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Remember when building was this easy?
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“In business, some cities are good to work with. I have
found the City of South Jordan grear to work with. In
my experience, no city does it better.”

- Kem Gardner, CEO, The Gardner Company LC

Get it done right the first time: COME BUILD YOUR BUSINESS WITH US
In the past two years, South Jordan approved
building permits for over $644 Million dollars
in value, all while being ranked one of the fast-

For information contact:
Brian Preece, Economic Development

est Planning Departments in the State. City of South Jordan

1600 W. Towne Center Dr.
Growth: South Jordan, UT 84095
South Jordan is the third fastest growing city in (801)254-3742

Utah, with ultimate population projections of bpreece@sjc.utah.gov
more than 100,000 people who will need goods

and services.

A highly educated workforce:

Over 30% of the residents in South Jordan S ‘I
SOUTH JORDAN

hold at least one college degree.




For Sites & Buildings in Northern Utah... Start Here

www.webergrowth.com




4 BUSINESS UTAH 2008

st
= [
] 3
RS AR

STATE OF UTAH

OFFIcCE oF THE GOVERNOR
SALT Lake City, UTAH
84114-2220

Dear Business Leader,

As Governor and on behalf of the citizens of Utah, we are honored by the many
accolades being given by leading business media and rating organizations. The Kauffmann
Foundation has rated Utah as having the nation’s most “dynamic economy.” Forbes
Magazine ranked Utah as the “second best place in the nation to do business.” Many
other organizations have recently recognized Utah as a “Top Place for Business,” such
as CNBC and the Pollina Corporate Top 10 Pro-business States review. Each ranking
demonstrates that Utah has the hottest business economy in the nation.

We believe there are many reasons for this dynamism. Early in my administration,
we established a 10-Point Plan for Utah economic revitalization, which includes:

. Revamp Utah’s Tax Structure

. Improve the Competitive Environment for Small and Medium-sized Companies
. Recruit Businesses to our State

. Attract more Capital

. Promote Growth in Target Industries

. Enhance Utah’s National International Image

. Capture Global Opportunities for Utah Companies

. Promote Tourism

. Energize Economic Development in Rural Communities

0. Make State Government more Efficient
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On every point, significant success has been realized. Our strong business economy
has enabled us to fund education and transportation at levels never previously achieved.
At the same time we have been able to provide citizens and businesses significant
tax relief, which includes a state tax rate reduction to 5 percent and an additional $200
million in targeted tax reductions. All of these achievements have been talked about
and hoped for throughout the years, but only made possible by a strong and growing
economy.

Whether looking to move a company to Utah or coming to work for one of our great
companies, we invite you to enjoy “Life Elevated.” Utah economic development efforts
have created an environment where business can grow and a record number of jobs are
being created. Add Utah’s unparalleled quality of life and working in Utah becomes one
of the best work/life experiences to be found anywhere.

Sincerely,

A.

Jon M. Huntsman Jr.
GOVERNOR




FOR ALL YOUR REAL ESTATE NEEDS
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RESIDENTIAL

Once you have made the decision to relocate, expand or establish
your organization within the state of Utah, let Coldwell
Banker Utah’s Relocation department assist with relocating
and or recruiting employees. Coldwell Banker Utah has the
largest relocation department within the state and is the single
principal broker for the largest worldwide relocation company.
We specialize in group moves, destination services, settling-in
services, area tours, home-finding and rental searches. For any
of your relocation needs, please contact Jonathan Cohen, Vice
President of Relocation Services. Our goal is to provide service

excellence.
(801) 563-7662 or follﬁ‘ee (800) 451-3850

COLDWELL

BANKER

RESIDENTIAL BROKERAGE

RELOCATION SERVICES
www.UtahHomes.com

COMMERCIAL

Sometimes, standing tall requires plenty of collaboration
and support. That’s why it helps to have the vast global
reach of the Coldwell Banker Commercial® system behind
you. By providing unmatched resources to our local offices
and empowering them to make independent decisions, we help
eliminate the obstacles that stand in the way of your success. For
the backing of a powerful national presence and the agility of
a local market innovator, put your trust in a Coldwell Banker

Commercial professional.

(801) 947-8300 or toll free (800) 750-3133

COLDWELL

BANKER
COMMERCIAL

ACCELERATE SUCCESS

www.ColdwellBankerCommercial.com

©2007 Coldwell Banker Real Estate Corporation. Coldwell Banker Commercial® and Coldwell Banker Residential Brokerage® are registered trademarks licensed to
Coldwell Banker Real Estate Corporation. An Equal Opportunity Company. Each Office Is Independently Owned And Operated.



GET YOUR BUSINESS INVOLVED IN SAVING LIVES.
YOU make the difference!

LIVE IT. LOVE IT. SHARE IT. DONATE FOR LIFE.

HOST A BLOOD DRIVE TODAY!

By sponsoring a blood donation program you can help save lives. Many of us will need a blood
transfusion at some point in our lives. That means that you, your family, or your friends may need the
support of volunteer donors.

Your company, school, or organization can help save lives. By holding blood drives at your site, you can
make blood donation convenient and provide essential support to patients right here in your community.

Your pledge is to find the donors. We’'ll do the rest! Call 584-5272 to become a blood drive host.

Did you know?

ARUP Blood Services is the sole blood provider to the hospitals listed below.

ARUP Blood Services is the sole blood provider to the two children’s hospitals in the state.
ARUP Blood Services needs 100 donors a day to meet the demands of the hospitals they serve.

ARUP;I.OOD seRvices
v (801) 584-5272

U University Health Care % }{\PNTSM‘QY In termY)untai n 2
University Health Care i RN www.utahblood.org




LOOKING FOR ASOLUTION TO
MANAGING YOUR I.T.7?
ONE COMPANY. ONE SOLUTION.

There are experts who handle all your IT needs so you can focus on what
matters. That's what we do at DirectPointe — simplify and manage your
computers, servers and network for an affordable monthly fee. Isn’t it
time you had one reliable company to handle all your IT needs without the
added headaches?

Learn how to simplify your IT at www.directpointe.com/managedIT

SIMPLE. MANAGEABLE. AFFORDABLE. dlreCtpOInte (:)
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Meet Therm.

3 He’s our resident
i

energy expert and
_~ conservation guru
with money-saving tips
( like, ”
'Y~ furnace,”
heating the neighborhood!” (Some tips

Install an energy-efficient
and “Close the door! You're

-
[

- are more helpful than others. )

Il

Energy tips:

A new 9o% efficient furnace will save you
$120 on your gas bill annually and you'll score
$300 back from Questar Gas.

Want to save some more money? Turn down
your thermostat a couple of notches at night
and when you leave your home. Also, be sure
to replace your furnace filter every month.

Ohyeah. If you're feeling a draft, weather-
proof your windows and doors. It’s all about
— more heat for less money.

More ways to save

This is just the beginning. Want to see more rebate options? Looking
for more ways to improve the efficiency of your home? Want an auto-

graphed 8x10 glossy of Therm? Visit us online at ThermWise.com

. Rebates Galore.

P

$300 Rebate

90%+ efficient
gas furnace

$50 Rebate
High-efficiency
gas water heater

$50-$75 Rebate
ENERGYSTAR®
clothes washer

$30 Rebate
Gas clothes dryer

$250 Rebate

Duct insulation

$225 Rebate

Duct sealing

 QUEST3R
Gas

Therm\the com

o




OMNITURE

N MWMWM Microsoft

invent

ORACLE SONY

Omniture provides companies vital insight into the preferences, desires and
actions of their online customers, helping them achieve significant results. It's

why leading brands rely on Omniture every day for Web analytics and online
business optimization services.

www.omniture.com/leadership
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Pioneering a Shared Vision

Recent relocation among national and international companies has helped
underscore the reality that Utah is becoming a prime company headquar-
ters location. State leaders and business executives are quick to highlight
the benefits the Beehive State affords.

Top 10 Reasons to Build a Business in Utah

1. Utah’s Economic Clusters
A proven approach to economic development has lead Utah’s economy on a
path of focus, alignment and prosperity.

2. Brilliant Education

The state’s institutions of higher learning are world-class leaders in their re-
spective fields. Business leaders look to the state’s colleges and universities
as bastions of learning and economic development

3. Plentiful Resources

Utah has established a solid network of business resources. A successful
public-private partnership has been formed to foster sustained business
growth.

4. Fabulous Financing

The state’s has arguably on of the most dynamic financing industries in the
nation. Venture capital is on the rise, and traditional funding options have a
strong place in the community.

5. A Workforce Worth Rewarding
In contrast with other states in the U.S., Utah’s young, dynamic workforce has
the state poised for exceptional economic growth.

6. Utah’s Film Industry

Buttressed by the state’s other-worldly landscapes and deep talent in all
stages of production, Utah’s film industry is a Mecca for film production
companies.

7. Artistic Landscape

From the Mormon Tabernacle Choir to the renowned Sundance Film Festival,
Utah claims some of the world’s leading artistic institutions. Top it off with
fine restaurants, an excellent opera and symphony and a variety of other
cultural offerings, and Utah is seen as a first-class culture offering.

8. Exploring Utah’s Jaw-Dropping Natural Splendor

The Beehive State is home to some of the world’s most spectacular scen-
ery. The natural beauty of southern red rocks and northern snowy peaks
provide ample space for residents and visitors to roam.

9. Rural Utah
Rural communities in the state combine an exceptional quality of life with
compelling business opportunities around every corner.

10. Clear Skies and Warming

An internationally savvy state leader is helping put Utah on the world stage.
Recent trade missions have opened the eyes of business leaders from
around the globe to the brilliant business environment Utah provides.
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Regional Focus

Wasatch Front: Utah’s Commercial Epicenter

Undeniably the economic center of the state, the Wasatch Front is home to the
majority of Utah's population. With an industrious workforce establishing re-
spected companies, the area that includes Salt Lake City has clearly become
a crossroads of economic activity.

Mountainland: Taking Business a Little Higher

A concentration of both ski resorts and high-tech companies, makes this
area of the state unique to all the world. Portions of the Mountainland re-
gion base their success off of tourism and winter activities, while Utah
County keeps the entrepreneurial scene humming.

Southwestern: Business Heating Up in Utah’s Dixie

As much a part of the Sunbelt Region of the United States as it is a part of
Utah's economy, the Southwest portion of the state allows swift access to
places like Phoenix, Las Vegas and the West Coast. It is also home to some
of the world’s most impressive vistas.

Bear River: Rural Goes High-Tech

Holding tight to its hometown feel, the Bear River region is an anomaly in
the business world. Its green pastures and rolling mountains blend per-
fectly with an innovative economy and research-focus university.

Uintah Basin: Growth Without Bounds

They say the Uintah Basin holds more untapped fossil fuels than all of the
Persian Gulf. As industry leaders develop ways to extract the black gold, the
eastern part of the state is seeing unmatched economic growth.

Southeastern: Nature’s Economic Gift to Utah

Perhaps the most photographed and recognizable part of the state, the
Southeast Region draws adventure seekers from around the world. The
region’s economic base has historically been based on another geologic
wonder: coal.

Central: Keeping it Rural and Loving It
Steadfastly maintaining its rural “main Street” feel, Central Utah is an energy
hub for the state: a thriving energy source, thoroughfare and market.

Rankings

UTAH'S BUSINESS LEADERS
Accounting Firms

Law Firms

Banks

Commercial Builders

Top 50 Public Companies

Top 50 Employers

Resources
ECONOMIC DEVELOPMENT AGENCIES BY COUNTY
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PUBLISHER’S
NOTE

We at Utah Business magazine are honored to partner
with the Governor’'s Office of Economic Development
(GOED) to publish Business Utah 20087, the State of
Utah's official economic development guide.

This edition of Business Utah is designed to provide
readers inside and outside of Utah with a unique per-
spective about the individuals, organizations and trends
driving growth of the most dynamic economy in the nation.

In addition to reading Business Utah, | encourage
you to get to know Utah's innovative Governor's Office
of Economic Development. You can begin by visiting the
GOED Website, www.goed.utah.gov, for more informa-
tion about the compelling business opportunities and
exceptional quality of life that await you in Utah.

Martin Lewis

Publisher

Business Utah 2008 '
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Publisher Martin W. Lewis
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859 W. So. Jordan Pkwy. Ste. 101
South Jordan, UT 84095

Tel: 801.568.0114

Fax: 801.568.0812

© Copyright 2007 by Olympus Publishers. All rights reserved. Business Utah 2008
is published through a contractual agreement with Governor's Office of Economic
Development (GOED). Every effort has been made to ensure the accuracy of the
information herein. However, Olympus Publishers and the GOED are not responsible
for any omissions or errors that might occur. Furthermore, advertising material is the
responsibility of the individual advertisers and appearance in Business Utah 2008 does
not necessarily reflect an endorsement of the product or service contained in the advertising
by the publisher or GOED, nor are the publisher or the GOED responsible for the contents
of individual advertisements. Reproduction in whole or part of any text, illustration or
photography without the express written permission of the publisher is prohibited.




Downtown Salt Lake City
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RooM TO GROW:

» Approximately 2,000 condominium
units planned for construction in
the next five years.

* 15 new residential projects currently
planned or under construction.

BUSINESS IS BOOMING:

» Over 61,000 people are employed
in the Central Business District.

Main Street

DOING...

TITITY

WHERE IT’S HAPPENING:

».Over 5 million people visit
Downtown, Salt Lake City yearly.

* In 2005, special events, festivals, art
and cultural activities attracted
more than 3 million people to
Downtown Salt LLake City.

BEEH Downtown

Alliance

an affiliate of the Salt Lake Chamber
www.downtownslc.org

INTERNET

PROPERTIES INC.

www.iproperties.com

EXPECTATIONS MET

e e

Iy CUSHMAN &
455 WAKEFIELD
ALLIANCE

COMMERCE ([«;{]

FULL SERVICE COMMERCIAL REAL ESTATE

SNow, CHRISTENSEN & MARTINEAU

SALT LAKE CITY o ST. GEORGE

www.commercecrg.com wwwscmlaw.com

CLOSE TO EVERYTHING:

* Downtown residents are 10 minutes
to the airport, 40 minutes to world-
class skiing, 5 minutes to the
University of Utah, and at the
center of a regional transportation
network.

WORK IN THE CENTER:

* Downtown Salt Lake City is the hub
of economic and financial activity
in the Intermountain West.

LoTs TO Do:

* Downtown is host to more than 140
award-winning restaurants, brew-
pubs, and delis as well as nearly 50
private clubs and bars.

*Statistical information compiled by the Downtown Alliance

(»

DOWNTOWN RISING

INSPIRED BY THE SECOND CENTURY PLAN

www.downtownrising.com

Wasatch Real Estate
Partners, LLC

www.nhetwasatch.com






Meeting

TEMPLE

carching for the perfect place to stage your business meeting?

Try entering Temple Square Hospitality into the equation.

We have over 20 banquet rooms to accommodate meetings

of all sizes and shapes, whether it’s a private meeting between a few
associates or a large group affair with full catering.
g

Our diverse menus can satisfy all of your culinary needs with an

endless array of delicious combinations. You'll also be well equipped

to feed the minds of your attendees—our meeting and banquet

And that equals superior

OSEPH SMITH
MORIAL BUILDING

)DINGS e CATERING

SERVICE ~

FOR MORE INFORMATION CONTACT US

Power”

SO UARE HOSPITALITY

rooms offer high-speed Internet, complete audiovisual equipment
and expert technology support.

Temple Square Hospitality is conveniently located in the
heart of downtown Salt Lake City, with casy access to Trax and
public transportation, as well as ample parking in our private
underground lot.

Corporate parties, awards banquets, training seminars—we can

help you do it all.w

business power.

TEMPLE SQUARE
SPITALITY

CARE=TRADITION

AT WWW.TEMPLESQUAREHOSPITALITY.COM OR 80I-§39-3I30



Furr SErRvice CoMMERCcIAL REAL ESTATE
SPECIALIZING IN...

REAL ESTATE SERVICES

» Office

* Retail

* Industrial

* Investment

* Land

* Asset Services

* Non-Profit Advisory Services
* Valuation Advisory Services

* Strategic Services

“COMMERCE CRG is a regional real estate firm
dedicated first and foremost to our clients. With the
industry’s premier professionals, and industry leading
technology, our mission is to exceed our clients’
expectations through service excellence.”

Local Knowledge, National Presence

An independently owned and
operated member of the

il CUSHMAN &
485\ WAKEFIELD.

A\l /g
ALLIANTCE

on-line at www.commercecrg.com

COMMERCE([<;{d

FULL SERVICE COMMERCIAL REAL ESTATE

Salt Lake City 801.322.2000 * Provo / Orem 801.377.2400 * Northern Utah 801.525.3000

Park City 435.615.6825 « St. George 435.673.71 || * LasVegas 702.796.7900 * Asset Services 801.401.3100
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ASPEN TREES, WASATCH MOUNTAINS
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NAPA VALLEY. COLORADO ROCKIES. RESEARCH TRIANGLE.
ORLANDO. MOAB. Each of these terms conjures up a rich image of a
unigue “mini-economy” built around distinctive inherent characteristics.

Take Napa Valley, for example. Why has this area become not only
the wine making, but the wine tasting capital of the world? A number of
years ago California grape growers discovered that the Napa Valley had
the ideal climate for their crop, and rather than fighting one another, the
vineyards banded together to promote the area. What may not be readily
apparent is the entire complex infrastructure of support industries that
grew up around this cooperative effort.

The Utah Governor’s Office of Economic Development (GOED), com-
bined with sound economic theory, solid research and deep experience
to produce the Economic Clusters Model. These clusters function as the
foundation for the GOED’s economic development work in the state. By
capitalizing on core strengths and facilitating the development of clus-
tered business environments where these strengths will result in a thriving
economy, the Economic Clusters approach is successfully strengthening
Utah’s economy and increasing the state’s standard of living.

HOW IT WORKS
Utah's Economic Cluster Initiative is designed around proven economic prin-
ciples where collaboration among organizations offers sustainable advantag-
es to local economies. “Clusters enable Utah companies to better leverage
regional strengths and global market opportunities to help build and sustain
economic growth in key targeted areas,” said Gary Harter, GOED Managing
Director for the Clusters Initiative.

Through proximity, common vision, goals and integrated support from key
entities, clusters can cohesively align businesses, research, ideas, capital,
workforce, education and government around core competencies and inher-
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ent resources. “Our vision is to make
Utah best in class in key targeted in-
dustries or clusters,” said Harter.

The Governor's Office of Eco-
nomic Development has become the
catalyst to organizing the necessary
resources, infrastructure and policies
that contribute to successful eco-
nomic clusters. “The key is to align
around industry sectors that possess
the greatest opportunity and return on
investment for the state,” said Jason
Perry, executive director for GOED.

The key to the success of the Clus-
ter model is the recognition that, ulti-
mately, research and innovation are the
engines that drive the entire economic
system. A system that encourages and
supports aggressive research, and
then provides a way for it to expand
into entrepreneurial companies as the
cluster matures, is essential. “Through
the assistance of many bright, dedi-
cated people, Utah has built a system
that is rapidly evolving into a well-oiled
machine that starts with ideas, and
results in technologies, products and
industries that are part of strong and
growing clusters,” said Perry.

HILL AIR FORCE BASE

Utah has initially focused on eco-
nomic clusters with key areas of core
competencies that are identified as
emerging or mature sectors. Many of
the clusters chosen already have the
seeds of a commercial and academic
base outside of the Wasatch Front
and will impact every corner of the
state.

THE BENEFITS OF

THE CLUSTER MODEL

Strong economic clusters translate
directly into tangible benefits for Utah’s
businesses, citizens and educational
institutions. Specifically, in clustered
environments:

= Businesses have access to an
experienced workforce, suppliers,
customized services, and critical
business resources

= Related businesses can work
together to achieve new economies
of scale, distribution channels and
increased profitability

= University research becomes more
focused on industry needs, poten-
tially resulting in more high-tech
commercialization opportunities



“Strong economic clusters trans-
late directly into tangible benefits for
Utah's businesses, citizens, and edu-
cational institutions, says Harter.
“Clusters will catapult Utah into the
national business spotlight.”

WORLD ICONS

As the cluster initiative grows and
matures, GOED believes Utah’s in-
dustries will achieve iconic status
around the world. “Moab and Utah
Powder are already in the Napa Val-
ley and Research Triangle class of
recognition and excellence,” says
Perry. “The way we are going, it won’t
be too many years before many
more Utah business clusters join
those ranks.”

COMPOSITES:

SERIOUS BUSINESS IN UTAH

One of Utah's newest and fastest-
growing business clusters centers
around composites—strong, light-
weight carbon-fiber materials used
as major components in aircraft, in-
cluding wings, fuselages, and, more
recently, in a variety of non-defense
related products like skis, tennis rack-

ets, bikes and golf clubs.

Gary Harter, managing director for
the Economic Clusters Initiative at the
Governor’s Office of Economic Devel-
opment (GOED), sees great promise
for this sector going forward. “Our
challenge is twofold,” says Harter.
“First, we need to help Utah compa-
nies succeed in obtaining defense-
related contracts and to expand and
grow as a result. Second, we need to
make sure they have good reasons
to stay in the state. Too often in the
past we have seen successful small
companies achieve some good wins,

UTAH ECONOMIC CLUSTERS

GOED has identified Seven specific clusters
—each with subcategories—in its initial approach:

Life Sciences:
u Personalized/predictive medicine
o Genetics and biomarker
development
o Pharmaceutical research
and clinical services
o Neuroscience
= Medical devices and products
= Microbe biotechnology
= Environmental and agricultural
technology and remediation
u Cellular systems (nutrition research
and infectious diseases)

Software Development

& Information Technology:

= Systems management and security

= Web services and software
applications

= Wireless technologies

= Digital media and entertainment
technology

= High-performance computing
applications

o Simulations, images, modeling
and algorithms
= GIS mapping and imaging

begin to really grow and then move
to other states with higher concentra-
tions of defense and composites-re-
lated business.”

Harter believes the reasons to
stay are now in place, as withessed
by the growing number of aerospace
and composites-related firms that
have moved or grown up in Utah over
the past several years.

This cluster had its roots in the
aerospace side of the business.
From a core competency at Hill Air
Force Base in maintaining com-
posite-based fighters, the state has
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Aerospace:

= Composites and advanced
materials

= Propulsion systems

= Communications and avionics

Defense & Homeland Security:

= Smart sensors and
chemical/biological detection

= Unmanned & Autonomus Systems

Financial Services:
= Industrial banks

Energy & Natural Resources:
= Energy independence

= Mining and mineral technology
= Water management

“Utah has built a system
that is rapidly evolving
into a well-oiled machine
that starts with ideas, and
results in technologies,
products and industries
that are part of strong and
growing clusters.”

Jason Perry

EXECUTIVE DIRECTOR,

UTAH GOVERNOR’S OFFICE OF
ECONOMIC DEVELOPMENT (GOED)

Outdoor Products & Recreation
= Outdoor products manufacturing

= Distribution

= Headquarters companies

The Office has identified an additional
cluster that cuts across and enhances
the others in a synergistic way. Com-
prised of some of Utah'’s key enablers
and inherent strengths, these accel-
erators augment the advancement of
other clusters.

Competitive Accelerators

= Nanotechnology

= Advanced manufacturing

= Logistics and distribution centers
= Networking infrastructure

BUSINESS UTAH 2008 27



rapidly developed the essential el-
ements to expand and grow this
industry. “Within the state we can
do research, design, prototyping,
testing, manufacturing and distribu-
tion,” says Harter. The expertise built
around defense projects will carry
over into the fast growing private
sector for general aviation and other
projects, including non-defense re-
lated products such as skis and out-
door recreation products.

Utah is home to a number of lead-
ing companies in the field, including
Hexcel (aerospace composites),
Goode (skis) and ATK (wings for the
Joint Strike Fighter), which all now op-
erate within the state.

A1 T WEL W,
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“Utah should become
the supplier of choice for
composites for general
aviation and other
products as well as
defense. All of these
essential pieces coming
together are beginning
to put Utah on the map
as a major force in the
composites industry.”

Gary Harter

MANAGING DIRECTOR,
ECONOMIC CLUSTERS PROGRAM,
GOED

28 BUSINESS UTAH 2008

Harter sees Utah building an entire
industry supply chain around this tech-
nology, much like the automotive in-
dustry around Detroit or retail around
Wal-Mart in Arkansas. “Utah should
become the supplier of choice for
composites for general aviation and
other products as well as defense,”
he says. "All of these essential pieces
coming together are beginning to put
Utah on the map as a major force in
the composites industry.”

The strategy appears to be working.
As more military contractors and non-
military manufacturers join this cluster,
the world is beginning to realize
that composites in Utah are serious
business.

'm_ -

OUTDOOR PRODUCTS:

A NATURAL FOR UTAH

Outdoor products are big business
in the United States, with a nation-
wide impact estimated at $730 bil-
lion annually. Utah not only gamers a
respectable piece of the action, with
annual revenues estimated at more
than $4 billion, but is increasingly in
the limelight of the industry’'s focus
and growth.

Salt Lake City has been the site
of the outdoor retail industry’s two
biggest annual shows (summer and
winter) for 10 years running and re-
cently received a new contract for the
shows to remain in the city through
2009, based on the Outdoor Industry
Association board’s unanimous vote.
Attracting approximately 22,000 at-

tendees in the summer and 18,000
in the winter, these growing bi-annual
events spurred a recent $58 million
expansion of the Salt Palace Conven-
tion Center, which was completed in
August 2006. The 2007 winter trade-
show took advantage of the extra
room with the most exhibitors ever to
visit the event.

Peter Devin, group show director
for Outdoor Retailer, says, “It's a great,
natural place for us to be.” From a
tradeshow perspective, Devin points
out that beyond the allure of Salt
Lake’s convenient proximity to natural
wonders, “It's become a comfortable
place for people to do business. They
know where to go, they know where
to sleep, where to eat, where to meet
for a beer...”

The industry’s growth has also
inspired the Governor’s Office of Eco-
nomic Development (GOED) to an-
nounce a seventh cluster dedicated
to outdoor products and recreation.
“It's very similar to our other clusters,”
says Jason Perry, executive director
of GOED. “We've identified the key in-
dustries where we can compete, here
in Utah, with anyone in the world.”

One of the pioneers in recognizing
Utah'’s potential as an outdoor indus-
try hub, Black Diamond Equipment
Ltd., made the move from Southern
California to Utah in 1991, after a year-
long systematic search of the West.

“We were looking for a location
that would reside on the asset side
of the balance sheet,” explains Peter
Metcalf, CEO and co-founder of the
climbing equipment company.

Though several spots boasted
proximity to climbing and backcoun-
try skiing, Salt Lake won out over Fort
Collins, Coloradoy. due to its manu-
facturing potential. Over the past 15
years, Metcalf has seen his company
grow from 40-plus employees and $5
million in sales to 400-plus employ-
ees and $60 million in sales since the
relocation. That growth has also led to
spin-offs developed by former Black
Diamond staffers.

The combined effect of a bi-annual

“This truly is becoming

the year round outdoor

products and recreation
capital of America.”

Jason Perry
EXECUTIVE DIRECTOR, GOED

massive tradeshow presence and
active government recruitment has
proven a recipe for success. Hot on
the heels of Quicksilver’s (U.S. oper-
ations of Rossignol, Dynastar, Lange
and Look) move to Park City in the
fall of 2005, Amer Sports recently
chose Ogden as its headquarters for
winter and outdoor products (includ-
ing the Atomic, Salomon and Suunto
brands).

Two existing outdoor retail com-
panies in Utah—Backcountry.com
and Smith Sport Optics—have an-
nounced plans to expand, while a
third—Peregrine Oultfitters, a whole-
sale distributor of outdoor acces-
sories—acquired a manufacturing
facility in the state. Altogether, these
three businesses will bring 1,500
new jobs in the next five years.

“This truly is becoming the year
round outdoor products and recre-
ation capital of America,” says Perry.
“This is the place where you can take
your product off the manufacturing
floor in the morning and be testing it in
the afternoon.”

Outdoor companies in Utah see it
exactly that way, says Charla Brown,
director of human resources for
Backcountry.com, an online retailer
of outdoor and backcountry brands
with operations in Park City and
West Valley City. “This is a fantastic
place to test and use the gear that
we sell.”

Utah is a natural choice for a
growing number of these national
and international outdoor products
companies and retailers. A recent ad
in an outdoor industry trade magazine
sums up the Utah advantage: “Utah:
Your 23-million-square-foot product
testing facility.”

Forbes magazine named Utah
#2 as a “Best State for Business”
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BIG-D SPEAKS CONSTRUCTION
S0 YOU DON’T HAVE TO.

There’s no time for a sugar coating. You need the facts about your
construction project. Teaming with Big-D Construction will enable
you to focus on your own business operations while trusting our
experienced professionals to provide the answers you need to make
critical decisions about your building. As you? construction partner,
Big-D will provide peace-of-mind that can only be attained through
decades of experience. At Big-D, we won’t waste time teaching you a
who‘lee language; just the words that matter most to you: cost-control,
schedule-control, safety and quality.

CALL BIG-D TODAY TO SEE HOW WE CAN HELP SWEETEN YOUR NEXT
CONSTRUCTION DEAL. 877.415.6009.




REASON TWO

HIGH SCHOOL STUDENTS take on the role of CSl sleuths as they navigate
through a crime scene during a summer science camp. College students
figure out how to get a lawn mower started in cold weather, while others
produce an animated film that wins a student Emmy award. Still, others
team with a world-renowned researcher to figure out how to squeeze energy
from pond scum.

In high schools and universities across Utah, tomorrow’s workforce is
getting an education preparing them both with practical knowledge, and
just as importantly, the skills to think critically—to imagine and create.

“We have a very entrepreneurial culture in Utah,” observes Jack Brittain,
the University of Utah’s vice-president of Technology Venture Development
and dean of the Business School. “There’s an environment here where
students can take forward ideas as simple as a popsicle or as sophisticated
as medical testing equipment.”

At the state’s major research campuses—the University of Utah, Utah
State University and Brigham Young University—and other colleges and
applied technology centers, countless programs are firing imaginations
and providing the skills to make the imagined real.

“Really great technologies are coming out of our universities,” says
Jason Perry, Executive Director for the Governor’s Office of Economic
Development (GOED). “And companies are indicating to us that our
students are coming out ready to work without being re-educated.”

LAYING THE FOUNDATION

The essential starting point for any institution of higher learning is a solid high
school graduating class. The Utah Board of Education has increased the in-
tensity of the curriculum in math and science, while stepping up recruitment
of teachers in those areas. Students who are in the eighth grade today will be
required to fulfill three years of math and science to graduate.
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“Kids are learning at an acceler-
ated pace,” says former Utah State
Science Advisor Dr. Greg Jones. “All
the way through public education,
we have very strong programs. We're
getting graduates who are very well
prepared to move into the workforce
or move on to advanced education
in prestigious programs.”

A number of innovative programs
are encouraging kids early on to find
excitement in the key areas of sci-
ence, technology, engineering and
math. At the state level, the state sci-
ence advisor's office runs Applied
Science, Technology and Engineer-
ing camps, in which participation has
tripled in the past three years. “Every
scientist will tell you the fun of science
is sitting around with your pals and
figuring things out—and that's what
these camps are all about,” he says.

Another program takes the thrill
of scientific learning to another level.
Six years ago Utah educators fo-
cused on stimulating interest in ca-
reer paths in science and industry
started a biotechnology program
for high school juniors. But no pro-

gram existed in their senior year to
keep the interest alive. That's when
educators joined with the students
to develop InnovaBio, a non-profit
company funded by a grant from the
National Science Foundation.

Using school-based lab equip-
ment, InnovaBio contracts for basic
lab work from established private and
government entities. “We have seven
contacts currently,” reports former
InnovaBio director Tami Goetz of Salt
Lake Community College. “Before In-
novaBio, if you'd asked these kids if
they’d have full-time jobs in biotech,
none would have thought so. But
many students have already gotten
biotech jobs because of that senior
year of lab work. | think Utah is doing
high school biotech better than any
other state in the country.”

UTAH’S MAJOR UNIVERSITIES
ARE LEADING THE WAY

Students attending Utah’s major
universities are finding no shortage
of fresh thinking and new ideas in
the faculties at Utah State University,
Brigham Young University, and the
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University of Utah. The work being
done by students and their profes-
sors is leading to revolutionary tech-
nologies, patents, formation of new
companies, and promising new ar-
eas of research. And students take
from their experience the ability to
visualize an idea and logically work it
through to a practical conclusion.

“In 2006 we launched 20 compa-
nies out of the University, and we're
on pace to launch another 20 in
2007,” says Brittain of the University
of Utah. “The only other university to
launch that many is M.L.T.” In terms
of the revenue coming back to the
University in royalties from commer-
cialized research, the U of U ranks
between the University of Michigan
and Johns Hopkins University. “And
we've improved our results substan-
tially,” Brittain adds. “We're headed
toward the top ten.”

The number of spinouts is sec-
ondary to the bottom line impact.
Students are applying their techni-
cal and business knowledge in real
world settings, and most importantly,
learning how to set themselves on a

course of lifetime knowledge acqui-
sition.

Take, for example, Professor
Brent Strong, who holds the Loren
Farr Professorship in Entrepreneur-
ship in the Brigham Young University
School of Technology. “The mostim-
portant thing you can teach a student
today is not knowledge—but how to
learn,” he says. Strong estimates
that half the knowledge a professor
can teach will become obsolete with-
in 10 years. So when Strong teaches
a class in manufacturing that's open
to students in all majors, he really
teaches a history of creativity class.
“We look at societies and ask ‘why
were they creative?” And by logical
extension, how can we foster that
creativity here today?”

At BYU, which is mainly an un-
dergraduate teaching school, al-
though its research budget tops $30
million, most students have what
BYU spokesman Michael Smart de-
scribes as a “capstone” experience.
“In their senior year, students work
with industry on projects in a partner-
ship/mentorship experience.” This
year, one team of engineering stu-
dents is working with John Deere to
come up with a cold weather starting
lawn mower. Another student team is
redesigning an elevator to automate
it with voice recognition. Advertis-
ing students are developing an ad
campaign for a major video game
company, and animation students
have knocked out their fourth stu-
dent Emmy award in a row with the
animated short “Las Pinatas.”

APPLIED SCIENCE CAMP

Although BYU’s research dollars
are relatively small, it ranks first in the
nation in the number of startup com-
panies spun out per million dollars of
research and fifth in licensing income
per million dollars of research.

Another asset at the school is the
language expertise of the student
body. In an increasingly global econ-
omy, language ability can be a ma-
jor advantage. Many of its students
enter after completing two-year mis-
sions for the the Church of Jesus
Christ of Latter-day Saints worldwide.
“Our student body comes from all 50
states and 120 countries. More than
three quarters of the student body
speaks a foreign language.” As a re-
sult, Smart observes, “We're able to
teach 66 languages here.”

At Utah State University, $150 mil-
lion annually is spent on research.
The university's strengths include
aerospace technology, engineering,
agriculture and personalized medi-
cine through the burgeoning field of
food sciences and their impact on
health.

USU’s vice-president for strate-
gic venture and economic develop-

LAS PINATAS

“] think Utah is doing high
school biotech better
than any other state in the
country.”

Tami Goetz

SALT LAKE COMMUNITY COLLEGE;
FORMER DIRECTOR, INNOVABIO
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ment, Ned Weinshenker, comes from
an organic chemistry background
and leadership positions at major
pharmaceutical companies. He says
USU’s future is bright, especially in
relation to commercial technology
research applications, like USU’s
world renowned Space Dynamics
Laboratory, and its expertise in per-
sonalized medicine, including its Al-
zheimer’s disease research. “We are
making connections with industries,”
Weinshenker points out. “We're turn-
ing out lots of engineers—mechani-
cal, electrical, civil, and computer en-
gineers. And we're turning out a lot
of graduates in food science. We're
creating the Center for Advanced
Nutrition, doing diabetes and obesity
research.”

Performing research that can
become commercialized for the
benefit of mankind is a key mission
of USU today, and Weinshenker's
appointment is a key part of the
picture according to USU President
Stan Albrecht. “(His appointment)
demonstrates USU’s strong com-
mitment as a leading research in-
stitution in the country in developing
intellectual discoveries and turning
them into commercial ventures. It
is Utah’s economy that will reap the
benefits.”

USTAR AND THE NEXT LEVEL
The Utah Legislature is enthusiasti-
cally behind Utah's push for excel-
lence in higher education and is
making a major investment to take
the work of Utah’s research cam-
puses to the next level.

The Utah Science, Technology
and Research initiative—USTAR--
funded by a $200 million state ap-
propriation, is luring top research
teams from around the nation to re-
locate at the University of Utah and
Utah State University. The research
they provide can be used by existing
Utah companies and spun off into
new private ventures, populated by
USTAR graduates.

“The key part of USTAR is eco-
nomic development through bring-
ing in world class researchers to the
universities—bringing in people who
can work across boundaries and
disciplines,” explains Dinish Patel, a
USTAR board member and a found-
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ing father of the Mountain West's
biotechnology and pharmaceutical
industries.

“The first thing we did was an
analysis of where we are already con-
sidered among the best in the world,”
Patel says. “If you're a leader in that
space, then you can bring in a super-
star.” As an example, Patel points to
the University of Utah’s recruitment
of Guido Gerig. The University com-
peted with Harvard and other top
schools to get Gerig to relocate from
the University of North Carolina at
Chapel Hill. His research has already
led to the creation of spin off compa-
nies which make imaging software to
diagnose diseases of the brain.

Gerig chose Utah because its
groundbreaking imaging research
program complemented his work.
“And he has already attracted other
world class researchers,” Patel says.

Utah has clusters of technologi-
cal excellence in fields as diverse as
aerospace, food science, fossil fuels,
biomedical devices, and composite
materials, and USTAR recruiters are
luring top researchers in every field
identified as a Utah strength.

At Utah State University, USTAR
funding created the Center for Ad-
vanced Nutrition, conducting cut-
ting-edge research on Alzheimer’s
disease and obesity.

“We have a cluster of nutritional
supplement companies in this state,”
explains Weinshenker. “We're mak-
ing connections between companies
and the University. That's a selling
point in bringing top researchers in.”

With the USTAR initiative, USU
has lured David York, a leading obe-
sity researcher formerly with the Pen-
nington Biomedical Research Center
in Baton Rouge, La. York studies the
mechanics that control food intake
and nutrient selection.

When Utah lawmakers reviewed
results of their initial round of USTAR
funding, they got enthusiastic
thumbs up from USU sophomore
biology student Andrew Burgon. He
is helping to work on a weight loss
drug, which is part of York’s obesity
research. “It's like being a kid who
wants to direct movies getting to
work with Stephen Spielberg,” Bur-
gon told lawmakers of his associa-
tion with York.

Other USU/USTAR faculty mem-
bers are making similar impacts in
attracting research dollars, tackling
projects with commercial potential,
and inspiring the students who will
carry the research into the future. For
example, one USTAR faculty mem-
ber at USU, Dr. Krishna Shenai, is an
expert in energy conditioning. “His
work in wireless sensors and power
conditioning—getting more power
out of a generator, changing the volt-
age and smoothing it out—has wide
application,” Weinshenker reports.

At the University of Utah, the first
USTAR faculty members are creating
a similar impact. Cameron Charles’
research focuses on high-speed
wireless communications systems,
which work with applications in
Utah's defense, homeland security,
and other industries such as home
automation.
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The University of Utah also has
a strong cluster of expertise in fossil
fuels on which USTAR faculty mem-
ber Brian McPherson has brought his
research expertise to bear. His work
on storage methods for carbon diox-
ide may ultimately help reduce green-
house gases and enhance oil recov-
ery in some of Utah’s aging oil fields.

USTAR recruiters continue to iden-
tify and recruit more faculty members
to further the ambitious USTAR mis-
sion. It is just the latest piece in the
forward-looking ambitions of Utah’s

USTAR FIELD-SITE TEST TO STORE CARBON UNDERG

“We have a very
entrepreneurial culture
in Utah. There’s an
environment here

where students can take
forward ideas as simple
as a popsicle or as
sophisticated as medical
testing equipment.”

Jack Brittain

VICE-PRESIDENT OF TECHNOLOGY
VENTURE DEVELOPMENT AND DEAN,
ECCLES SCHOOL OF BUSINESS,
UNIVERSITY OF UTAH
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ROUND IN SOUTHEN UTAH.

colleges and universities.

It all makes perfect sense, ob-
serves U of U Business School Dean
Jack Brittain.  The investments of in-
tellectual and monetary capital mean
“companies that successfully com-
mercialize our technologies, hire our
graduates, and put their research dol-
lars back into the university, will even-
tually become donors,” he says.

“In Utah higher education, that's
the formula for success, both for the
universities and those who partner
with them,” Brittain says.
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THE WELCOME BASKET provided by Utah’s private and public business
organizations is filled with resources to help companies’ plant roots and
flourish.

“Whether a company is just starting-up, relocating or expanding, it is
easier to do business here in Utah than in most other places,” says Jason
Perry, Executive Director of the Governor’s Office of Economic Develop-
ment (GOED). “Evidence shows that we have successfully attracted a sig-
nificant number of great companies, across a wide base of industries, to
relocate to Utah in the past year and a half.”

The complex task of starting or growing a business can be daunting,
according to Nancy Mitchell, executive director of the Salt Lake Chamber’s
Women'’s Business Center. “But for every challenge there are resources to
help—from writing business plans and getting financing to training employ-
ees and learning how to export. There is no reason for anybody to feel
overwhelmed or alone.” The Salt Lake Chamber and the Women'’s Business
Center, for example, have networking and roundtable events where entre-
preneurs can meet with peers to share ideas. Counseling is available for just
about any need. “If more businesses would take advantage of what is out
there, we would see many more businesses succeed,” says Mitchell. Busi-
ness Resource Centers (BRC) are scattered across the state, as are Small
Business Development Centers (SBDC). Most are affiliated with the local
college campus, such as the Salt Lake Community College SBDC or the
Miller Innovation Campus. Some BRCs are sponsored by private organiza-
tions such as the Zions Bank Business Resource Center in Salt Lake City.

A prime example of a resource tapped particularly by out-of-state business-
es is the Economic Development Corporation of Utah (EDCUtah), a private
non-profit organization that is contracted by GOED to help recruit high quality,
out-of-state businesses. It is comprised of more than 200 public and private
groups, including government entities, chambers of commerce and businesses.
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Among the many services the or-
ganization offers, EDCUtah provides
statistics on Utah's business trends,
local contacts with everyone from
government officials to preferred ven-
dors, and comprehensive help with
site selection.

“EDCUtah assists companies
looking to relocate and/or expand in
Utah by providing a wealth of busi-
ness and government-related infor-
mation and connections,” says Jeff
Edwards, president and CEO of ED-
CUtah. “In addition, we assist com-
panies in navigating the complex
processes associated with moving,
permitting, licensing and applying
for state and local incentives.”

Local businesses owners can also
turn to EDCUtah for help with financing
options, site selection and making con-
nections with governmental agencies.

“The infrastructure and support
for businesses has been developed
SO new companies can easily flour-
ish,” particularly in key sectors such
as manufacturing, the outdoor prod-
ucts industry, advanced composites
and life sciences,” says Edwards.

% DAVIS APPLIED TECHNOLOGY COLLEGE

SOUTH JORDON CHAMBER LUNCHEON

CHAMBER POWER

The state’s chambers of commerce
are private organizations dedicated
to improving business in Utah. More
than 55 chambers exist in Utah, rep-
resenting every corner of the state
as well as groups in minority popu-
lations.

“When you're a member of a
chamber, it provides you with a rep-
resentative voice for the business
community on issues that affect you
and your business,” says Stephanie
Wright, president and CEO of the
South Jordan Chamber of Com-
merce and a board member of Utah
State Chamber board. The organiza-
tions also provide valuable personal-
ized professional relations with other
business owners. “Chambers open
doors to business that had been
closed before and unite the growing
business community. Membership
also brings about the most effective
advertising, which is word of mouth,
by networking with key stake hold-
ers,” continues Wright.

A chamber is a place where they
stand together as a collective voice to



“A chamber is a place
where they stand
together as a collective
voice to improve the
business climate—such
as our work on Utah’s
Capitol Hill.”

Lane Beattie
PRESIDENT,
SALT LAKE CHAMBER OF COMMERCE

improve the business climate—such
as in our work on Utah’s Capitol Hill,”
says Lane Beattie, president and
CEO of the Salt Lake Chamber.

The Salt Lake Chamber took the
lead in placing complementary initia-
tives on the ballots in Utah and Salt
Lake counties to increase sales tax by
a quarter cent to improve transporta-
tion. In the 2007-2008 legislative ses-
sion, the chamber also was vocal on
several business-related bills, such as
those focused on health care costs.

Businesses large and small look
to a chamber of commerce primarily
for its networking opportunities, which
occur not only at luncheons, but also
on committees, Beattie says. Cham-
bers also provide professional devel-
opment seminars to help businesses
train their employees and offer tips on
how to expand business, save money
and avoid legal problems.

ASSOCIATIONS AND ALLIANCES
In addition to the chambers, numer-
ous other national business organiza-
tions have Utah chapters, including
the Association of General Contrac-

tors, the Manufacturing Extension
Partnership and National Association
of Women Business Owners.
Companies in the information
technology and life sciences sectors
benefit from membership in the Utah
Technology Council (UTC), one of
the nation’s most respected regional
technology associations. The Utah
Manufacturers Association is a pow-
erful lobbying and educational orga-
nization for the state’s manufacturing
sector. Entrepreneurs from many
industries find excellent networking
opportunities and other benefits from
such organizations as the Mountain-
West Capital Network and the Utah
Valley Entrepreneurial Forum.
Merchants in certain geographic
areas also have banded together to
foster economic growth in their neigh-
borhoods. Perhaps the most visible
of these is Salt Lake City's Downtown
Alliance, which was established in
1991. The Alliance, with more than
2,500 members, produces special
events such as the Dine O’ Round.
The group also is involved politically,
having spearheaded the Downtown
Rising redevelopment initiative.

INCUBATING GROWTH

Utah's strong entrepreneurial bent
has given rise to a number of angel
groups, business incubators and
venture capital firms, all focused on
shepherding promising businesses
along to the next phase of their
growth.

Grow Utah Ventures’ founder Alan
Hall has taken the venture capital for-
mat a step farther. Hall and partners
opened the E Station in downtown
Ogden, a privately funded business
incubator to help nurture entrepre-
neurs.

Business incubators are found
throughout the state, typically as-
sociated with government entities or
colleges. The Technology Center is
run by the Commission for Economic
Development in Orem, a non-profit
under the city’s auspice. The Miller
Business Innovation Center in Sandy,
a non-profit organization under the
Salt Lake Community College um-
brella, is a business incubator that
provides resources for entrepreneurs
with start-up companies. The Roy W.
and Elizabeth E. Simmons Entrepre-

neurial Center is located on the Davis
Applied Technology College campus
in Kaysville and is a Business Re-
source Center for northern Utah.

The incubators provide start-ups
with office space and infrastructure
such as telephones and janitorial ser-
vices at a greatly reduced rate, as well
as entrepreneurial training. This train-
ing can range from one-on-one advice
from mentors and business profes-
sionals to networking sessions attend-
ed by successful business people.

Another resource for hi-tech
entrepreneurs is the Wayne Brown
Institute, which began as the Utah
Innovation Foundation in 1983. The
Institute offers educational seminars
and conferences, and its accelera-
tor program helps start-ups raise
money. According to the institute , its
network of mentors has helped more
than 580 high-tech companies get
off the ground, and these companies
have raised a combined $1.7 billion
in private equity.

Utah has also developed a strong
and growing community of venture
capital firms that invest in start-up

“One of Utah’s greatest
assets is Governor

Jon Huntsman.

He understands business
at the highest levels,

and his pro-business and
economic development
strategy has served as
the catalyst for numerous
relocations.”

Jason Perry

EXECUTIVE DIRECTOR,

UTAH GOVERNOR’S OFFICE
OF ECONOMIC DEVELOPMENT
(GOED)
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companies. Wasatch Venture Fund,
vSpring and the Canopy Group are
all looking for the next Atari, Adobe or
Novell to be developed in the state.

PUBLIC-PRIVATE PROSPERITY
On the public front, businesses get
a boost from federal organizations
such as the Small Business Admin-
istration, which operates its district
office out of Salt Lake City, as well as
city, county and state programs.

‘One of Utah's greatest assets
is Governor Jon Huntsman,” Perry
says. “It is an honor to work with
Governor Huntsman on a daily ba-
sis. He understands business at the
highest levels, and his pro-business
and economic development strategy
has served as the catalyst for numer-
ous relocations.”

Governor Huntsman ran for elec-
tion on a platform that placed a
strong emphasis on economic devel-
opment. He created the Governor's
Office of Economic Development
(GOED) in 2005 by consolidating
two existing governmental depart-
ments and bringing them under the
direction of the Executive branch.

Numerous business-related de-
partments fall under the GOED um-
brella, including Business Develop-
ment, the Utah Office of Tourism, the
International Trade and Diplomacy
Office, Rural Development and a
number of other business-oriented
programs such as Corporate Relo-
cation and Incentives, as well as the
Utah Film Commission.

Huntsman also created the state’s
Economic Cluster Initiative in GOED,
which emphasizes the development
of businesses in targeted sectors in
which Utah has particular strength,
such as aerospace, composite man-
ufacturing, life sciences and outdoor
recreation to name a few.

“Through the clusters program,
we bring industry leadership togeth-
er to help define state services or ef-
forts that will help the industry grow,”
says Gary Harter, managing director
of the Economic Cluster Initiative.

A good range of financial incen-
tives also are offered by state and lo-
cal governments to encourage busi-
nesses to grow in Utah, says Perry,
GOED’s executive director. “There is
a genuine collaborative effort by the
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various public and private entities to
make things happen for companies,
from the governor down to the local
communities,” he says. “We gener-
ally make it easy to do business in the
state and recent changes to our tax
laws, such a 5 percent income tax,
continue to make us more business
friendly.”

Under Huntsman'’s direction, the
state’s recruitment effort and incen-
tives are focused to reward growth
and successful financial perfor-
mance, Perry says. “In the last year
and a half we have granted incentives
to 28 companies totaling $67 million,
which is expected to generate $413
million in new state revenue, $2.4 bil-
lion in new capital investment, and
$3.7 billion in new state wages over
10 years.”

STIMULATING RESEARCH

AND SCIENCE

The legislature also enacted the Utah
Science, Technology, and Research
(USTAR) initiative. USTAR allocates
funds to state educational institutions
for research that has strong potential
for commercialization. The funding
includes money for research at the
University of Utah and Utah State
University as well as at outreach cen-
ters throughout the state. During the
next 30 years, the initiative is expect-
ed to create 123,400 jobs and gener-
ate $5 billion in new tax revenue, ac-
cording to the Bureau of Economic
and Business Research.

Utah’s educational institutions
offer other business-related services
as well. For example, the David Ec-
cles School of Business at the Uni-
versity of Utah hosts the Bureau of
Economic and Business Research,
which conducts economic research
specific to the state.

The state’s applied technology
colleges also cooperate with busi-
nesses to offer technical training
programs that serve full-time stu-
dents and employees who need to
update their skills. The Davis Applied
Technology College, for instance,
partners with 23 businesses to offer
courses as diverse as Adobe soft-
ware training and welding.

“Our educational system is tre-
mendous,” says Perry, pointing out
that Utah’s universities rank in the

top of their fields in areas such as
engineering, medicine and business
schools.

HELPING BUSINESS GROW

Other efforts at the state level to boost
economic development include the
Utah Procurement Technical Assis-
tance Centers (PTACs), which offer
counselors who help small busi-
ness owners obtain government
contracts. “This can create growth
of market share and revenues,” says
PTAC Director Fred Lang.

In the first eight months of this fis-
cal year, the PTACs assisted Utah's
small businesses sign contracts for
$1 billion, Lang says, adding that
these contracts represent more than
2,100 jobs that were created or re-
tained.

Local governments also encour-
age economic development. Some
cities and counties offer businesses
small, low-interest loans that may be
used for the purchase of land, build-
ings and equipment or for working
capital.

Salt Lake County, in particular,
has stressed economic develop-
ment with its UPGRADE program,
which provides information to local
businesses looking to “start up, grow
up, move up and fire up.” Work-
shops and business-related events
are among the activities sponsored
by UPGRADE.

UPGRADE'’s mission is not only
to support existing businesses and
encourage new businesses in Salt

DAVIS APPLIED TECHNOLOGY COLLEGE

Lake County, but to support technol-
ogy development as well. Officials
with the program are working with
GOED to develop a site for a tech-
nology park. In addition, UPGRADE
uses redevelopment tools to help
with the commercial and industrial
development of unincorporated ar-
eas of the county.

Not to be overlooked, Utah's
transportation system provides a
strong infrastructure to support the
state’s fast growing economy. To
ensure that Utah goods continue to
move efficiently, the legislature this
year voted to set aside a record dol-
lar amount for road and other trans-
portation improvements.

“We have a good physical infra-
structure for transportation with the
interstate highway system, rail ac-
cess, and a regional hub airport,”
says Perry, “There is well-planned
capacity in these transportation sys-
tems to allow for further growth.”

THE FULL PACKAGE

Utah offers businesses a wide vari-
ety of support, financing, infrastruc-
ture and public programs designed
to ensure growth and success. “The
abundance of resources and infra-
structure in Utah make it an extreme-
ly attractive place to do business,”
GOED'’s Perry says. “The number of
businesses that are flourishing here
and looking at coming here, com-
pared to other states, is a testament
to how well the state is working to-

ward ‘economic dynamism’.
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REASON FOUR
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A BRIGHT, AGGRESSIVE ENTREPRENEUR with a brilliant new business
concept and willing customers working in a strong, growing economy and
he still has an empty bank account. What'’s missing in this business start-
up picture?

While most entrepreneurs would say nothing is missing-including the
empty bank account-many successful business builders argue that this
need not be the case, particularly in Utah. The state has assembled an
impressive array of funding sources that are an integral part of one of the
most productive business innovation machines in the world.

Utah’s business infrastructure has evolved from one that spawns and
spins new companies off to other states, to one that develops, grows
and keeps sizeable businesses as they mature. An important part of that
progression is the right type of funding for each step of the process that
matches the unique growth needs and characteristics of the business.
Recent advances in Utah’s funding community have created a wealth of
options well suited to fuel the continued growth and prosperity of Utah’s
innovation alley.

As a result, entrepreneurs will find an abundance of both capital and
expert advice at each step along the way, from the initial idea to the harvest,
and every stage in between.

ANGELS AMONG US
The starting point for funding most new businesses is often affectionately
known as “the three F’s: friends, family and fools.” In addition to exhausting
his or her own personal funds, the entrepreneur will often go to friends and
family for small amounts of capital to plant their budding idea.

From there, many would-be entrepreneurs don't know quite where to turn
and often end up starving for cash or taking the wrong type of funding. “The
biggest problem is that there is usually a huge gap between the three F's and
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the next step-typically bank lending
or venture capital funding,” says Alan
Hall, founder of Grow Utah Ventures.
“Banks want collateral, and VCs are
looking for larger, growing concerns.”

That's where Hall’s group, known
as angel investors, comes in. Angels
are very early stage investors who in-
vest smaller amounts of cash at criti-
cal times in a start-up’s beginning.
After building his own startup into a
very large, successful company, Hall
wanted to give something back to
the community and help other en-
trepreneurs find the success he has
enjoyed. “For me it’s all about giving
back—recycling the money to keep
doing good things and helping other
entrepreneurs be successful.”

Hall has found other like-minded
angels (89 so far) who have come to-
gether in groups that coordinate new
business evaluation and mentoring,
and syndicate investments in the
most promising ones. The group’s
goal is to grow total membership to
150 within two years and invest in a
total of 100 Utah start-up companies.
To date, they've made 55 invest-

ments, (averaging $500,000 each)
of which 50 are doing well—a very
high success rate by any measure.
So what's the secret?

‘We invest much more than
money in these businesses,” says
Hall. “There is a substantial amount
of coaching, marketing and sales
help, mentoring, etc. that the angels
give to each deal. It makes a world of
difference in the outcomes.” Due to
the success of the program, Hall has
had visits from officials from numer-
ous states and a variety of foreign
countries interested in replicating his
success in other parts of the country
and the world.

While Grow Utah Ventures is
among the newest of Utah’s angel
groups, it is by no means the only one.
The Utah Angels of Utah County have
been active for many years, as have
other individual angels and smaller in-
vestor groups around the state.

VENTURE CAPITAL MUSCLE

Utah'’s robust entrepreneurial climate
has benefited over the years from a
solid and growing venture capital



GROW UTAH VENTURES

STUDENTS AT THE UNIVERSITY VENTURE
FUND BENEFIT FROM ENTREPRENEURS

“We invest much more
than money in these
businesses. There is a
substantial amount of
coaching, marketing and
sales help, mentoring,
etc. that the angels give
to each deal. It makes a
world of difference in the
outcomes.”

Alan Hall
FOUNDER, GROW UTAH VENTURES

community. These firms boast mul-
tiple successful raises and portfolios
marked by strong growth and prof-
itable exits. Utah’s growing experi-
ence and sophistication in initiating
and managing this deal flow has in-
creasingly attracted the attention of
investors and acquiring companies
across the nation.

“Venture capital in Utah has re-
ally matured in the past few years,”
says Todd Stevens, managing direc-
tor of Wasatch Venture Fund, one of
the early pioneers of venture capital
in the state. “We have highly experi-
enced firms who understand how to
creatively get deals done, and who
have the size and influence that make
the difference in getting the most at-
tractive opportunities funded.”

An important part of this suc-
cess is the complete infrastructure
surrounding  successfully  funded
projects. This includes legal and ac-
counting expertise, executive and
board talent, and networking or syn-
dication with other prominent venture
funds in the appropriate fields of
interest.

An excellent resource for com-
panies seeking venture funding in
the state is the Wayne Brown Insti-
tute (WBI). WBI offers entrepreneurs
educational and training programs
that transfer experience, knowledge,
contacts and capital from the world’s
leading business and financial orga-
nizations to promising early-stage,
technology-based companies. WBI
also hosts several annual conferenc-
es that put selected entrepreneurs in
front of angel, corporate and venture
investors. Historically, 60 percent of
these companies have found fund-
ing within 12 months. Other incuba-
tor programs can be found at Larry
Miller Business Innovation Center, a
part of the Salt Lake Community Col-
lege, BYU, and U of U, through the
business schools. More incubators
are in development in the private
sector and the existing operations
can make referrals.

THE FUND OF FUNDS

Utah’s robust entrepreneurial envi-
ronment stems in part from a close
working relationship between gov-

LIKE JAMES LEE SORENSON.

“Venture capital in Utah
has really matured in the
past few years. We have
highly experienced firms
who understand how to
creatively get deals done,
and who have the size
and influence that make
the difference in getting
the most attractive
opportunities funded.”

Todd Stevens
MANAGING DIRECTOR,
WASATCH VENTURE FUND

CHARLOTTE’S ENJOYS
SMALL BUSINESS FINANCING IN UTAH

ernment and private sector funding
resources. One particularly innova-
tive program is the Utah Fund of
Funds (Utah FoF).

Utah FoF was created by the Utah
Legislature to increase the amount
and diversity of capital funding avail-
able to high-growth, early-stage
companies in the state. Rather than
invest directly in these companies,
the program is structured to attract
quality professional venture capital
firms both in and out of the state to
focus more of their investment efforts
on Utah entrepreneurs. The Utah
FoF invests in these carefully chosen
venture firms, which then commit to
working closely with Utah companies
and entrepreneurs with the goal of
funding promising deals in the state.

“The Utah Fund of Funds is the
result of years of work by a group of
visionary professionals and legisla-
tors who studied and brought togeth-
er the very best ideas, concepts and
programs in the world for encourag-
ing and supporting venture funding,”
says Jeremy Neilson, managing di-
rector for Utah FoF. “The program
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has already stimulated substantially
higher attention and activity among
quality investment firms in working
with Utah entrepreneurs.”

The Utah FoF financing is provid-
ed by a third party, and is backed by
refundable, transferable, contingent
State of Utah tax credits approved by
the Utah Legislature. The first $100
million round of the Utah FoF was
financed by Deutsche Bank.

The Utah FoF is targeting approx-
imately 20 venture funds for inclusion
in its Fund | investments. Currently,
the portfolio consists of nine invest-
ment firms, which range from seed
stage to later-stage growth compa-
nies, and cross a variety of industry
areas, including life sciences, infor-
mation technology, retail, consumer
and business services. Three of
these firms are headquartered in
Utah, one in Idaho, one in New York
and the remainder in the San Fran-
cisco Bay Area.

SBA HEAVEN

Many entrepreneurial businesses are
more suited to an infusion of debt
capital rather than equity to help
them get off the ground or on to the
next phase of their growth. However,
because of their early-stage status,
most of them don’t qualify for con-
ventional loan financing because of
few assets for security, higher per-
ceived risk, and cash flows that are
still ramping up.

For these companies, Utah of-
fers one of the most successful and
aggressive SBA (Small Business Ad-
ministration) lending environments
in the country. In 2006 Utah financial
institutions initiated 2,153 SBA loans
for a total of $313 million. Per capita,
that's the highest lending rate in the
country.

These loans, which are made by
local institutions but backed up by
U.S. Government guarantees, pro-
vide young companies with up to
$2 million for working capital, equip-
ment, inventory, purchase of land
and buildings, or to acquire a busi-
ness. Longer maturities and more
competitive interest rates give grow-
ing companies a longer financial run-
way in their early years.

‘Utah is a very entrepreneurial
state,” says Stan Nakano, district di-
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rector, SBA in Utah. “Because of that
culture and attitude, people in busi-
ness here want to take advantage
of our products and programs. It's
working very well.”

Of the total SBA loans placed in
Utah during 2006, over 30 percent
were to startup companies—those
that have been in business less than
two years-and nearly 23 percent
went to minority and women busi-
ness owners. “These loans showed
good diversification, cutting across
all types of businesses in a variety
of key industries and products,”
says Nakano. “The state has done
a wonderful job of creating a culture
and a place where small businesses
have the opportunity to succeed and
grow. Our lending patterns are a re-
flection of that culture.”

Scott Davis, president of Mountain
West Small Business Finance reflects
that same opinion. His company, a
non-profit Certified Development Com-
pany (CDC) regulated by the SBA, is a
leader in SBA lending. “The Utah SBA
office is one of the most progressive
in the country,” says Davis. “These
people look for ways to make deals
happen versus the easy bureaucratic
‘No’. They love the state and want to
see businesses succeed.”

Mountain West has been effec-
tive in helping small projects get off
the ground, including those in many
rural communities throughout the
state. Last year, approximately 35 to
40 percent of loans placed were with
businesses in rural areas.

BANKS AND CREDIT UNIONS

For decades, Utah banks have
worked closely with the SBA to sup-
port lending programs that help small
businesses build the local economy
and create jobs. “Helping Utah’s vi-
sionary entrepreneurs gain access to
the capital they need is vital to banks
because small businesses play a fun-
damental role in our economy and in
the communities where we operate,”
says Howard Headlee, president
of the Utah Bankers Association.
“Small and growing businesses use
the SBA loan process to establish
and build a banking relationship that
will last for years. It is important to
choose a bank that has a full range
of products as well as the business

DECLARATION SIGNING WITH GOVERNOR HUNTSMAN

expertise that can grow with the suc-
cess of the business.”

In Utah, Zions Bank has ranked
as the state’s top SBA lender for the
past 13 consecutive years. During
2006, Zions approved more than
$43.3 million in 7(a) loans, represent-
ing 24 percent of all SBA-backed
loans in the state. “We promote an
institution-wide commitment to sup-
porting small businesses because
they preserve Utah's rich heritage
of enterprise and ingenuity,” says
Scott Anderson, president and chief
executive officer of Zions Bank. Zi-
ons Bank’s expertise in this area is
nationally recognized as they were
one of just two banks in the nation to
be designated as an “Export Lender
of the Year” for 2007 by the U.S. SBA
office. However, a record number of
banks are competing with Zions for
SBA loans in Utah, with 51 banks
making SBA loans in 2006, up from
39 just five years ago.

Utah’s credit unions have also
begun to play a larger role in the
SBA lending process. This has
been achieved through an innova-
tive cooperative Credit Union Service
Organization (CUSO) called MBL,
member business lending in industry
parlance. MBL credit unions in the
state handled 35 percent of the SBA
loans through the first half of 2007.
“MBL has provided credit unions
with the necessary education and
tools to become highly proficient in
the SBA lending market,” says Kent
Moon, chairman and CEO of MBL.
“This has opened up a whole new
underserved market of small busi-
nesses who previously would have
gone without much needed capital
to expand.”

“The state has done a
wonderful job of
creating a culture and

a place where small
businesses have the
opportunity to succeed
and grow. Our lending
patterns are a reflection
of that culture.”

Stan Nakano
DISTRICT DIRECTOR,
SMALL BUSINESS ADMINISTRATION

ENTREPRENEUR’S DREAM

In recent years, Utah has been pro-
pelled to the national forefront as one
of the top spots to start and grow a
business, a position highlighted
through numerous awards and rec-
ognitions. This environment has at-
tracted growing numbers of budding
entrepreneurs who are finding Utah’s
depth of resources and infrastructure
unexcelled anywhere in the world.
Among those resources is a robust
financial community that is skilled
and responsive in meeting the needs
of small, growing companies. With
so many other things to worry about
in starting a new business, Utah
entrepreneurs are sleeping better
at night knowing that they will have
more than a few pennies rattling
around in the bank account.
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REASON|FIVE

“UNIQUE” IS A WORD THAT IS OFTEN MISUSED. When describing
Utah’s workforce, however, it is perfect. With the youngest workforce in the
country, no other state can compare to Utah’s fertile ground for business
growth and development.

According to U.S. Census figures, the nation’s workforce is dominated
by baby boomers, the oldest of whom are now in their 60’s. Utah’s work-
force, by comparison, is dominated by much younger workers. 48 percent
of the state’s population is 35 years old or younger, and no other state
breaks even the 40 percent barrier in this regard. Utah is also growing, with
a 2.7 percent increase in population during 2006, which is three times the
national average.

The future is bright, according to Mark Knold, chief economist for the
Utah Department of Workforce Services, who notes that the largest age
group in Utah is between the ages of zero and ten. “We’re into our third
baby boom, while the nation had only one,” he says. “In 20 years, there will
be another large grouping coming into the labor force.”

A HEALTHY AND WISE WORKFORCE
Peter Metcalf moved his business, Black Diamond Equipment, a manufacturer
of climbing and skiing equipment, from Ventura, Calif. to Salt Lake City in 1991.
His Utah workforce of about 300 employees is diverse, (including Tibetans,
Bosnians, Vietnamese, Hispanics and others) hard working and well educated.
“It's a motivated group of people,” says Metcalf, who has hired from the
state’s universities. “There are good universities here. We've hired [engineer-
ing and design graduates] out of BYU, which is a great university, and also the
University of Utah.”
As Metcalf found, there is more to the quality of Utah’s workforce than just
its young age and high growth rate. The 2005 National Healthcare Quality
Report, published by the federal Agency of Healthcare Quality and Research
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published, compared the quality of
health care among the 50 states.
Of the seven states that received
the highest rating of “strong,” Utah
stood alone among the Rocky Moun-
tain and West Coast states.

Utah ranks fourth highest in the
country for the percentage of people
25 years and older who have com-
pleted high school, with 90.7 percent,
and Utah’s high school seniors rank
third in the nation by the College
Board in earning college credits
through advanced placement exams.

“We've gotten high level people
from very large, global companies
because of where we're located and
who we are,” Metcalf says. He also
reports that the incidence of work-
ers’ comp claims and questionable
claims are lower in Utah than other
areas of the country.

Rossignol North America, a di-
vision of Quiksilver Inc., moved its
headquarters to Park City, a ski-re-
sort town located 40 minutes from
downtown Salt Lake City. Execu-
tives at the company, which is one
of world’s largest ski manufacturers,

have been pleased with the work-
force it has attracted in Utah. “We
were overwhelmed when we posted
jobs. We're very satisfied with the
people we've hired,” says Rossignol
President Francois Goulet.

As Metcalf acknowledged, part of
the quality of Utah’s workforce can be
attributed to the quality of the state’s
educational institutions. The Univer-
sity of Utah, with its 27,000 students,
boasts a renowned medical and
biotechnology program, which is re-
sponsible for developments such as
the artificial heart. The school also
hosts well-developed computer and
engineering programs, whose grad-
uates have founded companies like
Adobe, Pixar and WordPerfect.

With its business and law schools
regularly ranked among the top 50
nationally, Brigham Young University
has about 30,000 students. The
school is also known worldwide for
its language training programs, with
more than 60 languages taught there.

Utah State University, the state’s
third largest research institution, has
roots in agricultural economics, but



its Space Dynamics Laboratory, lo-
cated on the north end of campus,
claims more science projects sent to
space than any other university in the
country. Across the state, other high-
er education institutions are churning
out graduates who are ready to hit
the workforce head-on. Weber State
University and Southern Utah Univer-
sity round out the four-year schools,
and a number of two-year programs
are located in smaller communities,
from St. George to Brigham City.

More recently, when Viracon de-
cided to open its first manufacturing
facility in the West, company Presi-
dent Don Pyatt assumed it would go
to Phoenix or Las Vegas. Instead, the
firm established its western beach-
head in St. George, the economic
hub of southwest Utah.

Electrical costs, location, availabil-
ity of land and the workforce were all
factors that convinced the Minnesota-
based architectural glass fabricator to
come to Utah, Pyatt says. The com-
pany recently opened its St. George
plant with a workforce of 140, and
plans to grow to 250 to 300 within a

“] said | was relocating
here because | wanted
our location to reside
on the asset side of
our balance sheet,

not the liability side.”

Peter Metcalf
CEO/PRESIDENT,
BLACK DIAMOND EQUIPMENT

couple of years. “We have had plenty
of people looking for jobs and lots of
choices of whom to hire,” says Pyatt.
“The education level is quite good.”

QUALITY IS THE BYWORD

“The quality of the workforce is the
thing we hear most from new busi-
nesses coming here,” says Alison
McFarlane, senior advisor for eco-
nomic development in Salt Lake
City. “It is a very accessible, capable,
well-educated workforce.”

As an example, McFarlane high-
lights the United States Postal Ser-
vice, which had 15 encoding centers
around the country, including one in
Utah that had 700 employees. The
Postal Service decided to close all
but two centers, with Salt Lake City’s
among the survivors. The site is now
the workplace of more than 1,500
employees.

“Ours was the most efficient,”
reports McFarlane. “There were a
broad range of employees to choose
from, and the Postal Service was
able to main its 24-hour-a-day opera-
tion. People are just amazed at how
hard people here work. It seems to
surprise a lot of employers.”

“It's a phenomenal workforce for
several reasons,” agrees Deedee
Corradini, senior vice president of
corporate development for Pruden-
tial Utah Real Estate, and former Salt
Lake City mayor. “It's young, highly
educated, it has a high work ethic
and a hard work ethic.”

THE BIG ATTRACTION

Part of the reason companies are
so successful in attracting the right
people to Utah is because of ambi-
tious state programs geared to help-
ing local businesses get the workforce
they need. Among those is the Utah
Recruitment Initiative (URI), which is
bringing together state, private sector,
and education resources to both re-
cruit seasoned professionals and keep
alarger portion of university graduates
working at Utah companies. URI helps
employers gain access to otherwise
untapped pools of talent. For example,
URI has an effort underway to connect
with talented people who have left the
state for greener pastures elsewhere,
but would love to return home if good
job opportunities are available.

“We have had plenty of
people looking for jobs

and lots of choices of whom

to hire. The education level

is quite good.”

Don Pyatt
PRESIDENT, VIRACON

The Custom Fit program, which is
administered by community colleges
and applied technology centers,
provides training that is specifically
tailored to the employer's needs,
says Jason Perry, executive direc-
tor of GOED. The state’s colleges
provide a wide variety of courses
and programs aimed at the needs
of employers. Black Diamond, for
example, has tapped into resources
at Salt Lake Community College to
train its workers on manufacturing
processes, including machinists and
other specific positions.

There are also tax credits and
cash grant programs, both of which
are tied to the wages offered by Utah
companies, Perry says. Additionally,
the state’s Department of Workforce
Services has a sophisticated Web-
based system that matches employ-
ees and employers.

“l said | was relocating here be-
cause | wanted our location to reside
on the asset side of our balance
sheet, not the liability side,” says
Black Diamond’s Metcalf. “The com-
pany has benefited magnificently by
its decision to relocate here.”

“We'’re into our third baby
boom, while the nation
had only one. In 20 years,
there will be another large
grouping coming into the
labor force.”

Mark Knold

SENIOR ECONOMIST,

UTAH DEPARTMENT OF WORKFORCE
SERVICES
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REASON|SIX

Marshall D. Moore director of the Utah Film Commission describes the
role and purpose of the organization using a simple story. Utah producers
Adam Abel and Ryan Little were scouting locations for their film “Outlaw
Trail” and were having a difficult time finding a cave that could work in the
film. “The challenge was to find not only a cave that was visually pleas-
ing, but also accessible with trucks and equipment” said Marshall Moore.
“When they realized the task was becoming difficult they contacted our
office for assistance, their timing was in harmony with a visiting production
company from Los Angeles that had the same dilemma and had decided
to build a cave from scratch in a warehouse in Salt Lake City. Our office
was able to connect the filmmakers and a deal was made to purchase the
cave and then move the pieces to American Fork where “Outlaw Trail” was
being filmed. This solution was pleasing to both the producers of Outlaw
Trail and the Producers of “Unearthed” who were just days away from put-
ting the cave set in a dumpster.” This is a great example of how our office
can help film production, and save them money.”

IF YOU PAY IT, THEY WILL COME
In the mid 1990s, Utah was one of the top five states in the country for on-
location filming. But when Canada began offering financial incentives and
rebates to production teams, the crews—and dollars—flew northward.
“Around 2000, the film industry took a severe hit [when Canadian] gov-
ernments were giving huge rebates to come film there,” says Don Schain,
Emmy-awarding winning producer of the Disney film, “High School Musical,”
which was shot in Utah. Schain has produced a total of 18 films for Disney, as
well as working on Hayek’s film, “The Maldonado Miracle,” and “The World's
Fastest Indian,” starring Anthony Hopkins.
“After three or four years,” he continues, “a lot of states started offering
rebates to lure films back,” including Utah, which is now one of 44 states
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to offer incentives to entice produc-
tion crews back to the state. “It was
important to get Utah into the rebate
game,” Schain says.

Incentives are paid out after the
production crews have wrapped up
filming, and are based on a percent-
age of the amount spent while in the
state. The Motion Picture Association
of Utah (MPAU), of which Schain cur-
rently serves as president, estimates
that for every dollar paid out of the
incentive fund, almost $15 comes
back into state coffers. The primary
goal of the MPAU is to lobby the Leg-
islature for those funds.

Last year the state paid out in-
centives on seven motion pictures.
In the recent legislative session, the
state of Utah allocated $4 million to
the Motion Picture Incentive Fund
(MPIF) up from $1 million the previ-
ous year. Film projects can receive
a 15% rebate of the money spent
in Utah, up to $500,000. With these
incentives, the state has been able
to bring many production crews to
Utah, and the demand for the re-
gion is growing. Both “High School

Musical” and the sequel have been
primarily shot in Utah. Calls come
in regularly inquiring about locations
and incentives.

“Money talks,” says Moore. ‘I
would like to see us sustain a strong
incentive package that we can keep
companies coming Yyear round.
We're training a lot of film profession-
als here. We know our market.”

The current increase in good
news about Utah film opportunities
can be traced in part to the popular-
ity of “High School Musical,” a fim
which exceeded all expectations. An
exploding franchise industry includ-
ing film-related merchandise, CDs,
DVDs, rights to school productions
of the musical have all brought posi-
tive attention to the state in a way
that has helped Utah’s film industry
at large. The state has even fielded
requests from national and interna-
tional tourists to visit Salt Lake’s East
High School where many scenes
were filmed.

‘It's like a huge, giant billboard
that we don't have to pay for,” says
Moore.



AMERICAN PASTTIME SET, SKULL VALLEY

Even with the phenomenal suc-
cess of the first film, however, the
state almost lost the sequel to the
Disney hit because of a lack of incen-
tives. That's when the Film Commis-
sion shifted into high gear.

“We showed them creatively
some things that they could do,” ex-
plains Moore. “High School Musical

2" with Don Schain again at the pro-
duction helm, is currently in produc-
tion in the state and will be broadcast
on the Disney Channel this summer.

EXTENDING A HELPING HAND
The Utah film Commission was
formed in 1974 as a program of
what is now the Governor's Office
of Economic Development, and is
a member of the Association of Film
Commissioners International (AFCI).
Through backing by the commission,
potential film producers and crews
can receive assistance through ev-
ery phase of production. The web-
site, www.film.utah.gov, includes a
photo gallery that offers a glimpse
of the diversity of locations available
throughout the state, in addition to
information about permits, regula-
tions and incentives.

“The film commission provides
a lot of resources and connections
to the film industry. They are very re-
sponsive, and tapped into what we
need,” says producer Adam Abel.

Once companies determine they
would like to explore the state further,
they can submit a manuscript to the
commission for review. From there,
the plot and story line are carefully
examined to find ways the state can
assist in bringing the script to life.
Moore understands that not every
script that is submitted will result in a
film being made in the state. But, due
to the fact that 80 percent of the film
industry in the state is repeat clients,
he also knows that any goodwill gen-
erated by the commission’s efforts
will pay off in the long run.

WHY UTAH?

This goodwill generated by finan-
cial incentives, easily accessible
resources and word of mouth aren’t
the only motivators in bringing film
crews to the state. Don Schain came
to Utah 15 years ago when the larger
parent company with which he was
associated, Leucadia International,

The productions speak for themselves.
I hear fellow filmmakers. They have nothing
but good to say about Utah.

Adam Abel
FILM PRODUCER

asked him to be a part of a small
Utah-based film division. His rea-
sons for coming, and for staying,
mirror the motivations of many film
crews today: close proximity to Los
Angeles, as well as a diversity of sce-
nic locations that have been used to
duplicate everything from Antarctica,
shot at Strawberry Reservoir for the
film “National Treasure,” to an island
beach shore located on the Bonn-
eville Salt Flats in the upcoming film
“Pirates of the Caribbean: At World's
End.”

And when it comes to availability
of film crews, equipment and support
services such as hotel and catering
companies, Moore says, “Utah has
one of the deepest infrastructures—
the film crews are considered one of
the best outside of New York and Los
Angeles. They are a good incentive.”

Abel, known for his work on such
films as “Saints and Soldiers,” “The
Outlaw Trail,” and his upcoming
project, “Forever Strong,” agrees
with these elements and the fact
that Utah is a non-union state which
means fewer complications due to
bureaucracy and red tape.

With so many advantages, some
might wonder if Utah is too good to
be true when it comes to the film in-
dustry. When asked about possible
disadvantages to filming in the state,
Don Schain pauses only briefly be-
fore saying, “l don't think I've found
any. The average person thinks of
film as entertainment, but it is very
much a business. It is good for the
economy of the state.”

“The productions speak for them-
selves,” adds Abel of his experience
in the state. “I hear fellow filmmakers.
They have nothing but good to say
about Utah.”

FOREVER STRONG

The average person thinks
of film as entertainment,
but it is very much a
business. It is good for the
economy of the state.

Don Schain
EMMY AWARD-WINNING
FILM PRODUCER
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REASON SEVEN

BALLET WEST'S SLEEPING BEAUTY.

READY?

Picture yourself in a turn-of-the-century gilded perfor-
mance hall, mesmerized by the pathos of the internationally acclaimed danc-
ers’ pas de deux.

Next you’re in a contemporary concert hall, ensnared by the bow and
strings of Grammy-award winning Hilary Hahn, melding with the melodies
of a world-class symphony.

Now your feet are treading smooth hardwood, carrying you past collec-
tions of Warhol, Hopper and Weston.

Where are you? Chicago? San Francisco? New York?

Try Utah.

That’s right; the place that beckons skiers, mountain bikers, entrepre-
neurs and innovators from around the world has also earned a reputation
as a consummate stage for cultural endeavors.

Whether visiting or relocating to Utah, people often comment on how
impressed they are with Utah’s arts and culture, says Scott Beck, president
and CEO of the Salt Lake Convention and Visitors Bureau. “We find that
people aren’t so much surprised that the arts here are sophisticated—they
know this is no longer a ‘provincial town.” But they are surprised at the di-
versity and breadth of the arts. For example, they are surprised to see that
the Rose Wagner Center has three thriving repertory theater companies
under one roof.”

So if theater, visual arts, dance, music, film, even I'art de la cuisine, pique
your interest, find yourself transported by Utah’s expansive cultural climate.

HTAH
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THE WORLD COMES TO THE SUNDANCE FILM FESTIVAL

When January’s chill sets in, things heat up in Park City, where Hollywood glam-
our and indie grit collide at the Sundance Film Festival. Over the past 20-plus
years, Robert Redford’s little project has become an international Mecca for
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THE BUSINESS OF TOURISM: More visitors are coming to Utah than ever
before, since the Governor’s Office of Economic Development’s Utah
Office of Tourism launched its new “Life Elevated” brand in April of
2006. The Huntsman administration is committed to enhancing Utah’s
national and international image and promoting the state as a year-
round destination. Utah lawmakers have appropriated $11 million dol-
lars for the next fiscal year for out-of-state advertising; the same level of
funding the tourism office has received for the past couple of years to
brand Utah following the success of the 2002 Olympic Winter Games.

In 2005, the annual Utah advertising budget was only $900,000.

After reading the next two reasons to build your business in Utah,
the new focus on tourism should be no surprise. The state’s cultural
scene is thriving and the beauty found from the northern mountains to

ﬁ the southern desert is a natural draw for people from around the globe.

TWELFTH NIGHT, UTAH SHAKESPEAREAN FESTIVAL

independent filmmakers, A-list ac-
tors, and accompanying paparazzi.
Joining the global surge are Utah
locals, who have long been support-
ers of the film festival’s achievements
in independent film. You too can join
in the fun of finding “the next great
movie hit.”

UTAH SHAKESPEAREAN
FESTIVAL

While it's midway between Salt Lake
City and Las Vegas, the Utah Shake-
spearean Festival is about as close
to the Globe Theatre as you can
get. One of the longest-running and
largest Shakespearean festivals in
North America, the $6 million pro-
duction celebrating the Bard's work
has eamed countless awards, not
the least of which is a Tony Award
for America’s Outstanding Regional
Theatre. Its summer and fall seasons
absorb thousands of visitors in classic
Shakespeare pieces, such as Twelfth
Night and The Tempest, and in works
by more contemporary writers, such
as George Bernard Shaw’'s Candida.
As an important venue for emerging

artists, the festival also hosts a New
American Playwrights Project, along
with literary seminars, discussions and
more, all happening next to Utah’s ma-
jestic mountain background.

ARTS AND MUSIC FESTIVALS
With an emphasis on the risk-taking
of contemporary art, the Utah Arts
Festival hosts more than 80,000 en-
thusiasts in just four days each June.
A labyrinth of canopies announces
the festival's rise on downtown Salt
Lake City’s Library Square, where
sculptors, painters, potters, writers,
filmmakers, musicians and other art-
ists display their wares in a vibrant
cultural bazaar.

Two months later, at an elevation of
about 7,000-feet, the Park City Kimball
Arts Festival is touted as the longest-
running arts festival in the West, with
nearly 40 years of history. The festival
includes more than 220 selected art-
ists, three beer gardens, three stages
and more than 30 live bands.

Exchange that festival's verdant
summits for southeastern Utah's
red rock country, and you get the




orchestras in the U.S. With 85 full-
time professional musicians, the Utah
Symphony offers a versatile season,
including traditional and contempo-
rary performances set in the metro-
politan Abravanel Hall and under the
warm summer air of the Deer Valley
Music Festival outdoor amphitheater.

The Utah Symphony also accom-
panies the Utah Opera, a professional
opera company that produces stun-
ning performances with professional

SUNDANCE
FILM [FESTIYAL '
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“We find that people aren’t
so much surprised that the
arts here are sophisticated—
they know this is no longer a
‘provincial town.’ But they are
surprised at the diversity and
breadth of the arts in Utah.”

incomparable Moab Music Festival.
Positing professional musicians from
across the globe in the other-worldly
settings of the region’s crimson land-
scape, the award-winning Moab Mu-
sic Festival is like no other. Founded
in 1992 by professional New York
musicians Michael Barrett and Les-
lie Tomkins, the festival “allows us to
combine two of the major passions
of our lives—our love of great music
beautifully performed and the tre-
mendous beauty of the Moab area,”
according to Barrett. The late-sum-
mer festival features classical cham-
ber music, cross-over music, Latin
music, traditional music, and song.

THEATER

From the simmering angst of reper-
tory theater, to the subtleties of the
traditional stage, to the razzamatazz
of touring Broadway productions,
live theater draws devoted audienc-
es in Utah.

The Salt Lake Acting Company,
Plan-B Theatre Company and Pyg-
malion Theatre Company are among
Utah’s critically acclaimed repertory

theater companies presenting avant-
garde and emerging works.

The Pioneer Theatre Company
(PTC) is a fully professional regional
theater in Salt Lake City. Its reputation
for Broadway-quality productions is
buoyed by professional actors, many
of whom hail from New York stages.
From classics such as The Grapes of
Wrath to award-winners like Ragtime
and Into the Woods, to contempo-
rary plays like David Auburn’s Proof,
PTC’s seasons are satisfying fare.

For those who want a taste of the
Big Apple, Broadway Across America
delivers national touring productions
to full houses in Salt Lake’s Capitol
Theatre and Kingsbury Hall.

Other notable regional theater
companies include the intimate Hale
Center Theaters in Salt Lake and Utah
counties and the grand Tuacahn Am-
phitheatre, set among the St. George-
area’s red mesas and purple cliffs.

SYMPHONY AND OPERA

As an indication of the community’s
priority on the arts, the Utah Sym-
phony is one of just 18 "52-week”

talent, original costuming, and elabo-
rate sets. From Wagner to Puccini,
the nearly 30-year-old opera com-
pany pierces audiences with tales of
love, loss, triumph and tragedy each
season.

And if there are rumors that the
symphony and opera are for aging
aficionados, the Utah Symphony &
Opera (US&Q) are making sure that
remains a myth. Luring younger audi-
ences to US&O performances is Vi-
vace, a hip “social club meets refined
art” program created to engage 20-
to 40-somethings in performances,
education, and aprés concert par-
ties, all for a comfortable price. Now
in its second year, Vivace is growing

X

DEER VALLEY MUSIC FESTIVAL

Scott Beck
PRESIDENT AND CEO,
SALT LAKE CONVENTION
AND VISITORS BUREAU
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The new “Life Elevated” campaign
is resonating with domestic and
international visitors. Last year,
Utah attracted 19.3 million visitors
compared to 18 million in 2005 and
tourism-related tax revenues are
up across the state. Tourism is one
of Utah’s largest industries. Trav-
eler spending rose an estimated
7.7 percent in 2006 to $5.87 billion
in the Utah economy, generating
$467 million in state and local tax
revenues or about $550 per Utah
housing unit, an increase of 11.3
percent compared to 2005.




CAFE MADRID (TOP),

MORMON TABERNACLE CHOIR (BOTTOM)

with hundreds of members who like
chillin’ at events with groovy titles, like
“Schmoozing with Shostakovich” and
“Double-licious.”

Beyond the major companies,
Utah is also home to smaller sym-
phonies and operas, including the
Salt Lake Symphony, the Utah Valley
Symphony, and the Utah Festival Op-
era, a northern Utah regional opera
company that has been rated as “one
of the top 10 summer opera experi-
ences in the United States.”

DANCE
With touring performances to China’s
6th Annual Arts Festival and Scotland’s
Edinburgh International Festival, Ballet
West has impressed local and inter-
national audiences for more than 40
years. Its troupe of 35 professional
dancers performs at Capitol Theatre,
retelling favorites such as Swan Lake
and Giselle, and premiering contem-
porary works such as Polish Pieces
and In and Out by Hans van Manen.
Two modern dance companies
push the envelope at the Rose Wag-
ner Center and the Capitol Theater:
Ririe-Woodbury Dance Company
and Repertory Dance Theatre (RTD).
Mixing multi-media and creative
movement with thought-provoking
works, Ririe-Woodbury has earned
an international reputation for excel-
lence. RDT has likewise captured
international headlines for the “sen-
sitivity” and “artistry” with which it
preserves the modern dance pieces
in its repertoire.

VISUAL ARTS

“The state has a wonderful collec-
tion of fine arts, and there are great
art museums around the state—the
Springville Museum of Art, The Utah
Museum of Fine Arts, the Museum
of Fine Arts at Brigham Young Uni-
versity and even the LDS Church’s
Museum of Church History and Art,”
says Tracie Cayford, deputy director,
of the Utah Office of Tourism.

In addition to these and other fine
art museums, dozens of galleries
showcase local and national works,
such as the Salt Lake Art Center in
downtown Salt Lake City, the Kimball
Art Center in Park City, Authentique
in St. George, and numerous others,
including the nearly 20 galleries that
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host the Salt Lake Gallery Stroll each
month.

Cayford also points out Utah's
well-known public art, such as Rob-
ert Smithson’s Spiral Jetty in the
Great Salt Lake and Swedish artist
Karl Momen’s Metaphor: The Tree
of Life towering along 1-80 near the
Bonneville Salt Flats.

Artin all of its forms continues as
a cultural tradition built over the last
hundred plus years in Utah.

CUISINE

With its alpine powder and sun-
drenched hiking trails, Utah's natural
playground has helped convince a
number of accomplished chefs from
across the country—and world—to
leave frenzied urban scenes and con-
tinue their culinary passions in Utah.
For example, Franck Peissel, a native
of France and former chef at New
York’s Park Bistro, now serves guests
at his namesake restaurant, Franck’s,
in the Salt Lake valley. Similarly, Kurtis
Baguley, now the executive pastry chef
at The Grand America in Salt Lake City,
earned critics’ esteem for his work at
San Francisco’s Scala’s Bistro, Silks
and the Four Seasons Hotel.

Other notable restaurants that
frequently earn dining awards and/or
crowd approval include Bambara,
Blue Boar Inn, Café Madrid, Café Trio,
Caffé Molise, Em’s Restaurant, Faus-
tina, Fresco, Hong Kong Tea House,
Log Haven, Lugéno, Metropolitan, Mi-
chelangelo’s, Snake Creek Girill, The
Painted Table, and many others. Twice
a year many of the restaurants join in
a “Dine-0-Round” promotion where
customers can enjoy prix fix dinners
at greatly reduced prices. Diners can
find a new favorite restaurant!

CULTURAL CENTERS
With its well-known emphasis on the
family, it's no wonder Utah supports
forward-thinking cultural  leamning
centers. Discovery Gateway, for ex-
ample, is a hands-on riff on the tradi-
tional children’s museum experience.
Among many activities, children can
explore dramatic storytelling in Story
Factory, rule over a miniature town
in Kid's Eye View, and take a turn at
broadcasting in Media Central.

The Clark Planetarium brings far-
out science close to home. With an

IMAX theater, interactive exhibits and
activities, astronomy becomes an
all-day adventure.

The Leonardo, set to open in
2009, will fuse art, culture and sci-
ence in exciting new ways. The
learning and exploration center will
sit on Library Square, adjacent to an
architectural must-see—award-win-
ning structure that is Salt Lake City
Library’s Main Library.

The up-and-coming Living Planet
Aquarium is in its second develop-
mental location in the south end of
the Salt Lake valley. With its ultimate
sights set on a downtown location ri-
valing major national aquariums like
those in Chicago and New Orleans,
the Living Planet has an impressive
array of “preview” exhibits featuring
sharks, coral reefs, Utah wetlands,
touch pools and more.

THE MORMON

TABERNACLE CHOIR

Perhaps Utah's most recognizable
icon of performing arts is the Mor-
mon Tabernacle Choir. The Gram-
my-award winning choir blends 360
voices in inspirational, patriotic and

faith-promoting harmonies.

As a presidential favorite, the
choir has performed at the inau-
guration of five US. presidents,
was dubbed “America’s Choir” by
President Ronald Reagan, and has
received the National Medal of Arts
from President George W. Bush.

Fans can immerse themselves in
the choir's music free of charge dur-
ing its Thursday evening practices
and Sunday morning Music and the
Spoken Word broadcasts. The choir
has recently returned to the reno-
vated Tabernacle on Temple Square,
where the historic assembly hall’'s
unigue acoustics and impressive or-
gan complement the experience.

UTAH’S DEEP ROOTS

With Utah'’s historic foundation in
the arts (its 19th century pioneers
started the nation’s first arts council),
the state’s culture is firmly rooted in
the arts. So whether you prefer the
vibrato of a baritone, the pirouette of
a danseuse, losing yourself among
gallery exhibits or saturating with
Shakespeare, Utah'’s diverse cultural
scene will truly move you.
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Utah has long been known as an exceptional snow
sports haven—a reputation confirmed by 17 days of
basking in the international spotlight of the 2002 Olympic Winter Games.
Yet, the state touted as “Life Elevated” by the Office of Tourism, offers more
than action at altitude.

From the red rocks of Arches National Park to the snowy peaks of the
Wasatch Mountains, Utah’s natural playground appeals to the hiker and
snowboarder alike. It's an outdoor enthusiast’s Mecca, where one does not
have to choose between fresh powder and an afternoon tee time. In Utah, it
is possible to golf and ski in the same day or climb, paddle, hike, bike, fish,
horseback ride or motor across a vast and varied landscape.

LIKE WHITE GOLD
As everyone from Stein Eriksen to Ted Ligety knows, Utah’s mountains, pref-
erably topped off with fresh snow, are a treasured part of that landscape.
Known for extraordinarily dry, feather-weight powder, the resorts consistently
rank among the best in the nation. Readers of SKI voted seven of Utah's re-
sorts into the magazine’s Top 30 ranking, while Skiing magazine placed four
resorts in their Top 25. Snow sports publications have touted everything from
terrain parks at Brighton and Park City Mountain Resort to service and cuisine
at Deer Valley and Snowbasin. And skiers and riders have followed the good
press with Ski Utah announcing a record-breaking 4 million skier-days last
season. Similarly, world-class competitions like the U.S. Freeskiing Nationals,
the 2007 Chevrolet Freestyle World Cup and the World Superpipe Champion-
ships have found their way to the Beehive State.

So, what sets Utah apart from the likes of Austria and Aspen?

“It really comes down to two things: our snowfall and access to our international
airport,” explains Nathan Rafferty, president of Ski Utah. Rafferty ranks Utah's top
three distinguishing features in the following order: snow, accessibility and variety.
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Aside from being “light and fluffy”
and, therefore, forgiving, Utah's
snow is consistent, says Rafferty.
With an average annual snowfall of
500 inches, skiers, snowboarders
and folks setting off into wilderness
atop snowshoes or snowmobiles
can depend on an adequate base of
white stuff.

Unlike isolated mountain retreats,
Utah’s peaks are within a stone’s
throw of Salt Lake City. “We have
11 ski areas within an hour of our
airport,” he says, noting that Snow-
bird is a mere 29 miles from Salt
Lake International Airport. “It should
be called Snowbird International Air-
port,” he quips.

JAW-DROPPING BEAUTY
For adventurers who would rather
swap out the skis for hiking boots or
perhaps a saddle and chaps, “jaw-
dropping beauty,” as Ron Terry of the
National Park Service puts it, draws
millions of visitors from around the
world each year.

‘Utah offers some of nature’s
most rugged landscape, beautiful

wilderness and most whimsical cre-
ations,” says Kurt Repanshek, who
has covered public land issues since
1980 and authored three guidebooks
on national parks (the most recent of
which is “National Parks With Kids”).
In addition to state lands set aside
as wilderness, the five national
parks—Zion, Bryce Canyon, Arches,
Canyonlands and Capitol Reef-each
contain a unique experience of geo-
logical and natural wonder.

“[Zion National Park] is a place
where you can see, very easily, the
process of geology still at work-the
erosion and canyon cutting process-
es,” explains Terry, chief of interpre-
tation and visitor services at the park.
The park also boasts anthropological
history with 6,000 years of human oc-
cupation, from the archaic, ancestral
Puebloans to today’s visitors flock-
ing from western Europe, Japan and
Russia. Home to 120 miles of trails, it
is a hiker's paradise.

‘I would say that Zion National
Park is one of the most spectacular
places in the world in terms of scen-
ery. With towering sandstone cliffs

Ron Brown




rising over 2,000 feet above Zion
Canyon it is a maze of deep nar-
row canyons,” says Terry, who has
worked at 12 of the nation’s parks.
He adds that Zion is home to more
than 900 species of plant-life, thanks
to the park’s varied elevations.

NOT-SO-HIDDEN GEMS
For those who like to pedal, Zion is
one of several spots where cyclists
can get those muscles burning in an
up-canyon ride. Throughout Utah,
varied trails and even a bit of asphalt
challenge the avid and recreational
cyclist alike. Mountain biking options
range from Moab’s famous Slickrock
trail to lift-served summertime adven-
tures at a number of Northern Utah
ski resorts. The state also hosts an
array of bike-centered events such
as NORBA (National Off-Road Bi-
cycle Association) competitions at
Deer Valley and the Cactus Huggers
Cycling Festival in St. George.
Repanshek, who keeps the pub-
lic abreast of national park issues on
his blog (www.nationalparkstraveler.
com), suggests an assortment of
must-see attractions, starting with

DEER VALLEY RESORT

Moab. “I think you have to spend a
day in Arches,” he says of the park
that boasts more than 2,000 natural
sandstone arches. His recommen-
dations span the state, ranging from
Zion's Riverside Walk at the Temple
of Sinawava, to the lava tubes at
Mammoth Cave in Dixie National
Forest to extinct volcanoes at Snow
Canyon State Park to the Valley of
the Gods to Northern Utah's Logan
Canyon. The list of hidden and not-
so-hidden gems is endless.

In addition to exploring canyons,
arches and hoodoos (weird and re-
markable formations found at Bryce
Canyon), the ancient “human im-
print” evident in Utah's wilderness
sets the state apart in Repanshek’s
eyes.

“These parks not only challenge
you recreationally, but they chal-
lenge you to think about humankind
and how far we've come,” he says.
Like the world-class ski resorts, ev-
ery type of recreational opportunity is
within easy reach. “It's right there in
your face. You don't have to drive a
half day or fly a half day to get there,”
he says.

TEMPLE OF SINAWAVA

“These parks not only
challenge you recreationally,
but they challenge you to
think about humankind

and how far we’ve come.

It’s right there in your face.
You don’t have to drive

a half day or fly a half day
to get there.”

Kurt Repanshek
NATURE AUTHOR

Though Utah is perhaps lesser
known for its water, alpine streams
and rivers like the Provo are favored
and often secret spots for discerning
fly fishermen. Even celebrities like
Tiger Woods have made their way
to Utah for a bit of tranquil fishing.
Whitewater rafting along the Green
River is also a popular summertime
activity while larger bodies of water,
such as Lake Powell and Flaming
Gorge, tend to draw the boating
crowd.

“God bless our John Wayne
westerns,” says Leigh Von der Esch,
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Tourism by the Numbers:
5.2 million recreation visits were made to Utah’s
five national parks during 2006

Another 4.7 million recreation visits occurred at Utah’s
seven national monuments, two national recreation areas,
and one national historic site

4.5 million visitors enjoyed Utah’s 42 state parks during 2006

23.0 million vehicles crossed Utah’s borders along
Interstate highways in 2006

21.6 million passengers arrived at Salt Lake International
Airport during the year

Utah’s ski and snowboard industry notched its fourth con-
secutive record-breaking season with its 13 ski resorts host-
ing nearly 4.1 million skier days during the 2006/07 season

581,154 visitors stopped at one of Utah’s six
Welcome Centers during 2006

68.3% statewide hotel/motel occupancy rate in 2006,
compared to 65.0% in 2005
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director of Utah's Office of Tourism,
who partially credits the films with
drawing international visitors to Utah
parks. For those inspired by the cow-
boy image, there is no shortage of
opportunities to saddle up and ride
through the state’s canyons, mead-
ows and alpine valleys. Whether
teetering on the edge of Bryce
Canyon'’s stunning trails or galloping
through Butch Cassidy’s old stomp-
ing grounds, the equestrian set has
plenty of room to roam.

SOFT ADVENTURE?

Natural playground aside, Utah is
also home to man-made facilities
that cater to more traditional athlet-
ics. Given the legacy of the 2002
Games, thrill-seekers can test their
skills in unique sports including
bobsled, skeleton, freestyle aerials
and Nordic jumping. Park City’s Utah
Olympic Park, for example, offers
lessons for novices who wish to em-
ulate the high-flying aerialist antics
of the athletes who use the site as a
training facility.

If white-knuckle luge running is
not your idea of an active morning,
an emerging new outdoor sports
trend might be right in the sweet
spot. According to Jeff Harding, who
handles sports and events marketing
for St. George Convention and Visi-
tors Bureau, “soft adventure” is on
the rise. He describes this genre of
recreation as having an element of
risk, but also an element of control.
Joining traditionally popular sports
such as hiking and mountain biking,

52 BUSINESS UTAH 2008

this slightly more “extreme” recre-
ation type ranges from tandem sky
diving to rappelling in slot canyons.

Harding put the diversity of less
conventional activities to the test with
a visiting film crew. “We had them on
ATVs, Segways (a funky new trans-
porter), powered-parachutes and
a zip line all within eight hours,” he
says, admitting that he would normal-
ly recommend sampling each activity
at a leisurely pace, when possible.

Utah'’s “incomparable recreation-
al product,” is matched by unparal-
leled amenities, according to Von der
Esch. “There's a five-star experience
waiting for you in many parts of the
state” she says, pointing to luxury
havens like Stein Eriksen Lodge and
Sowela River Ranch. Harding simi-
larly notes, “Utah still has a rural feel,
but you have every big city amenity
that the city traveler-adventurer could
ask for.” With pampering at their fin-
gertips, weekend warriors and travel-
ers can soak in the scenery, accom-
plish an exhilarating work-out and sit
down to an elegant fine dining expe-
rience all in the same day.

Perhaps true indulgence means
skiing in the morning and teeing off
in the afternoon-a feat Rafferty has
accomplished on more than one
spring day. An avid golfer, Von der
Esch ranks Utah’s courses among
the best in the nation, touting the
charms of public courses like Soldier
Hollow and Wasatch Mountain State
Park. She’s been similarly impressed
by the courses sprouting up in the
desert landscape. “The Moab course

with its ribbon of green through red
rock-what a contrast,” she says.
Courses by esteemed designers,
such as Jack Nicklaus and Bruce
Summerhays, offer challenging golf
in myriad settings.

A RESOUNDING YES!

According to Von der Esch, 19 mil-
lion visitors make their way to the
Beehive state each year —a number,
she says, that is steadily increasing
ahead of the competition. “I think
Utah is being discovered.”

While locals might prefer to keep
Utah’s secret to themselves, its dis-
covery is far from spoiling the out-
door experience. For example, de-
spite the increased number of skiers
and snowboarders, Rafferty believes
that resorts will remain relatively un-
crowded (with the caveat that the
Saturday after Christmas will likely al-
ways involve a few lift lines). “We've
got a lot of room to grow,” he says.

With careful planning and contin-
ue wise management, the vastness
of Utah’s landscape will continue to
provide adventure and solitude to
outdoor enthusiasts as they walk,
ride and explore Utah at every alti-
tude for centuries to come.

“There’s a five-star
experience waiting for you
in many parts of the state.”

Leigh von der Esch
DIRECTOR, UTAH OFFICE OF TOURISM

For more information on outdoor recreation in Utah,
check out the following Web sites:

Utah Travel Council Web site: www.utah.com

Ski Utah Web Site: www.skiutah.com

National Parks Service: www.nps.gov
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One thing's for sure: There is a lot to do in Park City, Utah. Our year-round resort community is home to three world-class resorts—Deer Valley Resort, The Canyons Resort
and Park City Mountain Resort. It's also home to over 100 restaurants and bars, dozens of shops and galleries and a variety of group activities that rivals the selection you'd
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IMAGINE GOING FOR AN EARLY MORNING JOG BEFORE WORK—not
through the busy streets of a city, but along the trails of a gorgeous national
park, watching the sun rise in the clear blue skies above shimmering red
rock cliffs.

This daydream is reality for the many entrepreneurs and business own-
ers who have decided to set up shop in Utah’s rural communities. But
proximity to outdoor recreation is not the only advantage of the state’s idyl-
lic rural towns. Such cities also offer a hardworking, educated workforce
with a relaxed, small-town lifestyle and a variety of economic development
incentives for new businesses.

A LOYAL WORKFORCE

When Shelli Gardner decided to move her rubber stamp and scrapbook ac-
cessories business from southern Nevada to Utah, her hometown of Kanab
was a natural choice—although big-city executives might not have viewed the
remote town with a population of about 5,000 as a top choice for a manufac-
turing company.

The city of Kanab is perched at the southern-most border of the state, situ-
ated in a breathtaking landscape of coral pink cliffs, powdery sand dunes and
earth-carving lava flows. The area seems like the last outpost of the Old West,
but it is ideally located at the hub of several national parks including Zion,
Bryce and the Grand Canyon, as well as the Lake Powell national recreation
area. It is also centrally located between the major metropolitan areas of the
Southwest: Las Vegas, Phoenix, Denver and Salt Lake City.

“The people who live in Kanab choose to live in Kanab. There’s one traf-
fic light in town. It's a slower lifestyle, a more relaxed lifestyle,” Gardner says.
Nevertheless, her company, Stampin’ Up!, has thrived in the rural community.

The business opened its Kanab manufacturing facility in 1992. Since that
time, the company has expanded at a rapid clip. “We added on to our build-
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ing several times. Finally, we decided
to invest in a new building for our
workers,” Gardner says. Stampin’
Up! opened its new 80,000-square-
foot facility in March 2007, and the
original building remains in operation
as well. Together, the two buildings
house about 100 workers.

The company’s headquarters are
in the Salt Lake metropolitan area,
but Gardner intends to keep the
manufacturing operations in Kanab,
300 miles to the south. “We didn't
want to bring the facility to northern
Utah because our employees in
Kanab know our product and our
processes,” she says.

Gardner characterizes her Kanab
employees as extremely loyal. In fact,
her manufacturing plant in Kanab
has a much lower turnover rate than
the administrative office in Salt Lake.
“The community has been really good
to us. We have employees who have
been with us since 1992,” she ex-
plains. “I love Kanab. Whenever | get
to visit, I see my wonderful employees
and | see the beautiful landscape, and
it keeps me coming back.”

A UNIQUE CULTURE

The city of Moab has become a ma-
jor draw for outdoor enthusiasts and
for companies looking to mix busi-
ness with after-hours access to red
rock wilderness. Moab is located in
central-eastern Utah next to Arches
National Park, a park famed for its
surreal rock formations and twisting
arches. The scarlet terrain lends it-
self to hiking, biking, horseback rid-
ing and camping, in addition to river
rafting on the Colorado and Green
Rivers.

The city’'s world-class outdoor
adventure offerings have attracted
recreation companies that want to
open their corporate doors onto des-
ert wilderness. Zeal Optics, a com-
pany that manufactures and markets
performance eyewear for outdoor
recreation, was founded by a duo
of professional mountain bikers who
fell in love with Moab during frequent
biking trips.

“Moab lends itself to our brand,”
says Wink Jackson, co-founder of
Zeal Optics. “People really notice
the relationship between the two—a



“l love Kanab.
Whenever | get to visit,
| see my wonderful
employees and | see
the beautiful landscape,
and it keeps me

coming back.”

Shelli Gardner
CEO/CO-FOUNDER, STAMPIN’UP!

sports recreation company set in
one of the most recognized adven-
ture destinations in the world.”

The company’s Website express-
es Zeal Optics’ passion for outdoor

adventure  through  breathtaking
images of the landscape around
Moab. “I don'’t think that we could re-
ally convey that message clearly and
honestly to the consumer if we were
in Los Angeles or another place like
that,” Jackson says.

David Sakrison, mayor of Moab,
estimates that 80 percent of the
city’s economy is built on tourism,
although the city is also home to nu-
merous Internet-based companies.
“With telecommunications, people
can work from almost anywhere,”
he says. “Moab has, | think, more
home-based businesses than any-
where else in the state.”

The Synergy Company, a vitamin
marketing company, calls Moab home,
as does the S.M. Stoller Corporation,
an environmental restoration compa-
ny. The city is also home to publishing
companies, distribution centers and
film production businesses.

What attracts entrepreneurs to
the unique town? “Quality of life,”
says Sakrison. “Friendly people,
clean air and clean skies.”

‘A big-city location might be more
convenient,” Jackson says, “but it
wouldn’t be as much fun.”

BUILDING ON ASSETS

About 30 miles west of Brigham City
in northern Utah sits the Golden
Spike National Historic Site—the
place where the transcontinental rail-
road was completed, joining the two
distant coasts with a belt of rail. This
transportation milestone shaped the
economic future of Brigham City
and the surrounding region. The
city, framed by lush farmland and a
beautiful, mountainous terrain, has
attracted numerous manufacturing
and distribution enterprises due to
its transportation infrastructure.

“We have a fairly strong manu-
facturing base here in Box Elder
County,” says Paul Larsen, econom-
ic development director for Brigham
City. Companies such as ATK Thio-
kol, Auto Liv and Nucor Building Sys-
tems have established operations in
the county, taking advantage of the
rail-served transportation hub.

Brigham City is not only situated
near the railroad, but also along In-
terstate 84 and Interstate 15, the
primary distribution corridor between
Mexico and Canada. On top of that,
the city is building up its telecom-
munications infrastructure with an
extensive fiber-optic network.

Even so, the city has held onto its
rural roots and country charm. Every
year in September the city celebrates
Peach Days, the oldest continually cel-
ebrated harvest festival in the state.

“Brigham City has a small-town
atmosphere that people enjoy, but

yet we're only one hour away from
the amenities in Salt Lake City,” Lars-
en says. “You can enjoy that relaxed
lifestyle and the beautiful scenery,
but you can still be near enough to
the ski resorts and the urban nightlife
to enjoy that too.”

Larsen believes the aerospace
industry, which has a strong base in
counties to the south, will soon ex-
pand into Brigham City, as will the re-
lated composites industry. The city is
in a Historically Underutilized Business
Zone (HUB zone), which means that
companies located there receive some
preference when bidding for federal
contracts. And state incentives are also
available for companies to relocate to
Box Elder County—and to other, thriv-
ing rural communities in Utah.

Rural Utah offers businesses big
city capabilities required to be com-
petitive in today’s global economy.
But entrepreneurs are mostly attract-
ed to rural Utah because of the peo-
ple, the lifestyle and the outdoors.
“We loved the area,” says Wink Jack-
son, “and we thought it would be re-
ally cool to start a business there.”

“Moab lends itself to our
brand. People really notice

the relationship between the

two—a sports recreation
company set in one of the
most recognized adventure
destinations in the world.”

Wink Jackson
CO-FOUNDER OF ZEAL OPTICS
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“Brigham City has a
small-town atmosphere
that people enjoy, but yet
we’re only one hour away
from the amenities in

Salt Lake City. You can
enjoy that relaxed lifestyle
and the beautiful scenery,
but you can still be near
enough to the ski resorts
and the urban nightlife

to enjoy that too.”

Paul Larsen

ECONOMIC DEVELOPMENT DIRECTOR,
BRIGHAM CITY
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LEW CRAMER IS EXCITED.

Ask the CEO of Utah’s new World Trade Center why Utah businesses
should be going global, and Cramer rattles off a number of reasons, start-
ing with, “Number one, we have a booming economy... We ought to be out
there taking advantage now of international opportunities.”

The potential of those international opportunities was summed up suc-
cinctly by Franz Kolb, director for Europe and India in the International
Trade and Development Office (ITDO) of the Governor’s Office of Eco-
nomic Development (GOED). “Here’s the shocker: Only 5 percent of the
population of the world lives in the United States.”

In the past, Kolb and his colleagues had to sell people on international
business. Now companies know that international sales aren’t just gravy.
They are a staple of a well-balanced economic diet.

Karen Gunn agrees that the time is ripe for Utah entrepreneurs who are
looking to branch out into the global market. “Now there is a support network
in terms of financing, education, training, matchmaking resources and men-
toring that have not been here before in a comprehensive way,” says Gunn,
division chair of business and employer outreach education services at Salt
Lake Community College’s Miller Business Resource Center.

As a result, Utah companies can face the future with an expanding
menu of options for maximizing international trade opportunites, including
seminars and trade missions to a variety of key countries around the world,
the new World Trade Center Utah and Miller Global Business Center and
an expanding support network to offer Utah businesses unprecedented
assistance in going global.

THE STATE ON A MISSION

“One of the things that the state can do really well is open doors,” says GOED
Executive Director Jason Perry. ITDO employees work to facilitate matchmak-
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ing, exporting and foreign investment
while providing access to contacts
and networks, both through its office
in Salt Lake City and through trade
representatives dispersed around
the world. Two of the ITDO’s specific
initiatives that will continue to play a
major role in 2007 are foreign trade
seminars and trade missions.

Brett Heimburger, and Miguel
Rovira, ITDO'’s directors for Asia and
Mexico/Canada, respectively, see
focused seminars centered on visits
from invited representatives of target
nations as a great way of leveraging
the state’s contacts and resources,
especially for companies that may
not be able to afford to travel. Semi-
nars focus on a country or area and
on strategic clusters of Utah state
industries—such as IT, life sciences,
aerospace, or tourism. These sec-
tors are looking for key areas of rapid
growth where there is an equivalent
area of need in those markets, Heim-
burger says.

For the Mexico seminar in March,
the ITDO invited various Mexican
states to send economic develop-

ment representatives, as well as pri-
vate sector service providers, to talk
about opportunities in their states.
A similar program was offered for
Korea, and additional seminars are
planned for China and Taiwan. Other
recent seminars have focused on Ja-
pan, India, and the 10 members of
the Association of Southeast Asian
Nations (ASEAN).

On the heels of a successful year
of trade missions in 2006, additional
missions are in the works for 2007.
The big buzz from 2006 was the
trade mission to China (where Utah’s
annual exports have almost tripled
since 2003) led by Governor Jon
Huntsman, Jr. and which included
20 companies. Last year also saw a
trade mission to Mexico, which fea-
tured trips to Monterrey and Mexico
City for matchmaking meetings and
sit-downs with organizations such as
the American Chamber of Commerce
of Monterrey, state development of-
fices, and private companies.

The trade missions are all about
networking, making contacts, and
opening doors. “As much as technol-



ogy provides a bridge for internation-
al relationships, you still have to trav-
el in-country to develop and maintain
relationships if you are going to con-
duct international business,” Rovira
says. Some cultures, including many
in Asia, require face-to-face contact,
and, as Kolb stresses, that contact
“shows your commitment to the re-
lationship.”

Trade missions can include pre-
sentations by university presidents,
discussions on art exhibits, cultural
trades, educational trades, the sign-
ing of sister state agreements and
memorandums of understanding, as
well as opportunities to help increase
travel and tourism.

While trade missions are driven
by the private sector, the government
support carries plenty of weight in
many parts of the world. “The state
seal means a lot in foreign coun-
tries,” Perry notes. In many countries,
government is seen as a partner in
facilitating business deals. Govern-
ment involvement lends credibility,
and for smaller companies, Perry
says, this many be the only way to
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gain access to higher level officials
they could never reach on their own.
This year already includes plans for
two more trade missions to Mexico.
A trip to Toronto, Canada will focus
on life-science companies and ef-
forts to create synergies with coun-
terparts there, and a major trip to
India is in the works for the fall.

WTC UTAH
Utah took another step onto the world
stage with the opening of the World
Trade Center Utah in September
2006. If the name brings to mind the
towers that stood in New York City, it
should. There are over 300 WTCs in
countries worldwide. Utah's WTC is
the only center between Denver and
the West Coast and will service the
entire Intermountain region.
“International trade is a net-
working business, and we're trying
to provide the hub for that,” says
Cramer, newly appointed CEO for
World Trade Center Utah. The goal
is to make Utah’s WTC “a one-stop
shop” for contacts and information. It
will also provide a link with the other

WTCs around the world. Cramer sees
WTC Utah as “part of a three-legged
stool for international business” that
includes federal government, the
state, and the WTC, working with
the chambers of commerce and
representing the private sector as a
“seamless partner” with other trade
agencies in the state.

The WTC currently operates out
of the Salt Lake Chamber of Com-
merce building, though there are
plans to build a home of its own. Still,
Cramer says Utah’s WTC will operate
extremely effectively as something of
a “virtual” WTC that taps into other
permanent resources in the state.
For example, for educational needs,
the WTC will work with the universi-
ties, and it has already partnered
with the Miller Global Business Cen-
ter and GOED on a number of initia-
tives, cosponsored several seminars,
helped host visiting ambassadors,
and planned trade missions. It is just
getting started.

MILLER GLOBAL BUSINESS

CENTER
Another new addition to Utah's in-
ternational business infrastructure

is the Miller Global Business Center,
established in March 2006 at the Mill-
er Business Resource Center, a busi-
ness incubator run in conjunction
with Salt Lake Community College.

Gunn says the first reason for es-
tablishing the center was a need for
applicable hands-on training for Utah
entrepreneurs who were ready to
move onto the global stage. “There
really wasn't a place that had a com-
prehensive education and training
program,” Gunn says. “We formed
a partnership with the Department
of Commerce’s Export Assistance
Center to leverage our educational
and training resources with their in-
ternational commerce expertise. The
result is a comprehensive one-stop
place for those small business own-
ers and entrepreneurs interested
in gaining more knowledge in in-
ternational business.” Additionally,
the business incubator itself, which
already had partners in Brazil and
the Ukraine, was requesting “virtual
incubation and training.”

The center has four key edu-
cational and training components.

“Now there is a support
network in terms of
financing, education,
training, matchmaking
resources and mentoring
that have not been

here before in a
comprehensive way.”

Karen Gunn

DIVISION CHAIR OF BUSINESS AND
EMPLOYER OUTREACH EDUCATION,
SALT LAKE COMMUNITY COLLEGE
MILLER BUSINESS RESOURCE CENTER

TORONTO TRADE MISSION PARTICIPANTS
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First, it provides international busi-
ness training through partners like
the Export Assistance Center, WTC
Utah, and GOED. It also offers in-
ternational business counseling for
businesses looking to make a global
move, as well as “Business Brief-
ings,” two-hour workshops on inter-
national business topics. “But our
star program and core,” says Gunn,
“is the Executive Certificate in Global
Management program.” The 12-
week course can qualify a Utah busi-
ness—small, medium, or large—as
a certified exporter from Utah. The
course also serves as a preparatory
program for the NASBITE exam.

Huntsman awarded certificates
to the first graduates from the Execu-
tive Certificate program last January,
and the center has also awarded cer-
tificates of Excellence in International
Exportation from the U.S. Commer-
cial Service to Steve Williams of Fe-
dEx and Excellence in International
Entrepreneurship to Dale Skidmore
of Advanced Aquatics. Two incuba-
tor clients, Spectrum Home Services
and Velosium, are in the process of
negotiating their first international
contracts in Canada and England
respectively.

WHY GO WEST?

Perry likes to point out two things Utah
has to offer to international business-
es. First, “Utah is increasingly known
throughout the world as a very safe
place to invest,” he says. Second,
Utah has a strong reputation interna-
tionally as being a place with “good
ideas” and for finding commercial
applications stemming from research
generated at its universities. During a
recent conference that included at-
tendees from Mongolia and Albania,
Kolb says, participants remarked
about the state’s uniqueness, with its
multilingual population and sincere
interest in other cultures. The state
has a comparatively young, well-
educated workforce, and it boasts
a collection of natural wonders and
resources found nowhere else in the
world and a lifestyle that many people
find inviting.

With this in mind, Utah's trade
missions include educational, tour-
ism, and cultural components. Last
year's Mexico trip in November in-
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cluded representatives from the
state’s tourism department and Ski
Utah because, as Rovira points out,
“about 100,000 Mexican tourists
come here every year.” On last year's
China mission, Huntsman established
a scholarship between the University
of Utah and Shanghi Normal Univer-
sity, which already had a loose part-
nership. And, as Heimburger notes, “to
say that the Chinese tourism market
is booming is a gross understatement.
[t's enormous.”

THE CURRENT CLIMATE

This expanding base of international
business support is helping Utah
companies find abundant opportuni-
ties abroad. Ask Keith Martin of Martin
Doors (now selling overhead doors
in 84 countries) where his best mar-
kets are, and he will tell you that “With
the way the dollar is today, we have
84 best markets.” A growing number
of Utah companies are experiencing
similar international success. Dur-
ing last year’s trade mission, aircraft
parts manufacturer Wencor Group,
from Springville, Utah signed, a joint
venture agreement with Chinese firm
Huafeng Science & Technology Co.
NuSkin has broken new ground in
China and is now joining forces with
Xango, USANA, Tahitian Noni, and
Nature's Sunshine on promoting their
products.

That's just what Cramer wants
to see. Now is the time, he says, to
leverage the tremendous base of
internationally oriented resources in
Utah. “We have a state government
led by a governor who is very inter-
nationally minded, a culturally ex-

perienced and linguistically talented
population, institutions focused on
turning out graduates with the skills
to do international business, a repu-
tation based on the Olympics of be-
ing a beautiful place, a competent
location to do business, and a very
friendly population that help people
who come here.”

“Our mindset says we are a world
city, an international destination” Cra-
mer says. ‘A place where the climate
is just right for business.”

And then there’s the governor.
There are some advantages to hav-
ing the only governor in the United
States who speaks fluent Mandarin
and comes with a wealth of interna-
tional diplomatic and trade experi-
ence. In China, Perry says, Hunts-
man was able to get meetings “with
government officials that very few get
to see.” He’s “an amazing advocate
of international trade.” Heimburger

“With the way

the dollar is today,
we have

84 best markets.”

Keith Martin
DIRECTOR OF INTERNATIONAL SALES,
MARTIN DOORS

notes that Huntsman is not only
“very well connected and very well
respected,” but he also has “a solid
understanding of international busi-
ness.” His unique qualifications put
him at ease with business people
and diplomats and have allowed
him, as Kolb says, to be able to bring
best-practices to his administration.

“Our mindset says

we are a world city,

an international
destination. A place
where the climate

is just right for business.”

Lew Cramer
CEO, UTAH WORLD TRADE CENTER
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WASATCH FRONT

Utah’s
Commercial
Epicenter

By Janine S. Creager

There was a time when the communities along Utah’s Wasatch Front ex-
isted largely independent of one another, each maintaining its own com-
mercial, cultural and economic district. But those days are long gone, as
the borders of these local cities now transition seamlessly from one to the
other. The Wasatch Front of today, which includes the counties of Salt Lake,
Tooele, Davis, Weber and Morgan, is now a rich blend of history, talent and
skill that affects all who reside and work within its boundaries.

THINKING AND ACTING REGIONALLY

Of Utah’s capital city and the region round about, American historian and nov-
elist Wallace Stegner wrote,“The homesickness was not merely for Salt Lake,
a city in a valley under the lee of mountains, with the glint of the lake off west-
ward, but for a whole region, a whole lifetime of acclimatization and expecta-
tion” (from Where the Bluebird Sings to the Lemonade Springs.)

The Salt Lake Chamber features Stegner’'s commentary in its recent publi-
cation, A New Vision for Salt Lake City: Downtown Rising. “Downtown Rising is
a living vision—a principle of vigilance, updated and supplemented over time,”
explains Lane Beattie, president of the Salt Lake Chamber.

SALT LAKE CITY COUNTY BUILDING
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FAST FACTS:
Salt Lake, Davis, Tooele, Weber, Morgan
Salt Lake City (178,097), West Valley City (118,917),
Layton (61,782), Sandy (93,919), West Jordan (91,444), Ogden
(78,309), Bountiful (41,085), Roy (35,229), Tooele (28,369)
779,416
$32,983 (Salt Lake), $29,357 (Davis),

$21,576 (Tooele), $27,635 (Weber), $24,715 (Morgan)

: University of Utah, Intermountain Health Care,
State of Utah, Discover Financial Services, Wal-Mart, Salt Lake City
Corp., Delta Airlines, Zions Bank, Hill Air Force Base, Lagoon
Corporation Inc., Lifetime Products, Department of Defense,
Autoliv, Convergys, Browning, Holcim US Inc.

Davis-$227,819; Morgan-$302,665; Salt Lake-$269,714;

Tooele-$171,548; Weber-$166,692

Downtown Rising is patterned
after the Second Century Plan, en-
visioned in 1962, which included
projects such as the Salt Palace,
Abravanel Hall and City Creek Park.
Although more than 40 years have
come and gone, current chamber
members are addressing many of
the same questions, such as what
do we all agree ought to be a part of
our future and what should we leave
behind as a legacy?”

While Downtown Rising focuses
on a specific area, the plan affects
more than just a few city blocks in
Salt Lake City.

“There is a revival going on,” says
Beattie. “There is a hunger to unify
and enormous goodwill to do some-
thing for the city.” The Wasatch Front
represents a strong, central city in the
intermountain region, the state and the
western United States as a center for
baking, arts and culture and transpor-
tation. “It is very important that [down-
town] be attractive, vibrant, and some-
thing that everyone is proud of,” says
Beattie.

The effort to bring communities

together throughout the greater Salt
Lake area has been largely influ-
enced by Envision Utah, a private
partnership formed in 1997 with a vi-
sion to “protect Utah’s environment,
economic strength, and quality of life
for generations to come.”

“Envision Utah tried five years
ago to [get cities to] work together on
a regional plan and to get communi-
ties to think regionally,” says Beattie.

LOOKING OUTSIDE THE
(DOWNTOWN) BLOCKS

The growth of Salt Lake County over-
all can easily be measured in the
numerous master-planned develop-
ments springing up throughout the
valley. The largest of these develop-
ments in the south end of the valley
is Daybreak, a Kennecott Land devel-
opment located in South Jordan, with
a projected 14,000 homes to be built
over the next 10 to 15 years. Other
master-planned communities in the
Salt Lake Valley include SunCrest,
which sits on the Salt Lake and Utah
county line in Draper City, and Rose-
crest in Herriman.



“Kennecott is also looking at their
other land, part of another plan called
the West Bench Master Plan,” says
Jeff Edwards, president and CEO
of the Economic Development Cor-
poration of Utah. An ambitious plan,
spanning nearly 100,000 acres, it is
looking to meet personal and com-
mercial needs 50 to 75 years into the
future. Such a plan, adds Edwards,
is “absolutely essential.”

To the west of the Salt Lake Val-
ley is Tooele County, a beautiful re-
gion bordered by the Oquirrh and
Stansbury moutains. For years, living
in Tooele County meant commuting
into Salt Lake County for work, en-
tertainment and shopping. But with
phenomenal growth and opportunity
taking place there, many residents
are making the move west, where
they can live, work and recreate.

“There are plenty of opportunities
for Tooele,” says Gary Harter, manag-
ing Director for the Clusters Initiative
at the Governor's Office of Economic
Development (GOED). As a former
commander at Dugway, Harter adds
that the Utah Industrial Depot (UID),
built on 1,400 acres of the Tooele
Army Depot, has been a huge suc-
cess story for the region. The UID is
a private facility with 2.5 million square
feet of warehouse and manufacturing
space.

While the Army Depot still em-
ploys about 600 people, in 1989, the
number of employees was as many
as 6,400. Many of those skilled work-
ers still live in Tooele County, howev-
er, and commute into Salt Lake City
for employment. Additional work op-
portunities in Tooele County will allow
these workers to enjoy the benefits of
working where they live.

To the north of downtown Salt
Lake is Davis County, home to two of
the most anticipated transportation
projects along the Wasatch Front:
Legacy Highway and Commuter Rail.

“Davis County has earned the
reputation as the bottleneck of the
Wasatch Front,” says Davis County
Chamber Director John Pitt. Beyond
the two main projects, the county
is also “looking at other transporta-
tion links” to help ease congestion
through the county. In addition, trans-
portation hubs will provide much
needed access to these highway
and rail options. Farmington Station,
for example, will include commercial,
retail and residential development in
the middle of the county.

If there is one aspect of this region
that symbolizes the combined growth
of the Davis County and its neighbor
to the north, Weber, it just might be Hill
Air Force Base, which sits on federal
land straddling the two.

Approval was given in the last leg-
islative session for the Hill Air Force
Base West Development, a business
park and manufacturing area that will
attract military and defense contrac-
tors, says Pitt. Bidding on the project
will take place this fall.

Dave Hardman, president of the
Ogden/Weber Chamber of Com-
merce, counts several Weber County
companies, including Parker, Peters-
en Inc., and Barnes Aerospace, as
significant players in the aerospace
cluster in the area.

“(These companies) are updating
and expanding to take advantage of
new business,” says Hardman. “We
also anticipate further growth in aero-
space, including more carbon graph-
ite composite manufacturing.”

MOUNTAIN GREEN, MORGAN COUNTY

Morgan County, located just east
of Weber and Davis counties, is quite
literally a breath of fresh air for many
residents seeking to escape the more
populous areas of the state.

“The air quality is so fantas-
tic, and there’s still so much open
space,” says Sherrie Christensen,
community development director for
Morgan County. While there are nu-
merous smaller villages in the county,
the main development is taking place
in the cities of Morgan and Mountain
Green, where 1,600 lots are currently
under development. The county is
also working on updating the central
development district of the city to in-
clude a walkable community and a
new interchange.

The county has the scenery and
potential to become a desirable resort
destination, yet is very much aware of
the growth pains that can follow rapid
development. “We have tried to de-
velop a system that will allow limited
growth in specific areas to maintain
that rural feeling so we don't lose the
character,” says Christensen. “We're
going to face some of the same issues
and growth pains as other resort towns
do. Our general plan calls for growth in
specific areas. We feel we have a solid
plan that protects other areas.”

FOR THE FUN OF IT

The easy access to mountain re-
sorts—11 of the state’s 13 world-
class ski resorts are within an hour's
drive from Salt Lake International Air-
port—and the availability of sports,
arts and cultural events throughout
the region make the Wasatch Front
a lifestyle destination for many resi-
dents and visitors. Salt Lake County
boasts the NBA’s Utah Jazz and Ma-
jor League Soccer’'s Real Salt Lake,
and is home to three major dance
troupes, dozens of museums and
theaters and the world-renowned
Mormon Tabernacle Choir.

In the Ogden/Weber County area,
many eyes are focused on the site of
the former Ogden Mall, which was
demolished in 2002. The Junction, a
mixed-use site, will be completed dur-
ing 2007 and will include theaters, a
recreation center and commercial
buildings.

“If Conference Center visitors are
not up on the mountain or elsewhere,

The easy access to
mountain resorts—11 of
the state’s 13 world-class
ski resorts are within an
hour’s drive from Salt Lake
International Airport—and
the availability of sports,
arts and cultural events
throughout the region
make the Wasatch Front
a lifestyle destination

for many residents

and visitors.
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The Junction will give them some-
thing else to do,” explains Hardman.
“The Junction becomes a focal point.
The result is really a unique opportu-
nity and concept.”

Morgan County enjoys some of
the most stunning mountain scenery
along the Wasatch Front. With easy
access to reservoirs and ski resorts,
and miles of roadway for bicyclists,
the county is “a place to play and rec-
reate,” says Christensen. Plans are
also under way for a major redevel-
opment of Round Valley Golf Course,
located between Morgan City and
Taggart, which will include 500 units
as condos or timeshares.

Davis County, on the other hand,
is home to Antelope Island, a distinc-
tive environment located in the Great
Salt Lake. The island affords visitors
an opportunity to experience a desert
habitat and view wildlife including an-
telope, buffalo, coyotes and bobcats,
and is an important stopover in the
United States for migrating birds. Pitt
is especially pleased with the recent
$25,000 one-time funding by the leg-
islature for the Antelope Island Bal-

loon Festival held in September.

For fast-paced action, the place
to be in Tooele County is the Miller
Motorsports Park. The park features
spectator events such as the Ameri-
can LeMans, AMA Superbikes and
the NASCAR Grand National West
Series, as well as participatory events
through the park’s driving schools
and go-cart rentals. As the park
evolves over the coming years, it will
also spawn retail and commercial

ANTELOPE ISLAND

properties that will continue to benefit
the community.

With so many developments in
place and planned for the future,
Jason Perry, GOED executive direc-
tor, is optimistic about the economic
well-being of the counties located
along the Wasatch Front.

“My outlook is very positive. We
have some quality growth occuring,
and the communities are well prepared
forit,” Perry says.

Antelope Island affords
visitors an opportunity
to experience a desert
habitat and view wildlife
including antelope,
buffalo, coyotes and
bobcats, and is an
important stopover in
the United States for
migrating birds.
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MOUNTAINLAND

Taking
Business a
Little Higher

By Grace Wall Conlon

Dynamic growth is driving the Mountainlands region of Utah to extraordi-
nary new economic heights, and current achievements and future plans for
Utah, Summit and Wasatch counties are drawing considerable attention to
this part of the Beehive State.

Economic planning is becoming a top priority for elected and appointed
officials in Utah’s Mountainland, as they work to design community develop-
ment projects that provide the bedrock for healthy growth. Richard Bradford,
director of economic development in Pleasant Grove, a community on the
cusp of an eruption of development, is deeply involved in shepherding his city
through the complex growth paths.

Bradford comments on an acronym that surfaced in the days before the
2002 Olympic games came to Utah: G.R.O.W. Get the world to visit Utah; Roll
out the red carpet; Open their eyes to all Utah has to offer; Work with them on
making it happen.

“It was a good acronym,” says Bradford. “The Olympics brought the world
to our doorstep.” According to Bradford, the 2002 Olympics accomplished
the first step by showcasing our state. But that was only the beginning.

Plans for new convention centers and hotels are ongoing for the second
step in G.R.O.W. Detailed, specific strategies for achieving sensible, profitable
growth are being developed by city planners in all major Mountainlands cities.
These plans have the support of the Mountainlands Association of Govern-
ments’ futurists in determining needs for transportation and utilities, which
flow across all three counties.

Bradford describes the planned Grove Convention Center, which broke
ground in 2007 as “a lifestyle center” that should be completed in March
2009. A 116,000-square-foot convention center anchors this new complex,
which will feature several restaurants offering diverse cuisine options.

Also included in the plan is a 5-star 320-room Embassy Suites hotel. A
38,000-square-foot ballroom with banquet seating for 2,700 will be able to
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FAST FACTS:
Utah, Summit, Wasatch
Provo (115,135), Orem (89,713) Pleasant Grove
(29,376), Heber (9,147), Park City (8,066)
232,139
$21,576 (Utah), $52,981 (Summit),

$423,632 (Wasatch)

Brigham Young University, Wasatch County
School District, BackcountryStore.com, RMD Management, Novell,
Convergys, Nestles USA Prepared Foods, Deer Canyon Resort

Company, The Canyons, Wal-Mart

Utah-$260,445; Park City area-$952,175; Wasatch-$372,829

accommodate major events. A sec-
ond 220-room hotel is in the plan-
ning stage for this convention site; it
is scheduled for completion in Sep-
tember 2010.

Like Pleasant Grove, the city of
Lehi in Utah County has an ambi-
tious vision for its Point of the Moun-
tain mixed-use project, which sits just
south of the Salt Lake County-Utah
County border. According to devel-
oper Brandt Andersen, the planned
project will include a 5-star hotel and
arena, retail space with a large res-
taurant component, office space and
residential housing. The complex is

being designed by internationally re-
nowned architect Frank Gehry. A 45-
story hotel will be the tallest building
in Utah, and two man-made lakes on
this 85-acre site will be open to wake
boarding and water skiing.

Further south, Provo City is look-
ing to new development and rede-
velopment to keep pace with all the
other action in Utah County. The city
has retained the nationally known
consulting firm Economic Research
Associates (ERA) to do a complete
market analysis for the redevelop-
ment of downtown Provo. “We want
to look at it from both a conservative

GROVE CONVENTION CENTER




and an aggressive perspective,” says
Dixon Holmes, assistant director of
economic development. The aim, he
says, is to preserve the historic qual-
ity of downtown—with its charming,
historic Main Street—while providing
a rejuvenated center for retail, com-
mercial and community activities.
Provo continues to serve as the
center of commerce for the county
and is home to Brigham Young Uni-
versity, the largeest privately-owned
university in the United States. With
its highly-ranked Marriott School of
Management and modern campus,
the school owned by The Church
of Jesus Christ of Latter-day Saints
boasts nearly 30,000 students, earn-
ing bachelor’s, master’s and doctoral
degrees in 277 different programs.

BREAKING IT DOWN
Utah County is the most densely
populated of the three counties,
which are each growing dramati-
cally. Current U.S. Census projec-
tions for the three counties indicated
that by 2010 Utah County will see a
16 percent increase in population to
527,302; Summit, a 22 percent in-
crease to 44,511; and Wasatch, a 27
percent increase to 25,516. A com-
bined projection of the 2000 Census
data for all three counties for the year
2020 indicates the Mountainlands re-
gion will grow from a total of 413,487
to 763,402, an 85 percent increase.

The real estate market is ex-
pected to continue to recover from
a period of correction, according to
the National Association of Realtors.
In the Mountainlands region, the me-
dian value of homes shows healthy
increases relative to the 2000 U.S.
Census.

The 2000 Census reported the
median house value in Utah County

DOWNTOWN PROVO

to be $156,000. Current estimates
show an increase of approximately
18 percent to $183,500. In Summit
County, the median value of houses
in 2000 was $296,000. Current esti-
mates show no change. In 2000, Wa-
satch County had a median house
value of $185,300. This has risen to
$214,000—a 15 percent increase.
The Mountainland region of-
fers a strong contingent of young,
healthy, educated workers. A Center
for Disease Control survey over the
years 2002-2004 determined that the
general health score of Utah County
residents, ona 1to5rating, is 3.7. In
Summit County, residents score 4.1.
In part because the area is home to
two major universities, BYU and Utah
Valley University, the median age for
Utah County is a remarkably young
23.3 years. The figure for Summit
County, which features a number of
ski resorts, sits at around 33 years.

MAKING LIFE LIVABLE

The main attraction of the Mountain-
land region is truly in its namesake—
the Wasatch Mountains. The bustling
Provo-Orem community, known for
its suburban lifestyle and high-tech
ventures, deftly blends with the re-
sort communities of Wasatch and
Summit counties.

A short, scenic drive up Provo
Canyon will lead first to Heber Val-
ley, the Wasatch County seat and
home to various outdoor activities
and Olympic venues. The road itself
winds along the Provo River, a blue
ribbon fly fishery fed by melting snow
of the Uinta and Wasatch mountains.
Heber City lies along the Provo be-
tween two of the state’s most well-
known reservoirs, Jordanelle and
Deer Creek, which—along with the
irrigation water they provide—are
also a summer mecca for boating
and fishing enthusiasts.

Heber Valley enjoys a much
slower pace than that of the Wasatch
Front, and community officials are
currently trying to find balance be-
tween maintaining the rural, small-
town feel with strategic growth deci-
sions such as whether to allow big
box stores and other commercial
development.

Although the area is blanketed in
snow during half of the year, provid-

ZERMATT RESORT

ing a perfect venue for cross country
skiing, snowmobiling and other winter
activities, the valley greens up to offer
plentiful biking, hiking, golfing and fish-
ing during the summer and autumn
months. Employment in the area is still
led by hospitality-related operations.
The recent opening of Zermatt Resort,
a high-quality spa that caters to busi-
ness gatherings and conferences,
helps solidify this position.

A 20-minute drive through the
Wasatch Mountains eventually wraps
back around to popular destinations
such as Park City and Deer Valley,
making the quaint Heber Valley just
a stone’s throw from many of the
state’s most affluent resorts and
neighborhoods.

NOT QUITE LIKE THE OTHERS
Summit County boasts three of the
world’s finest winter sports parks, with
a total of 9,000 acres for skiing, snow-
boarding, sledding and sleigh-riding.
The Park City Mountain Resort, The
Canyons and Deer Valley Resort have
spent millions of dollars in improve-
ments to lifts, trails and additions to
lodging. Fine retail shops, restau-
rants, and an outdoor amphitheater
featuring year-round live music are
some of the other amenities.

Combined with the quaint Old
Town Main Street, central to Robert
Redford’s Sundance Film Festival,
the resort communities cater to a
crowd of the upper echelon, while still
maintaining accessibility to locals in
Salt Lake and Provo.

Dana Williams is mayor of Park
City, the principal city in Summit
County. “We're 95 percent built out,”
Williams says, “so we have relatively
large redevelopment projects.”

Although the town has year-round
residency of 8,500, the number in
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town on any day in season, can swell
to 30,000. Forty percent of residents
are in service-related jobs. “Three
years ago, we started a community
dialogue on sustainability, i.e. how
could we sustain this city in terms of
open space and housing for work-
ers,” Williams says. The result of the
discussions was that new ordinanc-
es were passed requiring developers
to build affordable housing—most of
which is done as infill into existing
neighborhoods.

Residents in Summit County also
tend to be ambitious about protecting
the land and open space that drew
them to the area in the first place.
While the county has seen consider-
able commercial development in re-
cent years, including a popular outlet
retail center, Williams says Park City
has approved bond issues totaling
$40 million to purchase open spaces
that are permanently protected from
development.

“We were the first U.S. city to ap-
prove the Kyoto Accord—protecting
the environment,” Williams says.
“We've also converted all our city ve-
hicles to bio-diesel fuel. After all, our
economy is based on the weather
and we want to be sure we still have
snow.”

The bustling Provo-Orem
community, known for

its suburban lifestyle and
high-tech ventures, deftly
blends with the resort
communities of Wasatch
and Summit counties.
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SOUTHWESTERN

Business
Heating Up In
Utah’s Dixie

By Toby G. Hayes

More than just sunshine and Shakespeare, southern Utah isn’'t simply
a retirement mecca for the snowbirds from Salt Lake. The population
growth of the region in recent years has spurred unmatched economic
growth, making Utah’s Dixie a prime place to be.

Comprised of five counties, equivalent in size to Denmark, southern
Utah is home to a wide swath of business environments. While tourism
is a big draw, the region is also known for its agriculture, including cattle,
cheese and a variety of important crops.

Home to four national parks and two national monuments, the beauty
of the region is spectacular. But the people of southern Utah are the real
draw for growing businesses.

Southwest Utah is best known for its sweeping landscapes, which are
frequently featured in television programs, commercials and movies. In
Kane County, the small town of Kanab touts itself as Utah’s Little Hollywood,
as it has played host to a number of films, including John Wayne classics
like “Fort Apache” and “She Wore a Yellow Ribbon,” and more modern fare
such as “Maverick” with Mel Gibson.

Because much of the land in the five-county region is preserved as
state and national recreation areas, tourists from around the world flock
to places like Bryce Canyon and Zion National Park to take in the natu-
ral beauty of unique red rock and imposing canyons. Locals especially
enjoy the effects of Glen Canyon Dam, which, along with the electricity it
provides, offers 150 miles of boating, fishing and waterskiing options on
the famous Lake Powell. With a mix of comfortable cities and sprawling
landscapes, the diverse counties of southern Utah have one major thing in
common.

“They have a good work ethic,” says Lecia Langston-Parks, regional
economist for the Utah Department of Workforce Services. “A lot of times
what fuels these small town businesses are just good ideas.”
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FAST FACTS:

Washington, Beaver, Kane, Iron, Garfield
St. George (64,201), Cedar City (23,983),
Kanab (3,516), Beaver (2,558), Panguitch (1,477)

85,942

$21,530 (Washington), $27,223 (Beaver),
$25,643 (Kane), $20,139 (lron), $22,270 (Garfield)
Ruby’s Inn, South Central Utah Telephone,
Intermountain Healthcare, SkyWest Airlines, Circle Four Farms,
Union Pacific Railroad, United Parcel Service, Best Friends Animal
Sanctuary, Aramark, Stampin’ Up, Southern Utah University,

Convergys

Iron-$221,012; Washington-$337,913

A lot of those good ideas, she
says, are those that have roots in the
area.”“In terms of economic develop-
ment, homegrown businesses really
do well,” she says. “It just goes to
show that if they are willing to invest
in the community and stay there,
they will be successful.”

Beaver County has relied mainly
on its long tradition of agriculture
for economic grwoth. For example,
the county’s population of just a
few thousand people is dwarfed by
its population of more than 1 million
pigs. Because of their proximity to
the national parks, Garfield and Kane
counties have a large tourism draw.
But in Kane County, manufacturing
has made a place for itself among
the strong work ethic of southern
Utah's people.

Part of the success for manufac-
turing here is attributed to the benefit
of lower labor costs. Many companies
can take advantage of the fact that
wages, which are the largest ongo-
ing business expense, are typically
lower in southern Utah, especially in
rural areas.

FEEL THE BOOM

Even though it is only a portion of the
state, the five-county region is dou-
ble the size of New Jersey. And with
a total population of under 200,000,
the area also has plenty of room to
grow.

“We encourage a diverse mix of
growth that will provide high qual-
ity career opportunities for our citi-
zens,” says Scott Hirschi, director of
the Washington County Economic
Development Council. “That will in-
crease wages and income, enabling
our citizens to improve their standard
of living.”

Washington County acts as a
population center for the region, with
more than half of the people living
there. With a population now topping
120,000, the area has seen a huge
boom in recent years, especially im-
mediately around St. George. Just
15 years ago, the county popula-
tion was under 50,000—more than
doubling in just over a decade. The
increase in population has brought
more jobs to the area, but has also
decreased available land, which has
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been a major contributor to the in-
creased value of housing, especially
in the last couple of years. If higher
property values are any indicator of
a growing economy, St. George hits
the mark and then some.

“Everything is on an upswing
right now,” says Randy Bennett of
the Cedar City Chamber of Com-
merce in Iron County. “We're really
happy about that.”

The numbers point to the fact that
home prices in Dixie doubled in just
three years, peaking last year. The
housing market had reached an av-
erage home price of $350,000, rival-
ing that of Las Vegas.

Even high growth has its limits,
and in Dixie, the housing market is
cooling off a bit.

“Home sales are still well above
the national average, but they have
slowed down from where they were
ayear ago,” says Russell Behrmann,
president of the St. George Area
Chamber of Commerce.

The southwestern Utah trend of
large population increases over the
past 25 years shows a cycle that
peaked mid-decade—in 1995 and
2005, for example. With population
growth now advancing at a more
moderate pace, home prices will also
continue to come down as the rate
of people moving to southern Utah
continues to slow for the remainder
of the decade. Still, optimism is high
as things begin to level out.

“What's interesting is that St.
George trends are more closely
matched with those of Las Vegas
and Phoenix,” said Behrmann. “It
follows the rest of the Sun Belt more
than it does the Wasatch Front.”

As southern Utah finds its bal-

ST.GEORGE

ance following a major influx of peo-
ple, the here and now offers some
very positive aspects for business
development.

The St. George area is seeing
annual job growth in the neighbor-
hood of 8 percent, compared to 1.5
percent nationally. Such stagger-
ing figures not only indicate strong
economic development, but the
combination of job growth and wage
increases means jobs that are usu-
ally added primarily at the bottom of
the pay scale are also being added
in the middle management areas,
pointing to widespread business ex-
pansions, says Langston.

“l think we’re going to continue
growing,” Behrmann adds. “The re-
ports I've heard say that we will still
be slowing down over the next six
months to a year, but it will pick back
up again a year from now.”

LOCATION, LOCATION,
LOCATION.

In Iron County, manufacturing has
played a strong role in the local
economy and will continue to do so.
Roughly 20 percent of the county’s
population of 40,000 people work in
the manufacturing sector. The growth
of this segment is due in large part
to the availability of transportation
and shipping options. Rail lines from
Las Vegas and Los Angeles enter
Utah via Iron County’s east boarder,
making their way to the “inland port”
of Cedar City and northward to the
Wasatch Front. Additionally, truck-
ing companies have come to know
the area as a convenient location for
shipping across the West, with ac-
cess to 95 percent of the West Coast
in a day’s drive.

“What’s interesting is that St. George trends are more
closely matched with those of Las Vegas and Phoenix.
It follows the rest of the Sun Belt more than it does

the Wasatch Front.”

Russell Behrmann

PRESIDENT OF THE ST. GEORGE AREA CHAMBER OF COMMERCE

“We have a lot of relocation going
on right now,” says Bennett. “There
are a lot of businesses moving here
from California and from Las Ve-
gas.”

The reason? The costs of starting
and running a business are cheaper
in areas of southern Utah.

“The average cost for industrial
land in Las Vegas is $450,000,” says
Mike Hillis, managing partner of Com-
merce CRG in St. George. “Even with
the gas money, you can save a lot in
the couple hours it takes to drive from
Cedar City to Las Vegas.”

Another reason for growth in
that market segment is the ability to
transport cargo containers to and
from the West's largest port, at Long
Beach, Calif.. Although industrial sites
surround the port, it is very cost pro-
hibitive to operate there. That's why

BRYCE CANYON NATIONAL PARK
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companies involved in importing and
exporting to Asian markets have lo-
cated their industrial sites elsewhere,
including other southern California
locales and Las Vegas. But for start-
ups and relocating businesses, those
places are also becoming expensive.

The balance between operating
cost and location is tipping even fur-
ther toward Iron County. From Cedar
City, rail cars bound for Long Beach
can arrive within a day. And at around
$55,000 per acre for industrial land,
companies are saving close to 90
percent by locating in Iron County
instead of Las Vegas.

“Railis a great way to move things,”
Bennett says. “Gas is really killing us
as far as transportation goes.”

Southern Utah is ripe for busi-
ness. Ground transportation heads
via Interstate 15 to nearby Nevada
and California and air service will also
play a vital role in the area’s future.
Daily flights from Cedar City now take
passengers to Las Vegas and Farm-
ington, New Mexico via a US Air part-
ner, and SkyWest Airlines, which has
headquarters in the region, has sever-
al daily departures from St. George to
both Los Angeles and Salt Lake City.
Anew, larger airport for St. George will
also expand air service, providing for
the use of larger jet aircraft. That facil-
ity is set to open in 2010.

KNOWLEDGE BUILDERS

The tremendous economic and pop-
ulation growth of the region also has
its educational institutions growing at
arapid clip.

Last fall, Southern Utah Univer-
sity reached a landmark enroliment
of 7,000 students.

“It's a significant accomplishment,”
says SUU's Gregory Stauffer. “There
has been a lot of effort by a lot of people
on campus to make this milestone, and
to continue to make the biggest strides
in the state in enroliment growth.”

In three years SUU has gained
nearly 1,000 students, with a goal to
reach total enrollment of 9,000 within
five years. At Dixie State College in
St. George, it's a matter of keeping
up with demand in supplying degree
programs.

In2000, Dixie began offering its first
bachelor's degree, in business. Since
then, the school has added four-year
programs in information technology,
elementary education, nursing and
communications. In 2006, the school
added English and biology to the mix
in order to meet student demand and
provide teaching credentials in the
two subjects for those in a coopera-
tive secondary education program be-
tween Dixie and SUU.

“This is a major step toward
meeting the economic needs of

Washington County,” says Donna
Dillingham-Evans, vice president of
academic services at Dixie. “These
degrees were so high on our priority
list due to the fact that Washington
County so desperately needs English
and biology teachers, not to mention
other areas. It's a critical need of the
school districts in our service area to
provide these degrees.”

While the growth of Dixie State
College is helping spur community
growth and economic vitality, Dilling-
ham-Evans says this is just the be-
ginning of what the St. George com-
munity is capable of.

The college plans to add to its
current seven bachelaureate degrees
by offering 16 more programs over
the next two-and-a-half years. The
trick to successful growth is offering
programs that are either unique com-
pared to other state institution degrees
or that meet core demands to garner
state funding. Some of the planned
degrees are aviation management,
accounting and Spanish.

With its shining sun and plethora
of places to play, southern Utah has
cemented its image as a mecca of
plentiful recreational opportunities.
But with a track record of unprece-
dented growth and expansion, south-
west Utah is becoming just as widely
known as a great place for business.
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%“7,000 enrolled

students is a significant

accomplishment. There
— has been a lot of effort
by a lot of people on
campus to make this
milestone, and to
continue to make the
biggest strides in the state
in enroliment growth.”

Gregory Stauffer
SOUTHERN UTAH UNIVERSITY

SOUTHERN UTAH UNIVERSITY
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BEAR RIVER

Rural Goes
High-Tech

By Peri Kinder

BEAR LAKE
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FAST FACTS:
Cache, Rich, Box Elder
Logan (47,357), Brigham City (18,355),
Smithfield (7,589)

78,984
$23,857 (Box Elder), $27,353 (Rich),

$23,526 (Cache)

Utah State University, ICON Health and Fitness,
Swift Beef Company, Rich County School District, Lodge at Bear
Lake LLC, Majestic Ranch Academy, ATK Launch Systems, Autoliv,
La Z Boy

Brigham/Tremonton-$149,230; Cache/Rich-$174,610

In the northern reaches of the state lies an area known by most Utahns
for its verdant valleys, agricultural roots and rural lifestyle. But, with most
of the Bear River area less than two hours from Salt Lake’s international
airport, the economic landscape actually rests somewhere between rural
and commercial. With Utah State University anchoring much of the innova-
tion and industry, Cache County serves as a beacon of development to its
agricultural surroundings.

RICH COUNTY

Nestled in the northeastern corner of Utah, Rich County is a narrow stretch of
land that hides a wealth of natural beauty and a serene lifestyle. From dense
forest areas to rich agricultural farmland, the area is a scenic byway that at-
tracts more than 600,000 tourists every year. Located halfway between the
Jackson Hole/Yellowstone area and Salt Lake City, Rich County is a favorite
stopping place for families, and the very best place to get a fresh milkshake
made with famous Bear Lake raspberries.

The down-home environment in the county is a comforting respite from
the daily grind of everyday life. In Rich County, tourism is a major industry and
as the Bear Lake area continues to recover after years of drought, economic
development is showing steady progress.

“What we're experiencing right now is a growth in tourism,” says Judy Hol-
brook, director of tourism for the Bear Lake area. “Northern Utah has a lot to
offer people traveling through here. We provide unique attractions and an Old
West experience.” The Pickleville Playhouse is an example of a quaint theater
venue.

Bear Lake is famous for its crystal-clear waters—and its mythical Bear
Lake Monster. Water sports can be found all summer long with recreational
rental businesses located near the lake that are more than willing to rent a
Jet-Ski for a day. The lake’s deep waters attract fishermen, while nearby, the



miles of bike trails give outdoor en-
thusiasts a chance to see nature on
a more rugged terrain.

With the increase in tourism,
county officials and residents capital-
ize on their county’s popularity with
the famous Raspberry Days event
every August, annual chocolate festi-
vals and bike races that draw bigger
crowds every year.

Rustic cabins are available for
rent, along with private campgrounds
for the back-to-nature crowd, and for
families who want a more luxurious
vacation, sumptuous condos and
comfy hotels offer a relaxing diver-
sion from campfires.

Although Rich County is famous
for its summer activities, the winter
sports program in the area is also
gaining ground. The Bear Lake Golf
Course and Logan Canyon feature
miles of skiing along with pristine
mountain views. The Bear Lake Valley
is a snowmobiler’s heaven with 650
miles of groomed trails just waiting
for the adventurous rider. For cross-
country skiers, the valley becomes a
winter wonderland with skiing avail-
able the moment a person leaves his
or her room.

For visitors who decide to take
up residence in Rich County, they
can be guaranteed a laid back life-
style where life is more about where
you are than how fast you can go
somewhere else. With its population,
school class sizes in the county are
much smaller than classes found in
other parts of the state.

“I love it here because I'm just
a small-town girl,” Holbrook says.
“We're not a very big county, but we
have a great lifestyle.”

BOX ELDER COUNTY

Although the last spike that connect-
ed the first transcontinental railroad
was driven into the ground at Prom-
ontory Point in Box Elder County, it
was hardly the end of economic de-
velopment in the area. Since that day
in 1869, the county has experienced
slow but steady growth and is catch-
ing the eye of businesses around the
country.

Big corporations like Malt-O-Meal,
La-Z-Boy and ATK find the economic
atmosphere in Box Elder to be better
than anywhere else in the country. In

fact, Nucor, a company that creates
steel and steel products, recently
opened its third plant in the county.
Nucor has established strong ties to
the communities in Box Elder and
offers jobs with good pay and great
benefits.

“They compensate their employ-
ees very well,” says Susan Thac-
keray, the economic development
project coordinator for the county.
‘As one benefit, they give their em-
ployees $2,000 per year to help their
children with education.”

Thackeray credits the workforce
in the area for luring the plants into
their communities. “I think it's the
work mentality of the workforce,
because a lot of them have been
farmers and they know how to work
hard. They work until the job’s done.”
Along with the hard-working employ-
ees, the freeway system in Box Elder
allows businesses easy access to
highways 1-15 and |-84 so compa-
nies can ship products conveniently
and quickly.

Box Elder County is experienc-
ing a large housing boom as county
officials prepare the way for future
workers to have good jobs and nice
housing as an incentive to stay in
the area. New hotels are located at
Pointe Perry and in Tremonton, and
Utah State University offers pre-engi-
neering courses at the branch cam-
pus located in Brigham City.

“We just see lots of opportuni-
ties coming our way. We're seeing
home growth and business growth
and we're loving it,” Thackeray says.
“Things are good here in Box Elder.”

FIGARO, UTAH FESTIVAL OPERA

WEST LIBERTY FOODS GROUNDBREAKING IN TREMONTON

CACHE COUNTY

Rounding out the top three northern-
most counties, Cache County offers
its own unique flavor to an already
diverse landscape. Famous for its
dairy products, including the popu-
lar Aggie Ice Cream and high quality
Cache Valley Cheese, Cache County
started out as a rural, agricultural
area. But the growth of business, the
increased popularity of Utah State
University (located in the county
seat of Logan) and an influx of “city
people” has added an urban flair to
the county.

The arts community has always
flourished in Cache Valley and the
number of live theater venues is
high compared to the size of the
county. Theater groups such as the
Ellen Eccles Theatre and the Caine
Lyric Theatre are just a couple of the
locations that offer family-friendly
entertainment, and the Utah Festi-
val Opera company members have
spent the last 10 years entertaining
crowds and introducing residents to
high-quality opera productions.

Outdoor activities are a big part
of Cache County life. Hunting, fish-
ing, boating, canoeing and rock
climbing are favorite pastimes of
many residents, as well as the thou-
sands of tourists who visit the county
each year. The Hardware Ranch, lo-
cated in Blacksmith Fork Canyon, is
one of the largest elk winter feeding
programs in the country, and visitors
can get up close and personal with
these animals.

During the winter, sleigh rides
take the adventurous into the middle
of the herd for an even closer look at
the native elk. Beaver Mountain Ski

“What we’re experiencing
right now is a growth in
tourism. Northern Utah has
a lot to offer people
traveling through here.

We provide unique
attractions and an

Old West experience.”

Judy Holbrook

DIRECTOR OF TOURISM,
BEAR LAKE AREA
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Resort offers slopes for downhill ski-
ers and snowboarders that favorably
compare to any other ski resort in
Utah.

For small business owners,
Cache County offers the perfect en-
vironment to encourage the entrepre-
neurial spirit. The Cache Chamber of
Commerce enthusiastically supports
local and small businesses, regularly
awarding them for their contribution
to the community. However, big busi-
ness is also welcome, and the eco-
nomic development plan for Cache

County stresses the importance of
preparing future generations for up-
coming opportunities.

Utah State University plays a big
part in training workers for high pro-
file jobs in aerospace engineering,
software design and environmental
science. In fact, the university boasts
of sending more experiments into
space than any other university in
the nation. To accomplish this, USU
is home to the Space Dynamics
Laboratory and Innovation Campus,
a high-tech research and business

STAKER | PARSON

STAKER PARSON COMPANIES
(888) 672-7766

JACK B. PARSON COMPANIES
1-800 CONCRETE

‘COMF’ANIL—.‘:}

BUILDING THE MOUNTAIN WEST
FOR MORE THAN FIFTY YEARS

AMICS LABORATORY

park located on the north end of
campus.

With all of this exciting growth,
the Bear River region has not for-
gotten its roots. Protecting current
agribusiness and encouraging future
projects and innovation are among
the main concerns for civic lead-
ers. Smart planning in the region will
guarantee that the fertile land, the
superior products and the peaceful
lifestyle will continue well into the fu-
ture.

Count on The Preferred Source for quality
SAND & ROCK PRODUCTS

WATER-WISE LANDSCAPE PRODUCTS
READY-MIXED CONCRETE

Utah State University
plays a big part in training
workers for high profile
jobs in aerospace
engineering, software
design and environmental
science. In fact, the
university boasts of
sending more experiments
into space than any other
university in the nation.

COLORED CONCRETE

ECO-BLOCK INSULATING CONCRETE FORMS
ASPHALT & PAVING

CONSTRUCTION SERVICES

WESTERN ROCK COMPANY
(435) 628-4384

STAKER PARSON LANDSCAPE CENTER
(801) 363-6478
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* Ranked #12 Best Small Places for
Business by Forbes.com

* Ranked # 9 Safest Community in
the Nation by Morgan Quitno Press

* Highly-educated workforce

* Bordered by the scenic Wasatch-
Cache National Forest

* Home to Utah State University, a
Carnegie I Research Institution

For more information contact the Economic Development Dept.
255 N. Main, Logan, UT 84321 « (435)716-9015 * (800)236-5157
kjensen@loganutah.org.

» UTOPIA fiber optic network

 Abundant transportation
alternatives

Available, affordable land

Easy access to SLC services,
airport, and amenities

Small town atmosphere

Fresh peach pie!

For more information contact the

Economic Development Dept.

20 N. Main Street, Brigham City, UT 84302
(435) 734-6603 plarsen@brighamcity.utah.gov




UINTAH BASIN

Growth without
Bounds

By Janine S. Creager

FLAMING GORGE

Utah’s Uintah Basin, located in the eastern part of the state, encompasses
more than 8,000 square miles and three counties: Uintah, Duchesne and
Daggett. With familiar destination locations such as Dinosaur National
Monument, Flaming Gorge and the Ashley National Forest, the region is
well-known for its recreational opportunities. But with a growing energy
industry combined with first-rate educational facilities taking hold in these
counties, the Basin is no longer just a place to visit and recreate, it is a
place to live and grow.

UTAH LEGISLATORS VISITING DUCHESNE COUNTY’S OIL AND GAS INDUSTRY
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FAST FACTS:

Daggett, Duchesne, Uintah
Vernal (7,960), Roosevelt (4,553), Duchesne (1,481),

Manila (304)

Uintah ($24,234)

23,162
$26,169 (Duchesne) $19,088 (Daggett),

Duchesne County School District,

Ashley Valley Medical Center, New Field Exploration Co., Second
Nature Therapeutic, Colletts Recreation Service, Bureau of
Reclamation, National Forest Service, Flaming Gorge Corp.

Je Merit Constructors Inc., Ute Indian Tribe, Uintah School District

Uintah Basin-$172,132

UINTAH COUNTY

When asked what is great about the
county where he serves as a the CEO
of the Uintah Economic Development
Special Service District, Robert T.
Behunin answers with a resounding,
“You name it! If it's in Uintah County or
in the Uintah Basin, for that matter, it's
great. There is a great deal of activity
related to the energy industry and it
is supplying the fuel for other positive
things as well.”

While Duchesne County ranks
number one in the production of oil,
Uintah County adds other natural re-
sources to the list, including gas. Oil
shale and tar sands are also potential
energy resources.

Combined with these assets is the
commitment the county has undertak-
en toward education. A prime example
is the 138 acres donated by a local
philanthropist for Utah State Universi-
ty’s Uintah Basin Regional Campus.

The Uintah Basin Regional cam-
pus is USU's most developed re-
gional campus, and with buildings in
Roosevelt and Vernal, USU is uniquely
poised to help the Uintah Basin grow
and develop.

The Uintah Basin Applied Technol-
ogy College and USU are building a
joint facility in Vernal on the donated
property, which will house programs
from both institutions. The facility will
also play host to a center for the Utah
Science Technology and Research
(USTAR) program passed by the state
legislature in 2006. USTAR is a finan-
cial commitment by the state to bring
top-notch professors and researchers
to Utah to expand on the success of
the state’s research universities to
create and commercialize innovative
technologies. The Eastern Utah Out-
reach and Innovation Center of the
program is located in Vernal at the
Utah State University Uintah Basin re-
gional campus.

Besides education, Uintah County
is stilla booming tourist attraction, with
Dinosaur National Monument and the
Utah Field House of Natural History
in Vernal as two popular stops. Here,
visitors, local students and scientific
researchers can have a hands-on
experience to learn more about the
geologic roots of the region.

“All the recent activity and surges



have created some tremendous op-
portunities,” says Behunin. “In the
past, Uintah County was doing well
to merely react to situations. Now we
feel much more proactive and we are
taking strategic approaches which will
benefit the local area and the state.”

DUCHESNE COUNTY

The signs of prosperity in a commu-
nity may be more subtle than one
might think, according to Irene Han-
sen, director of Duchesne County
economic development. “Early on,
prosperity means little things like get-
ting new shoes and getting your teeth
fixed,” she says. The new money that
is allowing people to do everything
from getting health care work done to
taking a first vacation is due in large
measure to the expansion of the oil
and gas industry in the county. As the
number one oil producer in the state,
Duchesne is seeing a growth spurt
with robust exploration and develop-
ment in the energy industry that is at-
tracting a lot of investors.

“Wages are about double what the
state average is,” Hansen explains.
In addition, the expanding economy
in one main industry paves the way
for other professionals, including at-
torneys, medical personnel and retail
outlets.

“For a rural area, [these economic
changes are] bringing in some of the
top technology. A very exciting out-
come of that prosperity is that people
are staying here for their services. And
they need those services,” she adds.

With close proximity to the Wa-
satch Front, the Uintah Basin offers a
retirement destination for some, while
providing a little piece of paradise near
their primary residence for those still
employed. And for tele-commuters,
Duchesne County affords a rural life-
style within easy striking distance for
those occasional meetings at the of-
fice.

Though rustic in nature, there
is nothing rural about the county’s
connectivity to the rest of the world.
“Our technology provider is called
the Uintah Basin Telecommunications
Association, a co-op,” Hansen says.
“Because of that investment going
back into the economy, we have a
high level of technology available to
us, including DSL and wireless capa-

bilities.”

Whatever the reason people come
to Duchesne County, all residents re-
ceive myriad advantages of living in
the area, including access to 15 desti-
nation resorts, while at the same time
pouring plenty of dollars into the local
economy.

“They fall in love with the area and
say, ‘Now, how can | make a living?’
People want their five to 10 acres,”
says Hansen. “They want “their piece
of recreational property and to have
some privacy and solitude. To the
county, this new money is a breath of
fresh air.”

DAGGETT COUNTY

Nestled in the northeast corner of Utah
is beautiful Daggett County. At just
under 700 square miles, the county is
one of the smallest in the state, but
is filled with spectacular scenery, un-
limited recreational playgrounds and
potential for growth.

“The atmosphere is generally
peaceful and quiet, the scenery is
beautiful and the air is clean,” says
Brian Raymond, Daggett County
Commission assistant and economic
development director. “The beautiful
surroundings provide opportunities
for abundant recreation.”

The economy of the county re-
volves around three main industries:
government work, including the U.S.
Forest Service, county and school
district, and the town of Manila; agri-
culture businesses, which comprises
cattle and feed; and tourism.

‘Although Flaming Gorge and
the Green River are well known and

key resorts in the area: Trout Creek
Flies and Twisted Timber Retreat
are adding cabins to their facilities;
the Lucerne Marina and the Flaming
Gorge Recreation Services are add-
ing additional RV spaces; and the
Cedar Springs Marina and the Flam-
ing Gorge Resort have been updating
their facilities.

In addition, says Raymond, “SIT-
LA (the State and Institutional Trust
Lands Administration) has been ap-
proached about leasing/selling some
of their land within the county, and
Daggett County is updating its Gen-
eral Plan to look at development op-
portunities in and around Dutch John
and throughout the county.”

Although the economy of the area
may still be in its infancy, the potential
of Daggett County is limitless.

“The benefits involve being in
a beautiful area and away from the
hustle and bustle of the city,” says
Raymond. “The atmosphere and the
people who work hard to make a go
of it in this small county, which is off
the beaten path, are another benefit
to doing business in the area.”

While Daggett, Uintah and Duchesne
Counties are thriving, independent
entities all on their own, the three ar-
eas also sense an interdependence
that benefits the Uintah Basin region.

“There is a keen sense of coop-
eration and unification in the Basin,”
says Behunin. “There are long-stand-
ing partnerships between the three
counties, and there are new ones be-
ing forged all the time that will benefit
the Basin and the state as well.

regularly visited during the summer e

months, there are still lots of out-of-
the-way places one can visit and en-
joy,” says Raymond, who adds that
Daggett County is 90 percent feder-
ally and state owned, with the Ashley
National Forest providing the biggest
chunk of land. “There are opportuni-
ties for photography, hiking, biking,
ATV riding, horseback riding, fishing,
boating, swimming, camping, snow
shoeing, cross-country skiing, snow-
mobiling, bird watching and wildlife
viewing and doing a whole lot of noth-
ing except relaxing,” says Raymond.

&
To meet the growing demand of |+

outdoor enthusiasts, plans are under-
way to update and remodel several

A
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DINOSAUR FOSSIL

DUCHESNE COUNTY FAIR RODEO

“In the past, Uintah County
was doing well to merely
react to situations. Now we
feel much more proactive
and we are taking

strategic approaches
which will benefit the local
area and the state.”

Robert T. Behunin

CEO OF THE UINTAH ECONOMIC
DEVELOPMENT SPECIAL SERVICE
DISTRICT
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SOUTHEASTERN

Nature’s
Economic Gift
to Utah

By Jacob Moon

At first glance, the desert landscape of the Southeast region of the Bee-
hive State may not illicit thoughts of bounteous harvests. But upon closer
inspection, the area’s red soil will reveal an area rich with cultural, educa-
tional, natural and business opportunities. In fact, of all of Utah’s diverse
landscapes, perhaps the most well-known are those found in Grand and
San Juan counties, having been photographed, filmed and explored by
movie directors and producers from around the world. Beyond the fame
found in feature films, Southeast Utah—including Carbon, Emery, Grand
and San Juan Counties—is an economic machine, with abundant business
opportunities all centered around the area’s unique natural advantages.

CARBON PLANT
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FAST FACTS:

Carbon, Emery, Grand, San Juan
Price (8,081), Moab (4,807), Blanding (3,135),

Huntington (2,062)

27,293

$26,913 (Carbon), $22,080 (Emery), $24,431

(Grand), $15,854 (San Juan)

College of Eastern Utah - San Juan,

Aramark Services Management, Indian Affairs, The Navaho Nation,
Allen Memorial Hospital, National Park Service, Energy West,
Pacificorp, Canyon Fuels Company, Joy Technologies Inc.

Carbon/Emery-$93,986; Grand/San Juan-$186,617

CARBON COUNTY:

FROM COLLEGES TO COAL
Roughly 20,000 people call Carbon
County home, making it the most
populous of the rural four-county re-
gion. Historically, towns like Helper
and Price along the winding Utah
Highway 6 have been best known
for the high-quality coal the nearby
mines produced and the hardworking
labor force that lived there. Today, the
coal-carrying railcars are still a com-
mon site as they haul ore through the
canyons. Energy continues to be the
leading industry for the county, with
a majority of the workforce involved
either directly or indirectly in mining
or oil and gas exploration.

Although national retailers like
Wal-Mart and a few fast food restau-
rants have found their place in these
rural towns, Carbon County boasts a
strong agricultural, educational and
industrial presence. In fact, 21 per-
cent of the county is still considered
farm land, and open space for rec-
reation is abundant throughout the
region. The College of Eastern Utah
in Price is considered the education
center of the Southeast Region, offer-

COLLEGE OF EASTERN UTAH

ing 400 courses in 60 areas of study
ranging from arts and humanities
to business and industry. The Cas-
tleview Hospital in Price joins CEU as
the top two employers in the county,
each with nearly 500 personnel.

The real beauty of the county
is found in the its homegrown suc-
cess. Local leaders have developed
initiatives such as the Business Ex-
pansion and Retention program to
help existing businesses succeed in
their respective fields. Online surveys
help government officials identify the
areas where local businesses are
struggling, such as marketing or hu-
man resources, and then organize
workshops to help educate local
business owners. “Right now our
economy couldn’'t be better,” says
Delynn Fiedling, director of Carbon
Economic Development. “But our
focus is to strengthen existing busi-
nesses to mitigate the effects of an
eventual downturn.”

EMERY COUNTY:

POWERING THE STATE

Like many of the rural parts of the
state, the economy in Emery County



continues the energy and tourism
focus. But Emery’s economic brag-
ging rights reach statewide, with 90
percent of the electricity the state
uses being generated at two power
plants within the county. Coal and
power generation are the heavy hit-
ters here, says Mike McCandless,
economic development director and
planner for Emery County, and natu-
ral gas has become a bigger player
in the past 10 years.

The quiet towns of Castle Dale
and Huntington are growing at
speeds that have never been seen
before, with building permits jump-
ing from five homes to 40 homes per
year. Unemployment rates are also
hitting record lows, dropping from
13.5 percent in 2003 to 2.1 percent in
2007. The labor market is admittedly
tight, McCandless says, but compa-
nies are only starting to see it affect
wages. In fact, his office’s three-year
goal is for each existing business in
the county to add one more employ-
ee, which would increase the labor
force by more than 900 people, Mc-
Candless says.

While the eastern part of the
county is centered around energy
and supporting industries, the
western city of Green River enjoys
a strong tourism base. The town of
700 has almost as many hotel rooms
as it does people, McCandless says,
most of which are occupied during
the area’s peak season—Iate sum-
mer and early fall.

Emery County has been primed
for economic diversification, and with
Green River sitting near Interstate 70,
Utah Highway 6 and major rail lines,
area officials are hopeful that the
area will become a center for energy-
and manufacturing-related distribu-
tion channels.

GRAND COUNTY:
A RECREATION CAPITAL
Although they may not know it, practi-
cally everyone who is even somewhat
familiar with Utah has been introduced
to Grand County. The iconic Delicate
Arch that graces memorabilia, knick-
knacks and the state’s centennial li-
cense plate is found in this portion of
the Southeast Region.

With the Green and Colorado
Rivers snaking their way through the

famous red rock, the county has be-
come a veritable Mecca for outdoor
enthusiasts. The 8,000-plus people
living in the area do so because of
the abundant sun and relaxing atmo-
sphere the high-desert beauty pro-
vides. It is estimated that 70 percent
of the economic activity in Grand
County is tourism related.

Located nearly a stone’s through
from Arches National Park, Moab
serves as both the county seat and
the state’s recreation capital. Begin-
ning each March with the annual half
marathon along the Colorado River,
outdoor enthusiasts congregate on
the valleys and cliffs of the Moab
area from spring to fall. Mountain
biking, four-wheeling, hiking, rock
climbing, camping, and river rafting
are a few of the activities that bring
upwards of 6,000 people to Moab
each weekend in the spring and fall,
says Ken Davy, economic develop-
ment specialist for Moab City.

“The thing that makes Grand
County great is the absolute easy
access to virtually any type of out-
door recreation that you want, from
cross-country skiing to white water
rafting,” Davey says. “You can be a
gonzo mountain biker or enjoy driv-
ing around in your Hummer and find
plenty of places to explore here, and
you'll do it feeling like you are the
only person in the world.”

SAN JUAN COUNTY:
UTAH’S HOLLYWOOD STAR
Continuing south, San Juan County

maintains the rich heritage and
dazzling scenery Utah's deserts
are known for. This area is home to
several national parks, state parks,
natural bridges and Navajo Tribal
Parks, including Monument Valley,
which was made famous in the John
Wayne classic “Stagecoach”. In May
2007, the valley was featured in the
Red Bull Air Race, in which aerobatic
pilots defy the laws of physics in an
extreme race just feet above the val-
ley floor.

Until the late 1800s, the area was
occupied almost exclusively by the
Navajo Indian tribes. The Navajo na-
tion still occupies much of the land
today; museums, sacred monu-
ments and even a sewing factory
continue to provide much of the ar-
eas’ distinctive culture.

Like much of the Southeastern
part of the state, San Juan County’s
economy has strong ties to tour-
ism, with agriculture and mining also
playing a role. With such beautiful
attractions as Canyonlands National
Park, Lake Powell, Monument Valley
and the Four Corners Monument,
the county exhibits some of nature’s
most unique and mesmerizing beau-
ty, attracting tourists and dollars.

Among the major employers in
the area are the school district and
San Juan Hospital, although the Col-
lege of Eastern Utah Blanding cam-
pus also has a presence. Several
small businesses speckle the area,
bringing a mix of retail, service, ag-
ricultural and industry jobs.

RED BULL AIR RACE IN MONUMENT VALLEY

San Juan County is

a blend of adventure and
mesmerizing landscapes,
featuring some of the very
best of Utah’s Canyon
Country.
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CENTRAL

Keeping
it Rural, and
Loving It

By Julie Hall

At first glance, most people might not think there is much to Central Utah.
In fact, some may see it as taking a step back in time. The pace is a little
slower, the people a little friendlier, and the scenic views a little more visible.
But, upon taking a closer look you will find that the six counties that make
up this region—Sevier, Juab, Millard, Sanpete, Piute, and Wayne—are
bustling with activity and have a great deal to offer residents and visitors
alike. Each community has maintained that small-town feel and strong
tradition of history, while offering new-comers a multitude of possibilities
waiting to be discovered.

According to the Governor’s Office of Economic Development, most ru-
ral counties in Utah are doing well, some very well, but a few could still
benefit from some major business investment. In terms of growth and
strength, rural economies are currently not that different from urban econo-
mies, according to Les Prall, a member of the Governor’s Office of Eco-
nomic Development, Rural Division. These robust business climates come
from the land—in the form of agriculture, mining, and livestock—from savvy
entrepreneurs setting up small successful businesses, and from tourism.

COMMUNITY ENHANCEMENT
The Governor’s Office of Economic Development (GOED) has a vast number
of successful programs in place to help communities strengthen their eco-
nomic ties. Many rural counties have benefited greatly from these programs.
One such program is the Pioneer Communities/ Main Street Program. Through
the program, communities work to restore the physical and economic vitality
of their downtown business districts. The initiative focuses on the make up of
the community’s main street in hopes of creating greater economic stability.
Richfield and Mount Pleasant are two communities in Central Utah that
successfully participated in the program. They received consulting, counsel-
ing, training, strategic help as well as state funding to make their main street
areas prosper. The idea was to help draw new visitors to the area and create

80 BUSINESS UTAH 2008

FAST FACTS:

Juab, Millard, Sevier, Sanpete, Piute, Wayne
Richfield (7,044), Nephi (5,045), Ephraim (4,977),
Delta (3,106), Loa (498), Circleville (476)

34,952

$19,550 (Juab), $22,153 (Millard), $19,695
(Sevier), $16,978 (Sanpete), $20,976 (Piute), $20,985 (Wayne)
Aspen Achievement Academy, Brown Brothers
Construction, Dalton Brothers Trucking, State of Utah, Butch
Cassidy’s Hideout, Snow College, Moroni Feed, Canyon Fuels
Company, Federal Government, US Gypsum, Great Lake Cheese
of Utah, Continental Lime, Nephi Rubber Products, Quality Craft

Wood Works

Central Utah-$122,138; Juab-$162,584

growth in their retail sectors.

GOED is now evaluating pro-
grams that are more broadly commu-
nity-based. “We would like to move
in a direction where the focus is not
just on the community’s main street,
but the community as a whole,” says
Prall. He maintains that more areas
can participate and build economic
strength if the focus is placed on the
community as a whole. “We want to
be community driven, to help with
what the community specifically
needs and wants.”

SUM OF THE PARTS

Though small by some measures,
each county in Central Utah adds
to the collective economic growth
of the region. “Central Utah is made
up of several small pieces that come
together to push the economy up.
All these parts help make the econ-
omy more stable,” says Prall. This
strength can come from small and
larger employers alike. For example,
a handful of employers in the region
employ a large portion of the popula-
tion. On the other hand, Richfield has
a regional shopping center, includ-

ing big box retailers like Home De-
pot, which provide a large number of
jobs, while in Sevier County, Salina
City has a 400-acre industrial park
which is recruiting manufacturing
and distribution companies.

What is drawing all of this activity
to rural Utah settings? County direc-
tors of economic development often
mention that new businesses come
to the area because of the rural life-
style and the quality of life it provides
—including a business friendly envi-
ronment. Business success comes
when entrepreneurs who are not
afraid to take chances move to the
area and are able to provide needed
services—services that are often
unique to the area.

Aspen Ranch, a licensed ado-
lescent residential treatment center
for troubled teens located in Wayne
County, is the largest employer in the
county, with more than 100 people
on the payroll. This private board-
ing school is surrounded by green
mountains and red rock desert offer-
ing an alternative type of schooling
that is highly effective in dealing with
its specialized clientele.



ENERGY MARKET

Central Utah is becoming a strong
energy-producing region due to its
abundance of coal and gas to fire
power plants, and the recent discov-
ery of potentially vast oil reserves.
These energy resources provide sig-
nificant strength to the economies of
several rural counties.

The Intermountain Power Project
(IPP) in Millard County is the largest
power plant in Utah. Plans for the
coal-burning plant near Delta began
back in the 1970s. Today, Southern
California buys much of the electric-
ity generated by the IPP. The com-
pany has future plans for increased
production that are in discussion
which could increase its capacity
significantly.

In Juab County, the Currant
Creek power plant recently complet-
ed the second phase of its building
plan. The plant first began generat-
ing electricity in 2005. Today, this
$350 million natural gas-fired plant
is capable of generating 525 mega-
watts of electricity—enough power
for nearly 270,000 homes. Owned by
PacifiCorp, the Currant Creek power
plant doubled in size and increased
its efficiency with the completion of
this second phase.

Sevier County is in talks with a
Utah-based company proposing to
build a 270 mega watt coal-fired pow-
er plant. The power plant would be
worth $600 million and could create
close to 300 jobs for the area. If the
proposal is approved and goes on-
line, the power plant would become

CURRANT CREEK POWER PLANT

operational between 2012 and 2015.

A significant discovery of oil was
initially made in Sevier County in
2003, with a formal announcement
in the spring of 2005. The Wolverine
Gas & Oil Corp. of Michigan made
the discovery after years of search-
ing the area. Several other oil com-
panies have returned to Central Utah
to acquire their own wells in the area.
Some estimates predict the area
could contain 100 million to 200 mil-
lion barrels of oil, making this the big-
gest onshore discovery in the past
30 years.

GROWING TOURISM

Outdoor recreation brings tourists
from all over the world to Central
Utah. From boating, fishing, and wa-
ter skiing to sand dunes and all-ter-
rain vehicle (ATV) trails to snowmo-
biling and rock climbing, there is an
endless supply of outdoor adventure
to be discovered in this region’s var-
ied terrain of rugged canyons, des-
erts, lakes, and soaring mountain
peaks.

The Paiute ATV Trail brings nu-
merous tourists to the area with its
272-mile loop course that crosses
mountain ranges, rugged canyons
and deserts running through several
counties in south-central Utah. It is
called the trail with no beginning or
end—riders can enter from any point
along the route. Mountain bikers are
also welcome.

Travelers to the region will also
notice the close proximity of Se-
vier and Piute counties to several

world-renowned national parks in the
area, including Bryce Canyon, Zion,
Arches, Canyonlands, Great Basin,
Capitol Reef, and the Grand Canyon
North Rim.

Outdoor sports aren't limited to
the summer months in Central Utah,
but keep visitors coming to the area
year round. Sanpete County is be-
coming known as one of the best
places to snow kite, a new sport
that’s quickly gaining in popularity.

In addition to the region’s pan-
oramic scenery and breathtaking
views, people come to learn about
the area’s rich history. Historical
preservation takes place in all of the
counties. Heritage Highway 89 takes
travelers through four Central Utah
counties: Sanpete, Sevier, Piute, and
Wayne. Along the way people can
stop and visit various shops and
studios where heritage artisans have
their work displayed.

Millard County is partnering to
build another historical route, the
Great Basin Heritage Route. The
route leads through Millard County
into White Pine County, Nevada and
celebrates the Fremont, Shoshone,
Utah and Paiute Indians, explorers,
trappers, miners, farmers and ranch-
ers who traveled through the area.

Whether for business or for pleasure
—or ideally, a little of both—Central
Utah offers a wealth of resources to
meet nearly any need. From hidden
treasures in the scenic views, histor-
ic preservation or extreme sports to
abundant energy, pro-business pro-
grams or well-educated, productive
employees, these rural gems are not
to be overlooked.

PAIUTE ATV TRAIL

Some estimates predict
Central Utah could contain
100 million to 200 million
barrels of oil, making

this the biggest onshore
discovery in the past

30 years.
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Accounting Firms by number of accountants

Law Firms by number of attorneys

COMPANY FULL-TIME CPAS COMPANY ATTORNEYS
1 Ernst & Young LLP 121 1 Parsons Behle & Latimer 107
2 KPMGLLP 77 2 Ray Quinney & Nebeker P.C. 101
3 Deloitte & Touche LLP 68 3 Kirton & McConkie 93
4  PricewaterhouseCoopers LLP 46 4 Jones, Waldo, Holbrook & McDonough, P.C. 82
5 Grant Thornton LLP M 5 Parr Waddoups Brown Gee & Loveless 66
6 Wisan, Smith, Racker & Prescott LLP 40 6 Workman, Nydegger 64
7 Tanner LC 33 7 Salt Lake Legal Defender 64
8 Squire & Company 33 8 Snell & Wilmer 59
9  Schmitt, Griffiths, Smith & Co. PC 32 9 Fabian & Clendenin 53
10 Hawkins, Cloward & Simister 26 10 Van Cott, Bagley, Cornwall & McCarthy PC 47
11 CBIZ Intermountain 25 11 Strong & Hanni PC 45
12 Hansen, Barnett & Maxwell 23 12 Callister, Nebeker & McCullough 44
13 KempBurdick CPAs & Advisors 21 13  Stoel Rives LLP 42
14 Haynie & Company 17 14 Ballard Spahr Andrews & Ingersoll, LLP 42
15 Karren, Hendrix, Stagg, Allen & Company 17 15 Snow, Christensen & Martineau 40
16 Jensen & Keddington 13 16 Durham Jones & Pinegar 40
17 Larson & Company 12 17 Holland & Hart 40
18 Pinnock, Robbins, Posey & Richins PC 11 18 Richards, Brandt, Miller & Nelson 40
19  Mantyla McReynolds 11 19 Holme, Roberts & Owen, LLP 37
20 Stayner, Bates & Jensen 11 20 Bennett Tueller Johnson & Deere 29
21 HJ & Associates, LLC 10 21 Prince, Yeates & Geldzahler 27
22 Wiggins & Company 9 22  Howrey, LLP 27
23  Child, Van Wagoner & Bradshaw, PLLC 8 23 Christensen & Jensen 24
24  Robison, Hill & Company 8 24  Thorpe, North & Western, LLP 23
25 Jones Simkins PC 6 25  Trask Britt PC 22
Banks by total deposits Commercial Builders by total revenue
2006 DEPOSITS 2006 REVENUE
COMPANY (THOUSANDS) COMPANY EMPLOYEES (MILLIONS)
1 Wells Fargo Bank $14,678,991 1 Okland Construction 620 $579.0
2 Zions First National Bank $9,879,152 2 The Layton Companies 775 $577.1
3 Chase Bank $4,118,887 3 Big-D Corporation 560 $410.0
4 Irwin Union Bank $3,112,009 4 Jacobsen Construction 600 $405.0
5 Key Bank N.A. $1,486,147 5 R & O Construction 185 $250.0
6 U.S.Bank $870,773 6 Hogan & Associates 210 $156.7
7 Barnes Banking Company $671,674 7 Sahara, Inc. 80 $122.0
8 Bank of American Fork $584,160 8 Wadman Corporation 135 $105.0
9 Bank of Utah $547,082 9  Furst Construction 28 $104.0
10 State Bank of Southern Utah $465,442 10 Camco Construction, Inc. 77 $99.0
11 Central Bank $405,078 11 Ralph L. Wadsworth Construction Co. 175 $92.0
12 Far West Bank $364,971 12 Hughes General Contractors, Inc. 250 $78.0
13 First National Bank of Layton $267,376 13 Bodell Construction Company 160 $77.3
14 First Utah Bank $229,961 14 Arnell West, Inc. 40 $60.0
15 The Village Bank $188,558 15 Associated Brigham Contractors Inc. 650 $55.0
16 Centennial Bank $176,301 16 E K Bailey Construction 87 $48.0
17 America West Bank $167,232 17  Penatlon Construction 48 $38.0
18 Cache Valley Bank $156,700 18 Stacey Enterprises Inc. 35 $38.0
19  SunFirst Bank $155,297 19 Ellsworth Paulsen Construction Services 65 $36.6
20 Lewiston State Bank $150,769 20 Watts Construction 17 $35.0
21 Brighton Bank $142,253 21 Kier Construction 50 $33.0
22 Western Community Bank $102,088 22  Stallings Construction 20 $16.3
23 Home Savings Bank $91,165 23 Menlove Construction 16 $15.3
24  Bank of the West $89,303 24 Peck Ormsby Construction Company 46 $125
25 Capital Community Bank $86,939 25 Sirq, Inc. 12 $8.1

* Total assets are national figures

Rankings based on 2006 data. DND=Did Not Disclose. For a more extensive list of companies in this category and others see http://www.utahbusiness.com.
Download the Book of Lists at http://www.utahbusiness.clickdata.com or to purchase it on disk, call (801) 568-0114. Source: Utah Business magazine's Book of Lists, 2006. ® 2008 Olympus Publishers
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We play as hard as we work!

We would love to have you join us.

Millard County Economic Development
P.O. Box 854 Delta, UT 84624
Office:(435)864-1407 Email:lcgillmor@co.millard.ut.us
www.millardcounty-ecdev.com

Dream Town: St. George
AARP Magazine

So, put down the newspaper and give us Scott Hirschi, Director
a call. Better yet, come visit us and see Washington County Utah Economic Development Council

what the buzz is all about. 435-652-7750

wcedc@dixie.edu m stgeorgechamber.com




Top 50 Public Companies by 2006 sales revenue

COMPANY TICKER SYMBOL REVENUE (000’S) COMPANY TICKER SYMBOL REVENUE (000’S)

1 Huntsman Corp. HUN $10,623,600 26 Utah Medical Products UTMD $28,753
2 SkyWest Inc. SKYW $3,114,656 27 Alpine Air Express APNX $20,157
3 Questar STR $2,835600 28 Dynatronics Corp. DYNT $19,573
4 Zions Bancorp ZION $2,350,411 29 Evans & Sutherland Computer Corp ESCC $15,048
5 Headwaters Inc. HW $1,121,387 30 Specialized Health Products International Inc.  SHPI $13,269
6 Nu Skin Enterprises NUS $1,115409 31 Cirtran CIRT $10,902
7 Overstock.com OSTK $783,150 32 lomed Inc. 10X $10,843
8 American Skiing Company AESK $307,810 33 FX Energy Inc. FXEN $8,229
9  Franklin Covey FC $278,623 34 IDI Global IDIB $8,000
10 1-800 Contacts Inc. CTAC $248,676 35 Park City Group Inc. PKCY $7,085
11 Extra Space Storage EXR $197,264 36 Nevada Chemicals NCEM $7,002
12 Merit Medical Systems MMSI $190,674 37 Cimetrix Inc. CMXX $5,556
13 Weider Nutrition Int’l WNI $178,372 38 Pacific Webworks Inc. PWEB $5,043
14 Security National Financial SNFCA $152,531 39 TenFold Corp. TENF $4,998
15 Nutraceutical Int’l NUTR $150,405 40 ARKONA Inc. ARKN $3,472
16 Myriad Genetics MYGN $114279 41 Broadcast International Inc. BCST $2,917
17 Sonic Innovations, Inc. SNCI $105,492 42 BSD Medical Corp. BSM $2,898
18 USANA Health Sciences USNA $95441 43 Paradigm Medical Industries PMED $2,201
19 UCN UCNN $82,800 44 Fonix Corp FNIX $1,329
20 iMergent Inc. G $81,028 45 RecycleNet Corporation GARM $1,150
21 Omniture Inc. OMTR $79,749 46 RemoteMDX Inc RMDX $1,070
22 MITY Enterprises, Inc. MITY $55,701 47 SportsNuts SPCI $336
23 Sento Corp SNTO $51,129 48 Dental Patient Care Am DPAT $310
24 Q Comm International Inc. QMM $46,349 49 Raser Technologies Inc. RZ $123
25 SCO Group Inc. SCOX $29,239 50 Speaking Roses International Inc. SRIE $0

Rankings based on 2006 data. DND=Did Not Disclose. For a more extensive list of companies in this category and others see http://www.utahbusiness.com.
Download the Book of Lists at http://www.utahbusiness.clickdata.com or to purchase it on disk, call (801) 568-0114. Source: Utah Business magazine's Book of Lists, 2006. ® 2008 Olympus Publishers.

Utah’s Top Employers by number of employees

COMPANY EMPLOYEES COMPANY EMPLOYEES

1 Intermountain Healthcare 25000 26 IHC Utah Valley Regional Medical Center 2,700
2 Hill Air Force Base 21,000 27 Qwest Communications 2,700
3 State of Utah 17,000 28 IHC McKay-Dee Hospital Center 2,650
4 University of Utah 13,093 29 RC Willey Home Furnishings 2,600
5 Convergys Corporation 8,000 30 United Parcel Service (UPS) 2,500
6 Skywest Airlines 6,672 31 Salt Lake City School District 2,300
7 Teleperformance USA 6,500 32 ACS Business Process Solutions 2,200
8 Smith’s Food & Drug Centers, Inc. 6,000 33 Questar Corporation 2,200
9 Alpine School District 5602 34 Staker & Parson Companies 2,200
10 Granite School District 5,000 35 Weber School District 2,200
11 Davis School District 4,898 36 Motor Cargo Industries 2,099
12 Autoliv ASP, Inc. 4,500 37 Sinclair Oil 2,042
13  Internal Revenue Service, Ogden Center 4,500 38 American Express Service Center 2,000
14 University Hospitals & Clinics 4,500 39 IHC Dixie Regional Medical Center 2,000
15 Wal-Mart District Office 4,500 40 Novell, Inc. 1,890
16 Jordan School District 4,478 41 Primary Children’s Medical Center 1,873
17 Icon Health & Fitness, Inc. 4,300 42 PacifiCorp - Utah Power 1,840
18 Brigham Young University 4112 43 Harmon City, Inc. 1,800
19  Salt Lake County 4,000 44 IHC Cottonwood Hospital 1,800
20 IHC LDS Hospital 3,500 45 O.C.Tanner 1,795
21 Wells Fargo 3,500 46 Larry H. Miller Group 1,788
22 ATK Thiokol, Inc. - Promontory Operations 3,254 47 Washington School District 1,725
23 Salt Lake City Corporation 3,000 48 Utah Transit Authority (UTA) 1,722
24  Utah State University 2900 49 ARUP Laboratories 1,700
25 Discover Financial Services, Inc. 2,800 50 Lifetime Products, Inc. 1,700

Source: Economic Development Corporation of Utah
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L-3 is a leader in UAY (Unmanned Aerial Vehicle)
communication systems.
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Our state-of-the-art testing facilities
gnsure our producis perform
under the harshest conditions.
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terminals utilized by the military.

o S _%'

Military ground systems used worldwide for

Our technology allows soldiers to monitor

=| b
E | enemy movements with precision and speed. communication and intelligence collection.
=l

Since 1956, L-3 Communications, Communication Systems-West has been a leader in communication systems
data links for intelligence collection, surveillance, reconnaissance, and imagery processing for the
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ENERGIZING UTAH AND THE WORLD

ON BEHALF OF THE UINTAH ECONOMIC DEVELOP-
MENT SPECIAL SERVICE DISTRICT, WE INVITE YOU
TO PERUSE THE FOLLOWING SPECIAL REPORT TO
LEARN MORE ABOUT ONE OF UTAH’S BEST KEPT
SECRETS: UINTAH COUNTY. THIS AREA OF THE STATE
HAS BECOME A PERFECT MIX OF RURAL LIFE ALONG
WITH A PROGRESSIVE AND THRIVING COMMUNITY.

1 SponsoredReport

During the past four years, Uintah County and
Vernal City have seen remarkable growth and
development. The region currently finds itself at
the epicenter of national and international energy
exploration and development. Multi-million dol-
lar companies are deeply invested in the commu-
nity and are contributing substantially to the local
and state economy. Moreover, they have become
valued community partners as they help contrib-
ute to the quality of life by mitigating the impacts
of growth and development.

Uintah County is diversifying its economic base
in significant ways. Education is a top priority for
local residents. Utah State University has a mature,
thriving and growing regional campus in the Uinta
Basin. Serving almost 3,000 students, USU offers
associate, bachelor, master and doctoral degrees.
The Uinta Basin Applied Technology College
delivers extractive industry training, allied health
programs and custom fit training for local busi-
nesses. Both entities have seen record growth.

With the creation of the USTAR (Utah Science
Technology and Research) initiative, northeastern
Utah is poised to attract and grow new technol-
ogy and business. The Uinta Basin is one of the
designated USTAR Outreach Centers and we are
working diligently to meet the needs of existing
industry and attract new ones as well.

When local residents aren’t working, there are
plenty of ways for them to relax and recreate.
Uintah County boasts a world-class museum as
well as Dinosaur National Monument and Ashley
National Forest. Flaming Gorge is 30 minutes
north, Red Fleet Reservoir minutes away and
Steinker Reservoir even closer. The county en-
compasses hundreds of hiking and mountain bik-
ing trails, fishing, water craft, a ride down the
Green River, and much more. Annually, Uintah
County hosts the Dinosaur Round-Up Rodeo, a
Storytelling Festival, and the Holly Days Celebra-
tion, held Thanksgiving weekend.

All in all, the people of Uintah County are the
best; caring, generous, committed to community
and progressive are just some of the qualities you
will find. Hopefully, you will find many new and
engaging points of interest and opportunities
as you explore the following pages. If you find
yourself wanting to know more, come spend some
time with us in Uintah County.



Take a stroll down our
beautiful Main Street

Come and see the flowers - stay for the fun.
Hiking, fishing, rafting, boating, golfing,
museums, rodeos, races, parks and more!

Oh, and Dinosaurs too!

g Vernal City, 447 East Main, Vernal, Utah 84078
Phone: (435) 789-2255 Fax: (435) 789-2256
www.vernalcity.org i
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EXIP-L”ORhA-T“IN & RODUCTION

TURNING CHALLENGES INTO ECONOMIC
OPPORTUNITIES IN UINTAH COUNTY’S
EXTRACTIVE INDUSTRY

3 SponsoredReport

The price at the gas pump has everyone a bit on
edge, and while gas prices continue to creep ever
higher, the nagging question everyone keeps asking
is, “Will it ever stop?” The answer, quite frankly, is
probably not. America is an energy hungry nation,
and there are other nations with much larger popu-
lations, like China and India, that are acquiring an
American appetite for fuel. With the increasing
demand for oil and natural gas worldwide, the state
of Utah, and more particularly Uintah County, finds
itself at the center of national and international
interest.

MAJOR PLAYERS

Uintah County plays host to a variety of oil- and
gas-related companies, including Anadarko,
Questar, EOG, Dominion, and Encana. These
companies are serious in their commitments to
exploration and production in Uintah County.

One significant contributor in the area is
Anadarko Petroleum Corporation. In the compa-
ny’s 2006 Annual Report, Anadarko officials note
that “it significantly increased its tight gas and
CBM holdings in the Rocky Mountain area through
the acquisition of Kerr-McGee and Western. The
acquisitions included tight-gas plays in the Greater
Natural Buttes... The 2006 drilling program in
the Greater Natural Buttes area in Uintah County,
Utah was primarily focused on the Wasatch and
Mesa Verde formations. The Company operates
1,180 wells in the area and has interest in over 550
non-operated wells.”

Anadarko’s interest in nearly 1,700 wells
in Uintah County is underscored by its financial
commitment to exploration and production. In the
corporation’s 2007 Capital Program, Anadarko
set forth a plan to spend close $4 billion
dollars in overall exploration and production with
28 percent of the investment going to benefit the
Rockies, which includes Uintah County. During the
first quarter of 2007, Anadarko reports that it has
already spent $280 million in the Rockies. Accord-
ing to company reports, “the Greater Natural Buttes
continued to set production records. During the first
quarter, the field reached a daily production level
of 241.6 Mcf/d gross. A total of 69 wells were spud
in the first quarter. By the end of 2007, they expect
280 wells to be drilled under this year’s program.”

In terms of economic impact to Uintah Coun-
ty, this means millions of dollars flowing into the
area from drilling and production. Industry leaders
conservatively estimate that the cost of drilling one
well is approximately $2 million dollars, much of
which flows into the local communities. Once the
well is producing, the state of Utah and local com-
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munities benefit from the mineral lease revenues
and severance tax on the production side. The state
reported more than $71 million in severance tax
revenues from oil and gas production in 2006.

Utah-based Questar is also an energy leader
in the Rockies and Uintah County. The company
has a large inventory of identified development-
drilling locations primarily at properties near
Pinedale, Wyo, in the Uinta Basin and in the Elm
Grove field of northwest Louisiana. Most of the
company’s current drilling activity is geared toward
development; however, the company does conduct
exploratory drilling to determine commerciality of
its inventory of undeveloped leaseholds in pros-
pects located primarily in the Rocky Mountain
region. This can also include assessment of deeper
reservoirs beneath currently producing horizons.

The company has operated continuously in
many of its core Rockies areas since the 1920s,
and in a recent press release, Questar officials
noted that the company “grew net income 10
percentin the first quarter of 2007 to $151.1 million.”
Questar’s long-standing commitment to the Uinta
Basin manifests itself in a variety of ways, includ-
ing helping to mitigate social impacts through com-
munity outreach. This year, the Vernal Area Cham-
ber of Commerce named Questar Business of the
Year for its efforts.

FULL SPEED AHEAD

Much of the extractive activity that takes place in
Uintah County is on land under the direction of the
Bureau of Land Management, which means that
the Vernal BLM office has to constantly run at full
capacity to keep up with the demand for applica-
tions for permits to drill.

“The Vernal Field Office is the second busi-
est office in the nation and was named in the
recent Energy Bill as an area of high impact,” says
Vernal Field Office Manager Bill Stringer. The
Vernal Field Office receives extra appropriations to
meet the needs of the extractive industry.

In 2006, the Utah Division of Oil, Gas and
Mines reported that 2,062 wells received permits in
the state. Of those, 1,364 received permits in Uin-
tah County, making up 66 percent of the permitted
wells. In the first four months of 2007, DOGMA
reports that 466 wells have been permitted state-
wide with 269 permits issued in Uintah County.

Uintah County Commissioner Mike McKee
is optimistic about the steady permitting trend and
sees a bright future for the industry. “As a commis-
sion and community, we meet and collaborate regu-
larly with the BLM and with our industry partners.

Indications are that APDs are on the rise and that

demand remains constant,” he says.

Vernal Mayor Allan Mashburn is no stranger
to the ups and downs of the extractive industry,
being an industry executive himself. Mayor Mash-
burn leads a progressive and visionary city council
that is strategically positioning Vernal City to deal
with the growth and its inherent challenges.

In a statement to the Utah Legislature, Mayor
Mashburn noted that “all of Utah is facing
tremendous challenges in terms of growth, and we
are sensitive to the needs of the entire state. Our
challenges with the extractive industry are unique,
but with those challenges we see great economic
opportunities for our local communities and for
the state.”

This spirit of opportunity is quite palpable in
the community. Other municipalities like Naples,
Ballard and Jensen are also gearing up to meet
the challenges. The city of Naples is central to
the extractive industry and has a well-developed
industrial park, which provides the necessary space
requirements for extractive operators.

ON THE NATIONAL STAGE

Beyond the state and local focus, the energy
industry is truly a national issue. Utah’s legisla-
tive delegation in Washington has been supportive
of Uintah County on issues related to energy and
technology development, as well as appropriate
environmental stewardship and resource manage-
ment. The need for fossil fuels to maintain national
security is a high priority. If Uintah County can
continue to add to the overall national production
and reduce foreign dependency, then Utah can
become a critical component to reducing depen-
dence on foreign sources.

Reducing the overall dependency on foreign
sources is going to take some “hard work and
American ingenuity,” says former Congressman
Jim Hansen. Hansen has long been a supporter of
innovative technologies and ensuring that Utah
and the United States maintain positions at the
vanguard of new developments. Speaking to a
group of graduates at the Uinta Basin Applied
Technology College, Hansen encouraged them to
“find the means and the solutions to keep the state
of Utah and America strong.” Hansen also noted
that Utah has the capacity to move forward and
lead the world in fossil fuel research and develop-
ment.

Hansen’s words resonate and carry a vision
that many people in the state have embraced. The
Utah Science Technology and Research Initiative is

alive and well in the Uinta Basin. At the head of the
USTAR Eastern Region are two seasoned energy
veterans: Al Walker, previously with Questar, and
Mark Raymond, previously with Deseret Power.
Together, and with their higher education partners,
Utah State University and the University of Utah,
they are setting the pace for solving some of the
extractive industry’s challenges. Work on water
salinity and evaporation techniques, CO2 seques-
tration, oil sands and oil shale by products are at
the top of the list, and the epicenter for the work is
the Uinta Basin.

“IT 1S GOING TO TAKE
ALL OF US—CITIZENS, LOCAL
GOVERNMENT, STATE AND
FEDERAL GOVERNMENT,
AND INDUSTRY-TO MEET
THE CHALLENGES AND SEIZE
THE OPPORTUNITIES,” SAYS
COUNTY COMMISSIONER
MIKE MCKEE.

Over the coming months and years, USTAR
will contribute greatly to the research and knowl-
edge base of the extractive industry, take technolo-
gy to commercialization, and jump start companies
that will diversify and sustain the state and local
economies.

As Uintah County looks forward to the
future, there is tremendous opportunity in the energy
industry. County residents are no longer looking to
a sole source for economic sustenance.

“It is going to take all of us—citizens, local
government, state and federal government, and
industry—to meet the challenges and seize the
opportunities,” says County Commissioner Mike
McKee. Diversification through business incuba-
tion, education, technology enhancement and the
creation of dynamic partnerships are central to the
overall success of the area; yet at the hub of activity
are the energy partners.

“More than anything,” says Robert Behunin,
CEO of the Uintah Economic Development Dis-
trict, “the opportunities that await Uintah County
and the state of Utah are limited only by our
desire and ingenuity. In the state and in the Basin,
we have the right leadership, the right vision, the
right commitment and the necessary resources
to make positive and lasting social and economic
impacts.”

UintahCounty 4
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REACH HIGHER

CREATING HIGHER EDUC
THAT IS STRONG, STABLE

ATION
AND ATTRACTIVE

THE MISSION OF THE UINTA
BASIN APPLIED TECHNOLOGY
COLLEGE IS TO GIVE STUDENTS
THE SKILLS EMPLOYERS NEED
MOST. STUDENTS FOCUS ON
MASTERING WORKPLACE
SKILLS WHICH HAVE BEEN
IDENTIFIED BY INDUSTRY.
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One of the great assets to the residents of Uintah
County is the area’s thriving education system.
Higher education has had a strong presence in the
area for many years, reflecting a statewide com-
mitment to educating its residents. Uintah County
believes in this vision and supports two higher
education Uinta Basin Applied
Technology College and Utah State University.
Although each entity has a distinct mission, both
have found that cooperation and collaboration
bring tremendous strength and growth.

Over the years, education in Uintah County

institutions:

has seen its booms and busts. Traditionally, when

economic times have flourished, enrollments at
USU and UBATC have declined. When labor
demands are large, students typically turn away
from expensive and time consuming education
for more immediate and lucrative rewards in the
energy industry.

In the present scenario, however, the situa-
tion is dramatically different. Enrollment at USU
has grown 105 percent over the last five years and
UBATC has grown 7 percent, though employment
in the energy industry continues to flourish as well.
Both institutions point directly to their industry
partners, local government and private citizens as
the important difference between this and other
times.

Further fueling programs at both institutions,
energy companies are requiring more technical,
safety, managerial and business training for their
employees. Both USU Uinta Basin and UBATC
specialize in meeting those needs. Moreover, the
two institutions have found creative and innovative
ways to partner with the energy companies.

This programmatic partnership exists in others
areas as well between the two institutions and has
literally paved the way to a more extensive collabo-
ration. Together, UBATC and USU have partnered
to construct a new 80,000-square-foot facility that
will house programs and classes from both institu-
tions and is slated to open in fall of 2008.

One of the unique features of this building
is that it will also have a USTAR component. A
statewide initiative, the Utah Science Technology
and Research program will have space in the new
building to help enhance the commercialization of
technologies developed by the university.

The state has chosen Mark Raymond, a
life-long resident of Uintah County, to serve
as USTAR’s associate director of business
development in the northeast region. Raymond is
currently working on projects related to the
fossil fuel industry that combine research from
USU and the University of Utah. Uintah County is
already seeing the economic impact and power of
the USTAR initiative which is designed to stimu-
late economic growth by creating alliances with
higher education, industry and entrepreneurship.

UTAH STATE UNIVERSITY UINTA BASIN

As a public land-grant institution, Utah State Uni-
versity is expanding and enhancing the educational
opportunities of the citizens of Utah by building a
system of regional campuses that will support and
facilitate the delivery of USU courses and degree
programs throughout the state.



In building this system, the University is guid-
ed by two over-arching principles to help achieve
educational goals. The organization first strives
to create an integrated and coordinated academic
structure that ensures the quality and consistency
of all USU courses regardless of where they are
delivered, by what means they are delivered or who
delivers them. This means a student at the Vernal
campus will receive the same quality of education
as a student attending the Logan campus. Second,
USU is working to create locally relevant courses
and degree programs which reflect the educational
priorities of our partner communities.

The largest and most mature regional campus
is located in the Uinta Basin. This campus began
about 30 years ago when legislators and residents
in the basin felt strongly about the need for higher
education in their communities. Banding together,
they lobbied to have a USU presence and won.
Initially, local professionals delivered courses,
thereby giving basin residents live instruction and
the beginnings of a satellite campus in their area.
USU went to even greater lengths and flew profes-
sors into the basin from the Logan campus to teach
courses and seminars.

With today’s technology, courses are now
delivered to the basin via two-way interactive satel-
lite video. Students learn using modern educational
conveniences that provide access to more courses
and instructors. More importantly, USU Uinta
Basin is host to full-time, nationally recognized
faculty who live and work in the basin. These fac-
ulty and the many support staff serve nearly 3,000
local students. Partnered with quality lectures and
classroom instruction, the basin has one of the most
extensive broadcast and reception systems in the
State of Utah. This system allows USU Uinta Ba-
sin to both receive and broadcast classes through-
out the state.

The university’s success in the area continues
to build. In 2006, USU Uinta Basin awarded 235
undergraduate and graduate degrees. As resources
grow and programs develop, the basin campus will
play an increasingly important role in the educa-
tional future of the area.

The mission of the Uinta Basin Applied Technol-
ogy College is to give students the skills employers
need most. Students focus on mastering workplace
skills which have been identified by industry. In
fact, 68 percent of jobs in Utah require the kind of
training available through the UBATC. That train-
ing fuels economic development and attracts new
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industry while providing an economically viable
future for students and their families.

In 2006, UBATC boasted 5,353 students
who accumulated more than 500,000 member-
ship hours. Over the last three years, the campus
has seen tremendous growth, and anticipates more
with the recent educational demands of the grow-
ing economy. To meet these demands, UBATC is
offering courses and training specifically designed
to anticipate the requests of the energy industry.

Last year, UBATC had more than 1,900 peo-
ple enrolled in energy and transportation related
courses. As of the first quarter of 2007, enrollment
estimates project an increase over last year by
nearly 24 percent. The key to this sustained growth
is close partnerships with more than 100 energy-
related businesses in the area, who provide support
and occupation opportunities.

UBATC is an accredited academic institution
by the Council on Occupational Education. The
school offers two Associate of Applied Technology
degrees and certificates in business, allied health,
trades and industry, petroleum, energy services and

transportation.
UBATC and UusSu part-
ner on many programs to

deliver high quality education and
to stimulate the local, regional
and state economy. The UBATC
allied health and nursing program
is just one example of the success-
ful collaboration. USU provides
all the science, biology, chemistry
and anatomy prerequisite courses
that service the clinical and practi-
cal curriculum offered at UBATC.
Students working to become regis-
tered nurses can do so through the
Weber State Distance Education
Nursing Program, which is offered
in the area on an annual basis. As
a result, the venture produces well-
trained and knowledgeable nurses
ready to work at regional facilities.

Local government has played
a huge role in the overall posturing
and commitment to higher educa-
tion.
and state have supported the en-
deavor in a variety of ways. Uintah
County has given financial support

Government, city, county

to the new UBATC/USU Vernal building project;
the Uintah Transportation District is constructing
roads around the building; Vernal City purchased
and donated the building where USU currently
resides. This level of commitment has created an
enthusiasm that has spread to local businesses and
individual citizens.

In 2005, Vernal businessman Bob Williams
donated 138 acres of land valued at $5.3 million to
USU for higher education purposes. The Williams
property will be the site for the new UBATC/ USU
building.

Since Williams’ contribution, others have
stepped forward to make significant bequests to
help support higher education. To date, private
sources have donated more than $8 million, with
another $6 million currently pledged.

“Nothing happens unless someone does some-
thing,” said Williams at the recent groundbreaking
for the new building. For higher education in Uin-
tah County, people are truly stepping forward to
do something, and their actions will help diversify
the economy to create strong, stable and attractive

higher education for years to come.
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TOURISM

OUTDOOR ADVENTURES &
ANCIENT EXPLORATION

A LOOK AT TOURISM IN UINTAH COUNTY

As any of Uintah County’s frequent tourists can
attest, northeastern Utah is a great place to visit.
With its rich geologic history, pristine landscape
and developed parks system, visitors can spend
a weekend or a lifetime getting to know the area.
Tourists looking for a wilderness escape head
to Uintah County to discover the area’s fishing,
hiking, biking and other recreational opportunities.
And they keep coming back; the tourism industry
brings in more than $100 million each year to the
county, according to the Uintah County Tourism
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Profile compiled by the state.

Because of the extensive recreation system,
some say the entire area is built within a park. In
2004, 68 percent of county land was either feder-
ally or state owned, according to the state records.
For residents, this means plenty of well-maintained,
beautiful areas for picnics, sporting events and
concerts. For tourists, it means world-renowned
state parks, museums and monuments. The follow-
ing are just a few of the great places that Unitah
County has to offer:

DINOSAUR NATIONAL MONUMENT

While Dinosaur National Monument offers an
array of activities such as whitewater rafting or
boating, it’s really the bones that keep visitors
coming. More than 1,500 bones and fossils have
been unearthed at the monument with the constant
possibility of future discoveries.

About 150 million years ago, a system of riv-
ers made their way through a shallow valley and
small ponds dotted the landscape, making it an ide-
al setting for dinosaurs. Rediscovering the dinosaur
bone fragments, including a “string” of vertebrae,
is often the highlight of this excursion through the
layers of time.

Early man followed the dinosaurs, leav-
ing marks and drawings behind. Petroglyphs and
pictographs found throughout the park spark many
questions of origin from curious visitors, but
often only incomplete answers follow. Some of the
clearest and most accessible rock art can be found
along the Tour of the Tilted Rocks auto tour route.
Several designs depict recognizable figures, such
as big horn sheep, lizards, and people; however, the
meaning of these figures lingers as a mystery.

That mystery attracted early explorers to the
monument’s pristine setting. John Wesley Powell
was one of the first explorers to brave the canyon’s
white waters by boat. In his journal, he wrote of his
passage through Split Mountain: “Down the river
we are carried by the swift waters at great speed

.. its waters are heaped up in great billows, that
tumble back in breakers... The bow of the boat
leaps high on a great wave; the rebounding waters
hurl us back, and the peril is past.” Today visitors
can experience that same type of river adventure
on a one- to five-day rafting trip through Dinosaur
National Monument’s canyon country.

Tourists can also explore Dinosaur National
Monument by driving one of two auto tours, hik-
ing many trails, or rafting the rivers and experienc-
ing an adventure that is waiting to be discovered.
Ranger led programs offered daily from Memorial
Day Weekend through Labor Day offer additional
opportunities for discovery with the help of skilled
guides.

The Yampa and Green Rivers have sculpted
dramatic and steep chasms in the monument’s
canyon country. Any of the overlooks along the
Harpers Corner auto tour route provide sprawl-
ing 100-mile vistas. Visitors prepared for a steep
decent through the narrow, steep walled Sand and
Pool Canyons may enjoy a drive to a large meadow
at the confluence of the Green and Yampa Rivers
named Echo Park.
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A short trail near the visitor center allows
newcomers to walk through layers of time and find
clues that reveal the changing environments of the
past. Investigation of the rock layer at one end of
the trail unveils numerous small fossils such as
belemnites and ammonites, ocean creatures thought
to have lived in Utah 160 million years ago. Several
rock layers and 75 million years later, this area was
again covered by an ocean, as evident by the fish
scales found in a different rock layer at the oppo-
site end of the trail. No matter which trail is taken,
Dinosaur National Monument uncovers mysteries
and adventures for all explorers.

THE ASHLEY NATIONAL FOREST

Visitors to the Ashley National Forest can take a
step in the shoes of trappers, explorers, outlaws and
even in dinosaur tracks. From the peaceful solitude
of the mountains in the High Uintas Wilderness
Area to world-class fishing for lake trout on Flam-
ing Gorge, the Ashley National Forest provides a
stunning destination for diverse ages and interests.

Starting with ancient Paleoindians hunting
along the Green River and on to Fremont farmers
storing their corn in hidden granaries on canyon
walls, the forest holds more than 10,000 years of
history. The story of the Ashley National Forest is
a colorful parade of trappers, explorers, outlaws,
mountain men, miners, cowboys, sheepherders,
settlers, and loggers who have all left their mark
on the land.

up Ashley. The park offers more than 1,100 group
and family campsites, making it a popular escape
in the great outdoors. Adventure lovers snowmo-
bile in the winter and come back with ATV’s in the
summer to enjoy 1,900 miles of roads. Mountain
climbers head toward King’s Peak, Utah’s highest
peak soaring to more than 13,000 feet. Hikers and
bikers choose from 10 trailheads, with 1,200 total
trail miles.

And Ashley’s forest workers are striving to
make sure people will be able to keep coming back
to their favorite trails for years to come with stabi-
lization projects. “We’re making sure the ground
we’re looking at today is here for future genera-
tions,” says Haynes.

UTAH FIELD HOUSE OF NATURAL HISTORY

Originally built in 1948, the Utah Field House of
Natural History finished an expansion and remodel
in 2004 complete with a theater, classroom, interac-
tive exhibits, wall-sized murals and enough exhibit
space for a 90-foot dinosaur to feel right at home.
For many decades, the museum has delighted and
awed visitors and locals with its natural history
collections, which include fossils as well as archae-
ological artifacts, such as 1200-year-old Fremont
pottery and arrowheads and a fine collection of Ute
beadwork.

The Uinta Basin provides some of the richest
fossil resources found anywhere in the world. Both
scientists and amateurs come to the basin and the

“PEOPLE COME FOR THE WORLD-CLASS FISHERIES, THE GEOLOGY
WITH THE FOSSILS AND TO COME TO AN AREA THAT'S NOT NEC-
ESSARILY PACKED WITH PEOPLE. THEY CAN STILL FIND THAT ESCAPE
INTO WILDERNESS IF THAT'S WHAT THEY'RE LOOKING FOR.”

Today the Ashley National Forest offers
timber, grazing, minerals, water, and outdoor
recreation to its users. More than 2.5 million visi-
tors come to the forest each year to participate in
activities, such as boating, backpacking, horseback
riding, and cross-country skiing. Forest landscapes
range from high desert country to high mountain
areas, ensuring a setting for a range of outdoor
activities.
fisheries, the geology with the fossils and to come
to an area that’s not necessarily packed with
people,” says Louis Haynes, public affairs officer
for the forest. “They can still find that escape into
wilderness if that’s what they’re looking for.”

“People come for the world-class

Utahns and outside visitors alike flock to more
than a million acres of national forest that make

surrounding Uinta Mountains to study a geologic
past that pushes back into the early history of the
planet. To house these geologic treasures, a build-
ing was designed that could display specimens
from single-celled organisms to present day flora
and fauna, complete with a lab for the preparation
and study of fossils.

Today, the Utah Field House, located two
blocks east of the previous site, interprets and
displays these local collections to reflect the most
accurate science available. “The quality of this
museum is anything you’d see in a big city, but the
advantage we have is that we sit in the middle of
these resources,” says Mary Beth Bennis-Smith,
Curator of Education, “Here, you walk outside and
you’re right back inside the exhibits we highlight.

The very fact that we sit amidst these treasures
makes it so special and wonderful.”

Visitors to the Jurassic Hall will be able to
view the correct number and arrangement of plates
on the Stegosaurus or view 288 panels display-
ing fossil plants and insects from the Green River
Formation, an ancient lake environment surround-
ed by tropical forests, complete with alligators and
primates. Vivid murals and tile floors help visitors
connect geological time to real-time places in
Vernal and museum goers can do their own investi-
gating with books, models, puzzles and bones and
chisels.

Most visitors end their Uintah fossil journey
with a trip through the gardens where dinosaur lov-
ers can meet fourteen life size prehistoric models
face to face, including a wooly mammoth, a Tricer-
atops and the king of the Cretaceous world, T-rex.

OTHER HIGHLIGHTS

Voted by PRCA Cowboys and Contract Personnel
as one of the Top Five Rodeos in the World, the
Dinosaur Roundup Rodeo competition is geared
only for the fearless, bruised and bravest cowpoke.
Since 1869, rodeo has been the sport of choice for
these athletes and draws a crowd of 1,200 people
annually from across the nation, according to the
Vernal Chamber of Commerce. With $100,000 in
cash prizes awarded each year, the pro’s give it their
all at the Western Park Convention Center, compet-
ing in bull riding, saddle and bareback bronc riding,
team roping, calf roping, steer wrestling and barrel
racing.

The Western Heritage Museum features
displays of early settlers, artifacts of the Fremont
and Ute Indian, a blacksmith display, a country
store, pioneer ladies fashions, and a one-room
school. Old rifles, saddles and tack and picture
galleries of Uintah County Sheriffs and Women of
Courage are also on display.

The Daughters of the Utah Pioneers Museum
is housed in the first tithing office in Vernal, a rock
building erected in 1887 by the Uintah Stake of
the Church of Jesus Christ of Latter-day Saints.
It showcases artifacts, pictures, and history of the
area from the mid-1800s.

Although there are a lot of activities going
on, Unitah County residents still take time to get to
know their neighbors. Uintah County is known for
its unspoiled beauty and unique history but locals
say it’s also a family-friendly place. Ashley Forest’s
Haynes says a pleasant ambiance permeates the
entire area. “It still has that small town atmosphere
with lots of smiles and hellos, and that’s something
you don’t find in a lot of places anymore.”
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GOVERNOR’S OFFICE OF

ECONOMIC DEVELOPMENT
324 S. State St., Suite 500

Salt Lake City, Utah 84111
801-538-8700; 801-538-8888 FAX
www.goed.utah.gov

ITAH

LIFE ELEVATED

ECONOMIC DEVELOPMENT
CORPORATION OF UTAH
201 S. Main Street #2010

Salt Lake City, Utah 84111
(801) 328-8824

edcu.utah.org

Beaver

Beaver County

Economic Development
105 E. Center

PO. Box 2211

Beaver, UT 84713

(435) 438-6482
www.beavercountyutah.com

Box Elder

Box Elder County
Economic Development
1'S. Main Street 3rd floor
Brigham City, UT 84302
(435) 734-3397
www.boxelder.org

Cache

Cache Valley

Chamber of Commerce
160 N. Main Street
Logan, UT 84321

(435) 752-2161
www.cachechamber.com

Carbon

Carbon County Future
120 E. Main Street

Price, UT 84501

(435) 636-3295
www.carbon-county.com

Daggett

Daggett County
Economic Development
PO. Box 219

Manila, UT 84046

(435) 784-3218
www.daggettcounty.org
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Davis

Davis County

Economic Development
PO. Box 618

Farmington, UT 84025
(801) 451-3278
www.daviscountyutah.gov

Duchesne

Duchesne County

Economic Development

50 E. 200 South, PO. Box 1417
Roosevelt, UT 84066

(435) 722-4598
www.duchesne.net

Emery

Emery County

Economic Development

95 E. Main St. #107, PO. Box 297
Castledale, UT 84513

(435) 381-5576
www.emerycounty.com

Garfield

Garfield County

Economic Development

55 South Main Street, PO. Box 77
Panguich, UT 84759

(435) 676-1157

Grand

Grand County

Economic Development
125 E. Center Street
Moab, UT 84532

(435) 259-1347
www.grandcountyutah.net

Iron

Iron County

Economic Development
10 N. Main Street
Cedar City, UT 84720
(435) 586-2770
www.cedarcity.org

Juab

Juab County

Economic Development Agency
160 N. Main Street, Rm. 102
Nephi, UT 84648

(435) 623-3400
www.co.juab.ut.us

Kane

Kane County

Economic Development
76 N Main

Kanab, UT 84741

(435) 644 4901
www.kane.utah.gov

Millard

Millard County

Economic Development Association
PO. Box 854

Delta, UT 84624

(435) 864-1407
www.millardcounty-ecdev.com

Morgan

Morgan County

Economic Development

48 W. Young St., PO. Box 886
Morgan, UT 84050

(801) 845-4008
www.morgan-county.net

Piute

Piute County

Economic Development

550 N. Main Street, PO. Box 99
Junction, UT 84740

(435) 577-2949

www.piute.org

Rich

Bear Lake Regional Commission
2628 US Hwy 89, PO. Box 26
Fish Haven, ID 83287

(208) 945-2333
www.richcountyut.org

Salt Lake

Economic Development and
Community Resources Division
2001 S. State Street, Ste. S2100
SLC, UT 84190

(801) 468-2221
www.co.slc.ut.us

San Juan

San Juan County

Economic Development

117 S. Main Street, PO. Box 490
Monticello, UT 84535

(435) 587-3235 ext. 4138
www.utahscanyoncountry.com

Sanpete

Sanpete County Economic
Development Association

191 N. Main Street, PO. Box 148
Manti, UT 84642

(435) 835-4321
www.sanpete.com

Sevier

Sevier County
Economic Development
250 N. Main Street
Richfield, UT 84701
(435) 893-0454
www.sevierutah.net

Summit

Summit County
Economic Development
PO. Box 1630

Park City, UT 84060
(435) 649-6100

www. parkcityinfo.com

Tooele

Tooele County
Economic Development
47 S. Main Street
Tooele, UT 84074

(435) 843-3160
www.co.tooele.ut.us

Uintah

Uintah County
Economic Development
134 West Main Street
Vernal, UT 84078

(435) 789-1352 ext. 203
www.co.uintah.ut.us

Utah

Utah County

Business Development
34 E. 1700 S. OSTC Bldg.
Provo, UT 84601

(801) 328-8824
www.edcutah.org/uc/

Wasatch

Wasatch County
Economic Development
475 N. Main Street
Heber City, Utah 84032
(435) 654-3666
www.hebervalleycc.org

Washington

Washington County

Economic Development Council
225S. 700 E.

St. George, Utah 84770

(435) 652-7750
www.stgeorgechamber.com

Wayne

Wayne County

Economic Development

18 South Main, PO. Box 189
Loa, UT 84747

(435) 836-1315
www.waynecountyutah.org

Weber

Ogden/Weber

Chamber of Commerce

2484 Washington Blvd., Ste. 400
Ogden, UT 84401

(801) 621-8300 ext.3013
www.echamber.cc



How did she get there?
Come to upgrade.slco.org to find out.

Take your business to the next level with the small business resources at Upgrade, a new
program designed to help you grow your business and meet your goals. Upgrade.slco.org has
all the information and tools you'll need to get the business edge in Salt Lake County. - G R A D E

-
- ‘ BUSINESS ON THE NEXT LEVEL
SALT LAKE

COUNTY salt lake county




Its all in there!

As one of Utah’s largest and most
reputable law firms, we have the answers
your business needs to expand into Utah.

MCCONKIE ._ :  - Call 801.328.3600

www.kmclaw.com
"ATTORNEYS AT LAW _
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